]imKKS 


KISSM<» 


A  sample  of  Doug  Borgstedt's  cartoons  of  recent  months 
reveal  why  he  continues  as  one  of  the  top  cartoonists  in  the 
nation. 

Many  of  our  1,500  editor  clients  believe  he  is  at  the  top 
of  the  top  ten. 

You  can  get  Borgstedt's  superb  cartoons  in  three-column 
measure  five  times  a  week  from  Copley  News  Service. 

Call,  write  or  wire  for  a  sample  package.  P.O.  Box  190, 
San  Diego,  California  92112.  Cable:  COPNEWS  San  Diego/ 
Phone  714-299-7000  -  Telex  695041. 


■An  elephant  never  lorAett,  you  kno«... 


Communist  hang  up 


Remember  the  good  old  days  when  they  had  oil  spills 
and  it  washed  ashore  ?' 


'H!  v'hen  to  draw.  Sam!' 


l>y  J%s|e3r 


Ray  Owens 
pramsmevaliie 
of  growing 
your  own. 


By  the  time  we  met  him,  Ray  Owens  had  been  around. 

He  already  had  a  major  in  English  under  his  belt.  He  had  spent  a  year  in 
France  studying  French.  Another  year  in  the  Peace  Corps  teaching 
English  to  Moroccans.  And  still  another  year  moving  up  from  night  clerk 
to  assistant  manager  at  a  major  Dallas  hotel. 

Ray,  at  age  25,  wanted  a  career  as  a  grass-roots  journalist 
who  could  report  any  news  story  with  style  and  accuracy.  This  work 
would  be  satisfying,  he  believed,  and  would  provide 
the  opportunity  to  maintain  the  human  relationships  he  wanted.  With  the  right  organization, 
he  could  even  work  his  way  into  management. 

Ray  Owens  and  Harte-Hanks  seemed  like  naturals  for  each  other, 
and  we  signed  him  on  for  our  10-week  Editorial  Training  Program 
at  the  Greenville-Herald  Banner  in  Texas.  Ray  covered  the  full  range  of  assignments 
and  did  us  a  good  job  on  every  beat. 

Ray  is  now  a  reporter  on  our  Bryan-College  Station  Eagle. 

He’s  proving  to  us  that  naturally  inquisitive,  well-trained  people 
can  make  valuable  contributions  in  providing  a  consistently  better  product 
for  our  customers.  And  our  product  is  information. 
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11-13 — National  Legislative  Conference  State  House  Reporting  Conference. 

U.  of  New  Menico,  Albuquerque. 

11- 13 — SNPA  Ktechanica'  Conference  (Eastern  Division).  Robert  Meyer 
Hotel.  JacLsor-vI.ic.  Fla. 

12- 16 — KNIT  Sen-inar,  M  odern  Production  Techniques.  Miami.  Fla. 

14-17 — INPA  PromcSon  anj  Research  Seminar.  Marriott  Motor  Hotel. 

Chicago, 

17—  A  P  Se~'inar  "or  Working  Broadcast  Newsmen.  Capitol  Plaza  Inn. 
Dense-,  Co'o. 

18- 21 — AEJ.  AASD.  JCJA  and  ASJA  Journalism  Educator  Convention. 
San  D'ego  S^ate  U..  Cal. 

18-21 — SNPA  Foundation  Seminar,  Highway  Construction,  Financing  and 
Politics.  North  Carolina  State  U. 

23- 25 — Music  Critics  Association,  Inc.  Annual  Meeting,  Tanglewood, 
Lenox,  Mass. 

24- 27 — Texas  Dally  Newspaper  Association  Summer  Meeting,  Lakeway  Inn. 
Austin,  Tex. 

25- 27 — New  York  State  Publishers  Association  53rd  Annua!  Convention. 
Whiteface  Inn,  Lake  Placid,  N.Y. 

25- 28 — New  England  Association  of  Circulation  Executives  Summer  Con¬ 
ference,  Mount  Washington  Hotel,  Bretton  Woods,  N.H. 

26- 28 — KNIT  Seminar  on  Advanced  Orientation  for  Executive  Secretaries 
and  Administrative  Assistants.  Miami,  Fla. 

SEPTEMBER 

2-6 — F.I.E.J.  Cong  ress,  Hotel  Scandinavia.  Copenhagen,,  Denmark. 

7-8 — New  York  State  Mechanical  Conference,  Watertown,  N.Y. 

7-8 — Ohio  Newspaper  Classified  Clinic,  PIck-Ft.  Hayes  Hotel,  Columbus, 
Ohio. 

10 —  Canadian  Press  Fall  Meeting'  of  the  Board.  Ottawa. 

11- 12 — Canadian  Daily  Newspaper  Publishers  Association  Board  Meeting, 
Ottawa. 

I  1-12 — Syracuse  Pulp  and  Paper  Foundation  Annual  Meeting,  Hilton  Inn, 
Syracuse,  N.Y. 

11- 14 — INPA/Europe  Conference,  Sheraton  Hotel,  Stockholm,  Sweden. 

12- 14— PNPA  Cl  assified  Clinic.  Sheraton-Pocono  Inn,  Stroudsburg,  Pa. 

13- 14— Ohio  Newspaper  Women  Annual  Workshop,  Imperial  House. 
North,  Columbus,  Ohio. 

14- 17 — Canadian  Circulation  Managers  Association  Annual  Sales  Confer¬ 
ence;  Winnipeg  Inn,  Winnipeg,  Manitoba. 

15- 18 — Western  Classified  Advertising  Association  Annual  Meeting,  Bay- 
shore  Inn,  Vancouver,  B.C. 

15-18 — 1974  SNPA  Convention,  The  Broadmoor,  Colorado  Springs,  Colo. 

15- 18 — INPA  Western  Regional  Conference.  Harrah's  Club.  Reno,  Nev. 

16- 19 — Washington  Journalism  Center  Conference.  Crisis  in  Higher  Edu¬ 
cation,  Washington.  D.C. 

19-21 — National  Newspaper  Association  Fall  Meeting  &  Trade  Show  in 
conjunction  with  Mid-America  Newspaper  Mechanical  Conference.  Hotel 
Muehlebach,  Kansas  City,  Mo. 

21-22 — New  England  Newspaper  Production  Conference,  Statler-Hilton 
Hotel,  Boston.  Mass. 

21- 24 — Southern  Circulation  Managers'  Association  Annual  Conference, 
Capitol  House  Motor  Hotel,  Baton  Rouge,  La. 

22- 24 — Central  States  Circulation  Managers  Association,  Pioneer  Inn. 
Oshkosh,  WIs. 

22-25 — INPA  Southern  Regional  Conference,  Marriott  Hotel,  Atlanta,  Ga. 
26-28 — Interstate  Advertising  Managers  Association,  Meadowlands  Hilton 
Inn,  Washington.  Pa. 

28- 29 — Advertising  Executives  Association  of  Ohio  Daily  Newspapers. 
Pick-Ft.  Hayes  Hotel.  Columbus,  Ohio. 

29- Oet.  2 — INPA  Central  Regional  Conference,  Sheraton-Rltz  Hotel, 
Minneapolis,  Minn. 
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CATCH-lines 

By  Lenora  Williamson 

CREDIBILITY — .Sports  columnist  Ernie  Roberts  of  the  Bos¬ 
ton  Globe  says  he  admires  the  candor  of  a  sportswriter  who 
left  this  note  on  his  typewriter:  “Out  to  lunch.  If  not  hack 
by  6.  also  out  to  dinner.” 

*  *  * 

“CH.\RL1E  BROWN’S  HIS  II.XNGUB”  punned  the  head 
for  a  Long  Island  (N.Y.l  Press  story  about  how  one  local 
citizen  heard  a  lot  of  hells  the  other  evening.  Earlier  in  the 
day  the  Press  ran  a  “Peanuts”  striji  which  told  how  Charlie 
Brown  had  his  feelings  hurt  at  a  party.  Sister  Sally  points 
out  to  Charlie  that  a  note  of  apcdogy  is  taped  to  his  shirt 
asking  him  to  call  a  certain  telejihone  number  for  an  apology. 

.Now  the  niimher,  which  we  are  not  about  to  rejieat,  just 
haitpens  to  he  the  same  as  that  for  Peter  .S.  Dillon's  (tlione  in 
Flushing.  You've  guessed  the  reader  curiosity  level.  .After  some 
30  calls  in  one  hour  asking  for  Charlie  Brown,  Dillon  started 
answering,  “(iood  evening,  Charlie  Brown  speaking.”  The 
Press  ran  an  apology  to  the  Dillons  and  Sid  Goldberg  over  at 
United  Feature  Syndicate  tells  Catch-lines  they  have  advised 
cartoonist  Charles  Schulz  in  the  future  to  ask  the  Bell  System 
for  an  unused  number  should  he  he  doing  something  like  that 
again. 

*  •Jf 

VAC.ATION  BL.AHS — Boh  Harrington,  Enfield  (Conn.) 
Press,  confessed  in  his  “Pot-Pourri”  column  that  his  vacation 
was  not  the  best  by  a  few  light  years.  Many  of  the  old  haunts 
to  which  he  returned  were  replaced  by  glass  and  steel  blocks. 
In  his  post  vacation  blues.  Bolt  got  to  thinking  that  as  a  nation 
we  have  been  remiss  in  not  setting  aside  a  series  of  days — “a 
vacation  triad",  which  for  want  of  a  better  name  he  would 
call  a  Vacatri.  In  essence,  explains  Bob.  we  would  have  three 
days,  once  the  formal  vacation  is  over,  to  adjust  ourselves  to 
going  hack  to  work.  He  proposed  this  division  of  the  three  days: 
Two  for  unjtacking.  answering  correspondence,  paying  hills, 
and  getting  the  house  in  order.  Fhe  third  would  he  to  “just 
sit  and  not  do  a  damn  thing,  except  to  wonder  if  the  whole 
thing  has  been  worthwhile.” 

*  -K-  * 

R.ATING:  .V  TWO-ALLIGATOR  RESTAURANT— Carol 
Sutton,  formerly  Today's  Living  editor  of  the  Loiiisiille  Courier- 
Journal  and  now  managing  editor  of  the  newspaper,  has  a  Sun¬ 
day  magazine  hy-line  story  with  her  pliotograjdis  of  a  family 
visit  to  ancient  Mavan  cities.  \  dining  exiterience  of  a  lifetime, 
Carol  writes,  was  found  in  Merida  at  the  Pheasant  and  Deer 
Restaurant  which  had  a  small  zoo  as  advertised.  They  found 
small  does  wandering  among  the  tables,  a  dog  asleep  on  the 
bar.  and  an  alligator  in  front  of  the  ladies'  room.  One  of  Carol’s 
daughters  hesitated  to  step  over  the  alligator  and  a  lady  at  a 
nearby  table  gave  the  creature  a  whack  on  the  tail.  He 
slithered  into  a  nearby  pool.  Once  inside,  the  girl  found  an¬ 
other  alligator  wrapped  around  the  commode.  Considerably 
shaken,  she  returned  to  the  table  to  find  a  doe  polishing  off 
her  sandwich. 

*  *  * 

FLEETING  F.AME — Mike  Hanlon,  editor  of  The  Canadian 
Magazine,  sends  a  twitting  reminder  that  if  I  had  sent  the 
weekend  newspaper  magazine  a  dollar  (“even  a  U.S.  one”) 
they  could  have  made  me  famous  the  length  and  breadth  of 
Canada.  Their  “Glory  Editor’’  is  doing  just  that  for  some  422 
Canadian  readers  on  the  .August  10  cover. 

Mike  was  sending  a  follow-up  to  a  June  15  Catch-lines 
item  that  CM  readers  could  have  their  names  in  print  across 
Canada  if  they  would  send  a  miserable  dollar  to  the  Glory 
Editor  (proceeds  eventually  go  to  the  Salvation  .Army).  The 
respondees  get  a  bonus  too.  since  CM  didn’t  originally  promise 
to  make  a  cover  of  all  the  names.  .Alan  Walker’s  inside  story 
details  some  of  the  notes  readers  sent  with  their  money.  Ron 
Felushko  warned,  “For  my  miserable  dollar,  please  don’t 
misspell  my  name.  I  may  he  your  editor  for  a  day.”  .Another, 
Tim  .Saunders,  had  visions  of  greater  glory.  Tim  asked  what 
it  would  cost  to  have  his  picture  spread  across  the  center 
section  of  the  magazine.  “So  glad  you  asked.  Tim,”  says  the 
editorial  reply,  “just  send  us  the  picture  and  $31,290.  We’ll 
even  piint  your  name  under  it.” 

EDITOR  &  PUBLISHER  for  August  10,  1974 


SIO.OOO 


Simmons*  says  it  in  the  latest 
St.  Louis  newspaper  study. 

Get  more  high  incomes  for  less. 

We’ll  be  happy  to  prove  it. 

*To  see  Simmons  call 
your  Globe  Salesman 
WALTER  J.  SCHWARTZ 
314/342-1448 
or  your  nearest 

Newhouse  Newspaper  Representative 


Editor  &.  Publisher 

®THE  FOURTH  ESTATE 

Robert  U.  Brown  James  Wright  Brown 

Publisher  and  Editor  Publisher,  Chairman  of  the  Board,  1912-1959 


Credibility  of  the  press 

The  press  of  this  country  has  been  under  constant  attack  for  its 
coverage  of  Watergate  and  related  stories.  In  addition,  a  majority 
of  the  American  p>eople,  according  to  the  polls,  believe  there  has  been 
too  much  coverage  of  these  stories.  This  is  in  spite  of  the  numerous 
indictments  and  convictions  that  resulted  from  the  developments  re¬ 
ported  to  the  people  daily  through  the  press. 

It  seems  as  if  the  press  has  been  indicted  by  the  public  for  being 
the  bearers  of  bad  tidings. 

The  final  chapter  is  yet  to  be  written. 

Will  the  President’s  admission  of  providing  “incomplete  and  in 
some  respects  erroneous  information’’  not  only  to  the  public  but  to 
his  own  staff  help  to  restore  faith  in  the  credibility  of  the  press?  If 
the  President  resigns,  will  it  be  proof  to  the  public  that  the  press  and 
his  political  opponents  “got  him’’  or  that  the  press  reported  the  facts 
accurately  as  they  were  uncovered?  The  same  question  remains  if  he 
rejects  resignation  and  is  impeached.  What  if  he  survives  conviction 
by  the  Senate? 

It  is  going  to  be  difficult  for  the  press  to  “win”  in  this  controversy 
regardless  of  what  happens. 

Tennessee's  ^Sunshine  Law* 

Two  months  ago  Tennessee’s  new  “Sunshine  Law”  or  open  meetings 
law  was  subject  to  attack  by  Memphis  city  officials  because  its  require¬ 
ment  of  “adequate  public  notice”  was  so  vague  as  to  be  unconstitu¬ 
tional.  E&P  called  it  a  “flimsy  excuse”  (June  1,  p)g.  6) . 

The  State  Supreme  Court  apparently  agrees  with  us  because  it  has 
upheld  the  constitutionality  of  the  law. 

The  law  is  still  under  attack,  however,  by  Memphis  officials  to  seek  a 
clarification  of  the  terms  “government  bodies”  and  “meetings”  and  the 
fact  that  the  city  has  between  40  and  50  such  boards,  commissions 
and  committees.  The  law  says  “all,”  and  what’s  so  confusing  about 
that? 

The  case  was  taken  to  the  state  court  by  the  Memphis  Publishing 
Company  appealing  an  adverse  ruling  of  a  lower  court.  It  is  the  pub¬ 
lic’s  interest  that  is  being  served  and  who  has  a  better  right  to  know 
what  is  going  on  in  those  40  or  50  bureaucratic  bodies  in  Memphis  as 
well  as  in  others  around  the  state? 

No  longer  deleted 

One  of  the  astounding  developments  of  the  American  journalistic 
scene  has  been  the  gradual  acceptance  and  publication  of  four-letter 
expletives.  It  used  to  be  that  where  newspapers  were  delivered  for 
home  consumption  editors  carefully  deleted  such  words  to  shield  the 
.\merican  family.  Not  so  much  anymore.  The  Associated  Press  found 
that  30%  of  the  newspapers  it  sui^eyed  had  printed  all  or  nearly  all 
of  the  expletives  contained  in  the  recent  \Vhite  House  tapes  released 
by  the  House  Judiciary  Committee.  Even  the  earlier  tapes  did  not  re¬ 
ceive  the  full  treatment.  We  hope  it  is  a  passing  phase.  The  words  in 
type  and  otherwise  are  distasteful  to  many  Americans  and  their  im¬ 
portance  to  clarity  or  emphasis  is  doubtful. 
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letters 


FEEDBACK 


by  Vic  Cantone 


TieHT  EDITING 


ON  AUDIO  SUPPS 


I  read  with  a  great  deal  of  interest  the 
article  written  by  Robert  Angus  in  the 
July  27  issue  concerning  audio  supple¬ 
ments  in  newspapers. 

There  is  no  question  of  a  doubt  in  my 
mind  that  newspapers  have  long  over¬ 
looked  the  potentiality  of  these  supple¬ 
ments,  and  I  know  somewhat  whereof  I 
speak  as  I  originated  the  idea  while  em¬ 
ployed  at  the  Philadelphia  Daily  News  in 
1959.  (that’s  the  year  we  also  ran  our  first 
hi-fi  section.) 

Mr.  Angus  has  made  a  number  of  good 
points  in  his  article,  not  the  least  of  which 
was  the  lesson  to  newspapers  that  such 
supplements  need  to  have  cogent  editorial 
copy,  that  the  tired,  aimless  “factory 
copy,”  does  more  harm  than  good. 

I  learned  many  lessons  in  my  14  years 
of  selling  hi-fi  supplements — I  think  I  ac¬ 
tually  was  the  pioneer  of  them — not  the 
least  of  which  is  the  fact  that  manufac¬ 
turers  and  newspapers,  themselves,  do 
more  harm  and  place  more  hurdles  in 
front  of  advertising  sales  people  than  you 
could  imagine. 

Each  preaches  it  is  a  true  believer  and 
defender  of  the  theory  that  editorial  copy 
in  supplements  must  be  informative,  time¬ 
ly  and  interesting  to  make  the  section 
“go,”  but  I  found  as  we  began  to  hit  a 
readership  zenith  with  my  sections,  that 
resistance  from  these  two  forces  became 
stronger  and  stronger,  each  demanding 
more  and  more  “puflf”  copy. 

The  truth  of  the  matter  is  that  there  is 
a  tremendous  growth  potential  in  the  hi-fi 
industry  at  this  time,  despite  the  general 
apathy  for  buying  among  consumers. 
There  are  two  distinct  markets,  however, 
the  low-priced  promotion  market  and  a 
market  for  those  who  want  better  quality 
equipment — the  components. 

I  have  talked  to  a  number  of  newspa¬ 
pers  officials,  one  or  two  mentioned  by 
Mr.  Angus  in  his  article,  on  a  consulting 
basis  upon  their  request,  but  in  each  case 
found  that  newspaper  officials  cannot 
grasp  the  significance  of  the  need  for 
authoritative  editorial  copy  in  the  supple¬ 
ments,  the  need  for  the  sections  to  be 
promoted,  and  very  important  that  one 
salesman  familiarize  himself  with  the 
dealers,  the  reps,  and  the  products. 

Nor  is  it  a  necessity,  as  some  believe, 
that  supplements  appear  only  at  certain 
periods  of  the  year,  such  as  when  a  hi-fi 
show  comes  to  town.  We  ran  four  supple¬ 
ments  a  year  for  7  years  in  a  row  and 
found  that  the  newspaper  supplement  was 
better  received  than  the  hi-fi  show.  Only 
one  show  ran  in  all  of  that  time.  Properly 
run,  with  proper  editorial  copy,  which 
serves  the  consumer  and  the  retailer,  the 
supplements  can  be  run  as  often  as  five  or 
six  times  a  year. 

But,  I’d  like  to  caution  anyone  who  is 
thinking  about  supplement  publishing, 
that  it  takes  more  than  just  offering  the 
newspaper’s  name  and  subscription  list. 

It  isn’t  that  easy,  as  the  three  major 


dailies  in  this  city,  as  well  as  those  in 
New  York,  can  testify. 

Ed  Gorak 

(Gorak  is  publisher  of  Corak  Publications, 
Cinaminson,  N.J.) 

JUNKETS 

I  was  interested  to  read  in  ‘Carla’s  clips’ 
(E&P,  June  15)  the  remarks  concerning 
the  British  Airways-British  Tourist  Author¬ 
ity-Rank  Hotels  Ltd.  sponsored  junket  to 
England.  I  too  must  admit  that  I  was  a 
fellow  traveler  on  that  trip. 

The  question  you  raise  concerning  jour¬ 
nalistic  ethics  is  valid,  but  who  is  to  judge 
what  is  in  the  minds  of  the  writers  and/or 
electronic  media  reporters  who  accept  such 
an  invitation  as  was  issued,  apparently  not 
only  by  British  Airways,  but  also  Pan  Am 
and  TWA. 

There  are  a  couple  of  points  which 
should  be  considered  in  any  discussion  of 
ethical  standards  that  might  apply  to  the 
entire  profession.  But  first,  the  trip  itself. 

Yes,  I  did  feel  obligated  to  write  about 
it,  but  because  I  am  a  journalist  and  there¬ 
fore  when  I  have  something  to  write,  I 
should  damn  well  write  it.  As  others  ap¬ 
parently  have  told  you,  there  was  no  pres¬ 
sure  applied  in  any  way  by  the  hosts  during 
the  trip.  (There  are  those,  of  course,  who 
argue  that  the  free  trip  itself  is  pressure 
enough) . 

The  idea  of  reporters  being  hustled  here 
and  there  free  of  charge  is  disturbing,  no 
question  about  it.  No  one  likes  to  think  of 
the  reporter  who  is  simply  a  shill  for  com¬ 
mercial  interests. 


However,  I  am  concerned  that  an  ethical 
standard  which  can  be  applied  to  success¬ 
ful  newspapers  may  not  serve  well  the 
smaller,  less  affluent  enterprises.  It  may  be 
fine  for,  say,  the  Boston  Globe  to  send  its 
travel  writers  around  the  world  at  the  pa¬ 
per’s  expense.  But  what  about  a  newspaper 
such  as  the  Valley  News  which  cannot  af¬ 
ford  to  do  that,  but  still  has  a  large  num¬ 
ber  of  readers  who  are  interested  in  travel 
news?  I  am  not  attempting  to  suggest  that 
freebies  are  the  answer,  but  that  what 
may  be  one  paper’s  ethical  pride,  can  be 
another’s  downfall,  at  least  in  a  depart¬ 
mental  sense. 

The  second  point  is  the  integrity  of  the 
individual  writer.  A  tried  and  true  profes¬ 
sional  journalist,  as  a  producer  of  in¬ 
formation  for  his  readers,  should  take 
pains  to  expose  himself  to  as  a  wide  a 
range  of  experiences  as  possible.  He  should 
then,  in  his  own  fashion,  describe  these  ex¬ 
periences  for  his  readers. 

I  would  find  difficulty  in  working  up  much 
enthusiasm  for  an  ethical  code  which  would 
serve  to  deny  or  narrow  experiences  to  a 
journalist  who  happens  to  labor  for  a  small 
or  financially  conservative  paper. 

Nevertheless,  I  am  well  aware  that  jour¬ 
nalists,  executives  and  what  have  you  sell 
out  on  a  regular  basis  to  commercial  folks 
who  are  willing  to  put  up  the  buck.  But  it 
is  for  them  to  answer  to  their  own  set  of 
standards. 

Mal  Boricht 

(Boright  is  a  reporter  for  the  Lebanon 
(N.H.)  Valley  News.) 
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From  his  command  post  in  New  York,  Jones  steers 
and  prompts.  Then,  with  his  23-man  staff,  sifts 
and  assembes  a  daily  national  news  report  that  is 
sped  via  The  Times  wire  to  more  than  375  New 
York  Times  News  Service  subscribers  here 
and  abroad. 

Get  The  Times  national  news  reports— and  all 
the  rest  of  the  best  of  The  New  York  Times  too. 
Through  The  New  York  Times  News  Service.  For 
full  information,  just  get  in  touch  with 

R.R.  Buckingham,  editor  and  general  manager, 
or  Richard  Long,  manager. 

To  improve  your  own  connections,  call 
\  collect  today:  (212)  556-7087. 

f  News  Service/ 229  West  43d  Street 
r . '  '  New  York,  N.Y  10036 


WELL 

CONNECTED. 


Dave  Jones,  national  news  editor  of  The  New  York 
Times—  a  man  with  connections. 

In  Atlanta,  Boston,  Chicago,  Denver,  Detroit,  Houston, 
Los  Angeles,  New  Orleans,  Philadelphia,  San  Francisco 
and  Washington. 

From  where  19  New  York  Times  regional 

correspondents  rove  the  country, 

keeping  close  watch  over  America  to  report 

its  vital  signs— in  time  of  triumph, 

as  well  as  crisis.  •'  ^ 


August  10,  1974 


lAPA  declares  Peru 
enemy  of  press  freedom 


The  Inter  American  Press  Association, 
through  an  emergency  meeting  of  the  ex¬ 
ecutive  committee  in  New  York  Aug.  5 
called  to  consider  the  expropriation  of  six 
daily  newspapers  by  the  left-wing  mili¬ 
tary  government  of  Peru,  has  declared 
that  government  an  “enemy  of  freedom  of 
the  press.” 

Twenty  members  attended,  including 
nine  from  seven  Latin  American  countries 
and  a  representative  from  IPI. 

The  lAPA  called  on  all  members  of  the 
organization  “as  well  as  free  newspapers 
and  journalists  the  world  over,  whose  de¬ 
fense  of  independent  Peruvian  journalism 
has  already  been  manifested  in  moving 
fashion,  to  intensify  the  efforts  already 
started  and  thus  maintain  the  climate  of 
repudiation  created  by  the  totalitarian  be¬ 
havior  of  the  Peruvian  regime.” 

Other  hemisphere  and  world  journalis¬ 
tic  organizations  were  called  upon  to  col¬ 
laborate  with  lAPA  in  this  struggle.  It 
asked  the  Inter-American  Broadcasting 
Organization,  then  meeting  in  Montevi¬ 
deo,  to  invoke  the  “Panama  Doctrine,”  a 
mutual  aid  accord  signed  some  time  ago. 
It  asked  the  International  Press  Institute 
to  act  on  the  mutual  aid  agreement  signed 
last  October  by  both  organizations  to  act 
in  concert  in  grave  situations  of  this 
nature. 

lAPA  also  acted  to  address  vigorous 
protests  to  the  Human  Rights  Commission 
of  the  Organization  of  American  States 
and  to  the  Human  Rights  Commission  of 
the  United  States  as  well  as  to  appear 
before  the  UN  Economic  and  Social  Coun¬ 
cil  “to  denounce  this  and  other  violations 
of  human  rights”  in  Peru. 

Other  long-range  and  continuing  pro¬ 
grams  with  respect  to  Peru  were  adopted. 

While  the  meeting  was  in  progress, 
a  letter  was  received  from  Luis  Miro 
Quesada,  93-year-old  publisher  of  El 
Comercio,  one  of  the  expropriated  papers, 
who  is  under  “house  arrest”  in  Lima, 
protesting  against  the  “grave  outrage 
against  freedom  of  the  press  in  Peru  and 
to  express  our  thanks  for  the  wide  and 
courageous  support  given  in  clear  and 
convincing  form  by  world  journalism.  .  .  . 

“All  this  is  an  action  without  precedent 
in  the  history  of  Peruvian  journalism,  and 
possibly  of  America  as  a  whole:  expropri¬ 
ation  of  all  independent  organs  of  the 
press  when  they  were  engaged  in  a  deter¬ 
mined  campaign  to  impede  the  advance  of 
communism  in  Peru. 

“In  these  days  of  harsh  trial,  when  the 
road  of  independence  has  been  chosen, 
rather  than  that  of  subjection,  we  reiter¬ 
ate  our  protest  against  the  totalitarian 
measures  taken  against  the  press  of  our 
country;  we  are  deeply  grateful  for  the 


valuable  aid  of  the  world’s  free  journal¬ 
ism  and  reaffirm  our  faith  in  man’s  most 
precious  freedom — the  freedom  of  expres¬ 
sion.” 

A  report  from  the  lAPA  committee  on 
freedom  of  the  press  and  information,  de¬ 
tailed  the  gradual  takeover  of  communica¬ 
tions  in  Peru  since  the  military  govern¬ 
ment  overthrew  the  previous  elected  reg¬ 
ime  six  years  ago. 

A  “Statute  on  Freedom  of  the  Press” 
was  enacted  Dec.  30,  1969.  Two  newspa¬ 
pers,  Expresso  and  Extra,  were  then  tak¬ 
en  over  by  the  government.  Since  then 
radio  and  television  have  been  brought 
under  government  control,  importation  of 
newsprint  has  been  put  under  a  govern¬ 
ment  monopoly,  opposition  newsmen  have 
been  jailed  and/or  exiled. 

Propaganda  effort 

The  lAPA  committee  reported  that  an 
intense  propaganda  effort  is  being  waged 
through  Peruvian  embassies  in  other 
countries  to  justify  the  expropriations. 
Newsrooms  in  Latin  America  have  been 
flooded  with  communiques  and  letters  with 
the  suggestion  from  embassy  sources  that 
they  be  carried  as  “advertisements  or  paid 
editorial  copy.”  The  government  instruc¬ 
tions  to  that  effect  were  inadvertently  left 
on  a  letter  to  a  Santo  Domingo  newspaper 
which  printed  it  in  full  as  an  advertise¬ 
ment. 

Evidence  was  given  to  lAPA  that  the 
government  of  Peru  is  exerting  pressure 
on  other  governments  in  Latin  America  to 
silence  criticism.  A  letter  from  the  pub¬ 
lisher  of  O  Estado  de  Sao  Paulo,  Brazil, 
stated  “we  have  published  a  series  of 
articles  and  editorials  about  the  maneuver 
(the  takeover  in  Peru)  which  caused  the 
Peruvian  dictator  to  intervene  personally 
with  the  Brazilian  government  in  the  hope 
of  silencing  us.” 

The  day  following  the  lAPA  meeting, 
the  Peruvian  delegation  to  the  UN  called 
a  press  conference  in  the  offices  of  the 
UN  Correspondents  Association.  “Spokes¬ 
man  for  the  foreign  ministry,”  as  he 
called  himself,  was  Oscar  Forra  who  was 
en  route  to  Washington.  In  attendance 
were  the  Peruvian  ambassador  to  the  UN 
and  the  deputy  permanent  representative. 
.4bout  25  correspondents  attended. 

Mr.  Forra  defended  “the  expropriation 
with  compensation”  as  a  method  to  correct 
“antiquated  structures  in  the  social  field” 
and  to  give  participation  to  all  the  people. 
He  said  that  the  newspapers  had  been 
“owned  by  family  interests  and  reflected 
family  interests  and  vested  interests.” 

The  papers  will  be  run  for  one  year  by 
“independent”  people  nominated  by  the 
government  during  which  the  farmers,  la¬ 
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bor  unions  and  other  groups,  to  which  the 
papers  have  been  given,  will  learn  how  to 
operate  them  and  then  take  them  over,  he 
stated. 

“We’re  not  communists  in  any  way,”  he 
declared,  “nor  capitalists — ^we’re  Peruvi¬ 
ans.”  He  asserted  there  is  no  censorship, 
and  said  “there  is  complete  freedom  of  the 
press  in  Peru.” 

Mr.  Forra  admitted  there  had  been 
much  criticism  in  the  foreign  press  but 
said  it  was  due  to  “misunderstanding  and 
misinformation.”  He  cited  a  New  York 
Times  editorial.  He  also  said  it  “is  diffi¬ 
cult  for  me  and  the  government  to  accept 
the  lAPA  as  judge  and  jury  of  any  mea¬ 
sure  adopted  by  a  sovereign  state.” 

He  said  there  had  been  considerable 
support  in  the  world  press  and  quoted  one 
editorial  from  Neue  Zurcher  Zeitung  in 
Switzerland.  His  final  appeal  to  the  corre¬ 
spondents  was  for  them  to  “be  objective” 
and  not  to  “pre-judge  the  Peruvian  situa¬ 
tion,  but  give  it  time  to  see  if  the  meas¬ 
ures  work.” 

Loggers  settle 
Canada  strike 

The  International  Woodcutters  of 
America,  and  the  Interior  Forest  Labor 
Relations  Association,  which  represents 
Canadian  forest  laborers,  signed  a  mem¬ 
orandum  of  agreement  August  1  in  Brit¬ 
ish  Columbia,  thus  settling  an  IWA  strike 
begun  two  months  ago. 

The  woodcutters  had  walked  off  their 
jobs  June  1  when  their  union  contract 
expired. 

Settlement  of  the  strike  now  relieves 
the  newsprint  supply  situation  for  Ameri¬ 
can  newspapers  published  on  the  West 
Coast.  These  papers  buy  60  percent  of 
their  newsprint  from  Canadian  manufac¬ 
turers,  of  which  the  biggest  suppliers  are 
British  Columbia  Forest,  Crown- 
Zellerbach,  and  MacMillan-Bloedel,  all  lo¬ 
cated  in  Vancouver,  B.C. 

Unofficial  reports  state  that  details  of 
the  settlement  include  a  Cost  of  Living 
allowance,  a  dental-plan  clause,  and  a  12 
percent  w^age  increase  with  a  minimum 
raise  of  65  cents  an  hour  in  a  one-year 
contract. 

Ratification  of  the  settlement,  which 
must  be  reached  by  IWA  members  before 
they  return  to  work,  is  expected  by  the 
second  week  in  August. 

In  mid- July  the  IWA  walkout  generated 
a  wildcat  strike  by  Canadian  pulpwork- 
ers.  Traditionally  paid  more  than  the 
woodcutters,  the  pulpworkers  had  been 
angered  by  a  rumored  settlement  of  the 
IWA  strike  that  would  have  put  the  wood¬ 
cutters  ahead  financially,  and  they  voted 
to  walk  out.  One  week  later,  however, 
joint  agreement  was  reached  to  end  the 
wildcat  strike  by  the  companies  involved 
and  by  unions  representing  pulpworkers 
and  woodcutters. 
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Press  Association  argued,  “There  can  be 
no  such  thing  as  a  public  meeting  truly 
open  to  the  public  as  long  as  the  public  is 
not  informed  of  the  time  and  the  place 
where  the  meeting  is  to  be  held  and  given 
an  opportunity  to  appear  and  attend.” 

The  newspaper  attorneys  argued  that 
such  notice  might  vary  considerably  from 
town  to  town — that,  for  example,  “ade¬ 
quate  notice”  in  a  small,  under-populated 
rural  county  might  consist  of  a  note  on  a 
courthouse  bulletin  posted  a  few  hours 
before  a  meeting  was  to  convene. 

But,  in  Nashville  or  Memphis,  such  a 
note  would  be  seen  only  by  a  few  attor¬ 
neys  and  public  officials.  Requiring  news¬ 
paper  publication  might  work  in  areas 
served  by  dailies,  but  in  counties  where 
only  weeklies  are  published,  such  a  re¬ 
quirement  might  serve  to  delay  public 
business  needlessly. 

An  amicus  brief  filed  by  Richard  Hol¬ 
low,  a  Knoxville  attorney  representing  the 
Tennessee  Press  Association,  observed 
that  “of  40  statutes  other  than  Ten¬ 
nessee’s,  only  11  mandate  the  method  in 
which  notice  is  to  be  given.  In  the  remain¬ 
ing  29  statutes,  the  terminology  is  either 
silent  as  to  notice  or  contains  language 
similar  to  that  found  in  the  Tennessee 
statute  now  under  attack.” 


Tennessee  high  court 
upholds  Sunshine  Bill; 
called  ‘nation’s  best’ 

By  Patrick  Riordan 

Less  than  a  week  after  a  national  sur¬ 
vey  ranked  it  best  in  the  nation,  Ten¬ 
nessee’s  open  meetings  law  was  upheld  by 
the  State  Supreme  Court. 

A  lov/er  court  judge  in  Memphis  made  a 
declaratory  judgement  last  May  that  the 
law’s  requirement  of  “adequate  public  no¬ 
tice”  was  unconstitutionally  vague  after 
the  Memphis  City  Attorney  persuaded 
city  fathers  to  allow  him  to  file  suit. 

The  defendant  was  Memphis  Publishing 
Co.,  Scripps-Howard  Newspapers,  whose 
president  W.  F.  Aycock,  said  moments 
after  learning  of  the  ruling:  “Being  vital¬ 
ly  interested,  the  Memphis  Publishing 
Company  is  delighted.  We  have  felt  that 
the  law  would  be  upheld.” 

Frierson  Graves,  city  attorney,  who 
brought  suit,  was  not  available  for  com¬ 
ment,  and  he  did  not  respond  to  Editor 
&  Publisher’s  encouragement  to  call 
collect. 

It  could  not  be  determined  if  Graves 
would  try  again  to  have  the  law  over¬ 
turned;  since  no  Federal  constitutional  is¬ 
sue  was  involved,  further  appeal  is  impos¬ 
sible.  Grave’s  initial  briefs  charged  that 
other  sections  of  the  law  were  unconstitu¬ 
tional,  and  Will  V.  Doran,  Memphis 
judge,  who  originally  threw  out  the  law, 
agreed  in  principle. 

But  as  the  Supreme  Court  noted,  Doran 
did  not  officially  rule  on  the  other  objec¬ 
tions,  so  a  new  case  would  have  to  be 
brought  if  the  question  is  to  be  pursued. 

Steeped  in  secrecy 

The  attorney  for  Shelby  County,  in 
which  Memphis  is  located,  is  reportedly 
ready  to  file  a  petition  for  hearing,  asking 
the  Capitol  Supreme  Court  to  rule  on 
other  actions  of  the  law.  The  Associated 
Press  reported  last  week  that  Shelby 
County  Attorney  Cleveland  Drennon  in¬ 
tends  to  seek  clarification  of  the  terms 
“government  bodies”  and  “meetings.” 

Memphis,  a  city  with  a  large  prolifer¬ 
ation  of  boards,  commissions,  and  commit¬ 
tees,  whose  origins  date  back  to  the  era  of 
the  Crump  Machine,  has  a  tradition  of 
secret  executive  sessions.  City  Attorney 
Graves  told  E&P  some  weeks  ago,  before 
the  Supreme  Court  arguments  were 
heard,  that  the  city  has  between  40  and  50 
such  panels,  all  of  which  would  be  affected 
by  the  law. 

He  contended  that  the  bill,  passed  in  the 
state  General  Assembly  last  spring,  was 
emasculated  by  amendments.  But  Graves 
said  he  felt  any  such  law  should  at  least 
provide  loopholes  for  labor  relations  dis¬ 
cussions,  personnel  matters  and  the  pur¬ 
chase  of  real  estate.  The  law  provides  no 
loopholes. 

Objections  to  bill 

One  other  objection  to  the  bill  as  it 
traveled  through  the  legislature  was  its 
possible  effect  on  bond  sales.  Brown 
Ayres,  a  Knoxville  state  senator,  whose 
family  is  in  the  bond  business,  said  the 
law’s  “adequate  notice”  provision  could 


conceivably  permit  a  disgruntled  citizen  to 
bring  suit  against  a  local  government  and 
successfully  annul  a  bond  issue. 

Even  the  remotest  chance  of  that  would 
hurt  Tennessee’s  standing  in  the  bond 
market,  Ayres  argued.  He  succeeded  in 
winning  approval  for  an  amendment  u* 
exempt  bond  issues  from  the  law.  In  late 
July,  it  was  announced  that  Tennessee 
had  achieved  the  most  favorable  triple-A 
status  in  the  bond  market. 

A  study  of  open  meetings  laws  commis¬ 
sioned  by  the  Freedom  of  Information 
Foundation  was  conducted  recently  by  Dr. 
John  B.  Adams,  Dean  of  the  School  of 
Journalism,  University  of  North  Carolina 
at  Chapel  Hill.  Adams’  report  identified 
11  criteria  by  which  state  open  meetings 
laws  should  be  judged.  Tennessee’s  new 
law  ranked  tops  in  all  11. 

Informed  of  the  Supreme  Court  deci¬ 
sion,  Adams  said,  “That’s  great.”  He  said 
Tennessee’s  law  has  “the  thing  that’s 
missing  from  all  the  other  state  laws:  the 
open  executive  session.”  He  described  the 
Tennessee  law  as  “a  fantastic  piece  of 
work.”  Copies  of  his  report  are  available 
through  the  Freedom  of  Information  Cen¬ 
ter  at  Columbia,  Mo.,  he  said. 

The  key  legal  issue  was  the  question  of 
“adequate  public  notice,”  as  attorneys  for 
Memphis  Publishing  and  the  Tennessee 

Klein  ‘hurt,  surprised’ 
by  Nixon’s  conunents 
in  Watergate  tapes 

“Surprised  and  hurt”  was  the  comment 
heard  from  Herbert  Klein,  President  Nix¬ 
on’s  former  communications  director,  and 
a  newsman,  who  is  now  a  vicepresident  for 
corporate  relations  with  Los  Angeles- 
based  Metromedia  Inc.,  about  Mr.  Nixon’s 
fault  finding  remarks  in  the  White  House 
transcripts  released  August  5. 

New  transcripts  contained  sharply  criti¬ 
cal  comments  by  the  President  about 
Klein,  who  was  White  House  communica¬ 
tions  director  until  1973. 

Klein  was  referred  to  in  a  conversation 
with  H.  R.  Haldeman,  by  the  President  as 
“absolutely  totally  unorganized.”  The 
President  also  said,  “He  just  doesn’t  have 
his  head  screwed  on  .  ,  .  he’s  just  not  our 
guy  at  all,  is  he?” 

Klein  said  the  President’s  remarks  had 
surprised  and  hurt  him,  but  he  tempered 
his  feelings  by  stating:  “The  fact  is,  our 
friendship  goes  back  a  long  time.  With 
most  friends,  there  is  a  time  when  they 
make  a  comment  which  has  no  permanent 
meaning.” 

Klein  went  on  to  say  that  his  quarrels 
with  the  White  House  were  with  “others” 
not  with  Mr.  Nixon. 

But  he  did  say  he  believed  the  underly¬ 
ing  tone  in  the  conversations  on  June  23, 
1972,  was  based  on  a  fundamental  differ¬ 
ence  in  philosophy  in  dealing  with  the 
press. 

He  said,  “There  are  some  who  want  to 
be  hard  line  with  the  press,”  but  Klein 
said,  “I  don’t  think  that  works.”  Klein 
said  he  disagreed  in  essence  with  the 
President’s  description  of  him  as  “unorga¬ 
nized.” 

In  a  Washington  White  House  Press 
briefing,  August  7,  Gerald  L.  Warren,  the 


deputy  Presidential  press  secretary  told 
reporters  that  the  President  “numbers 
Herb  Klein  as  one  of  his  closest  friends.” 
He  said  that  in  light  of  the  President’s 
criticism  of  Klein,  remarks  must  be  kept 
in  “perspective.” 

Meanwhile,  in  Washington,  Saul 
Friedman,  former  Detroit  Free  Press  re¬ 
porter,  and  now  a  national  general  assign¬ 
ment  man  in  Knight  Newspapers’  Wash¬ 
ington  Bureau,  carved  out  a  bigger  “piece 
of  the  action,”  in  a  story  which  was 
stripped  across  the  front  page  of  the  Au¬ 
gust  7  Free  Press. 

Next  to  a  picture  of  Vice  President 
Gerald  R.  Ford  was  a  five  column  story 
headlined:  “Ford  getting  ready  to  step 
in,”  with  the  kicker  “Replacement  team 
lined  up.” 

Friedman,  who  jumped  the  nation’s 
press  to  cover  Michigan-born  Ford,  re¬ 
ported:  “Vice  President  Gerald  R.  Ford  is 
now  willing,  for  the  first  time,  to  begin 
preparations  to  assume  the  presidency. 
Ford  aides  who  did  not  want  to  be  quoted 
by  name  told  Knight  Newspapers,  Tues¬ 
day  (August  6),  that  they  now  feel  free 
to  draw  up  proposals  for  important  policy 
and  personnel  decisions  to  be  made  by 
Ford  when  and  if  President  Nixon  leaves 
the  White  House.” 

Friedman  listed  top  assistants  who 
would  play  a  leading  role  in  shaping  the 
possible  Ford  Administration.  Among 
those  listed  were:  Robert  T.  Hartmann, 
Ford’s  chief  of  staff  and  Melvin  Laird, 
former  Congressman  and  Secretary  of 
Defense,  who  left  the  Nixon  White  House, 
but  might  return  to  help  Ford. 

The  Friedman  story  was  jumped  to 
page  two  and  ran  three  half  columns, 
according  to  Free  Press  city  editor  Larry 
Joliden.  Jolidon  added  that  Friedman  is 
one  of  five  or  six  national  reporters  from 
major  Knight  Newspapers  in  Akron,  Mi¬ 
ami,  Philadelphia,  and  Detroit,  stationed 
in  Washington. 
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Comics  Museum  and  Hall  of  Fame  will  open 


By  Lenora  Williamson 

The  week  of  Aug^ust  11  is  an  historic 
one  in  the  annals  of  newspaper  comics. 
The  new  Museum  of  Cartoon  Art  and 
Hall  of  Fame  located  in  a  converted  man¬ 
sion  in  Greenwich,  Connecticut  will  be 
opening  its  doors  to  the  public  in  a  shape- 
up  operation  directed  toward  formal  dedi¬ 
cation  ceremonies  in  October. 

Appropriately  enough  the  first  special 
meeting  on  the  museum  calendar  is  the 
Fall  session  of  the  Newspaper  Comics 
Council,  October  9-10. 

First  visitors  will  see  opening  exhibits 
which  include  historic  newspaper  comics 
dating  from  1896  (“The  Yellow  Kid”)  to 
the  contemporary  comics,  a  display 
showing  how  a  comic  strip  evolves  from  a 
block  of  white  space  to  a  Sunday  color 
page,  a  Walt  Disney  display  illustrating 
animated  cartoon  production,  and  a  slide 
presentation  of  Sunday  comics  pages 
throughout  the  years. 

The  first  week  will  be  rewarding  for 
cartoonist  Mort  Walker,  whose  three  com¬ 
ic  strips  “Beetle  Bailey,”  “Hi  &  Lois,”  and 
“Boner’s  Ark,”  appear  in  2000  papers  in 
40  countries  throughout  the  wmrld.  Walker 
has  been  nurturing  his  plan  for  a  comics 
museum  for  ten  years.  Finally,  deter¬ 
mined  to  get  the  plan  moving  he  under¬ 
wrote  an  ample  part  of  founding  oper¬ 
ations  himself  and  teamed  up  wdth  car¬ 
toonist  Jack  Tippit,  creator  of  the  cartoon 
panel  “Amy,”  to  get  the  project  going. 

Museum  board 

Walker  is  serving  as  president  of  the 
museum  and  Tippit  is  the  director  and 
curator.  The  board  of  directors  also  in¬ 
cludes:  John  Milt  Morris,  former  pres¬ 
ident  of  the  Association  of  American  Edi¬ 
torial  Cartoonists;  Lee  Lorenz,  former 
president  of  the  Cartoonists  Guild; 
Charles  Kline,  president  of  the  New’spa- 
per  Comics  Council;  Neal  Adams,  pres¬ 
ident,  Academy  of  Comic  Book  Arts;  Bill 
Gallo,  president  of  the  National  Cartoon¬ 
ists  Society;  and  Joseph  F.  D’Angelo,  gen¬ 
eral  manager.  King  Features  Syndicate. 

Funding  for  the  museum  will  be  from 
an  endowment  established  by  contributions 
from  cartoonists  themselves,  newspaper 
syndicates,  publishers,  corporations,  and 
the  public.  Grants  will  be  sought  not  only 
to  underwrite  basic  operating  expenses 
but  also  for  special  exhibitions,  seminars, 
and  education  projects. 

Walker  and  Tippit  plan  special  exhibits 
to  be  changed  periodically  throughout  the 
year,  such  as  one  man  shows,  cartoon  art 
from  foreign  countries,  and  other  special¬ 
ized  exhibits  relating  to  comic  book,  maga¬ 
zine,  and  editorial  cartooning. 

The  mansion’s  large  rooms  on  the 
ground  floor  will  be  used  mainly  for  ex¬ 
hibits,  with  one  devoted  to  the  Cartoon 
Hall  of  Fame.  Represented  in  this  room 
will  be  many  cartoonists  who  have  been 
winners  of  the  National  Cartoonists  Soci¬ 
ety  “Reuben”  award,  the  Pulitzer  Prize, 
and  other  top  honors. 

The  second  floor  of  the  house  will  be 
given  over  to  a  library,  research  files, 
seminar  rooms,  a  theater,  and  archives. 


A  gift  shop  is  also  located  in  the  first 
floor  office  area,  and  while  there  is  to  be 
no  admission  charge,  a  “suggested  dona¬ 
tion”  sign  is  strategically  located  above  a 
plexiglass  slot.  Veteran  cartoonist  and 
toastmaster  Harry  Hershfield,  who  will 
celebrate  his  89th  birthday  the  month  the 
museum  is  dedicated,  has  given  an  oil 
painting  of  a  clown  (artist  not  identified) 
to  occupy  the  exhibit  panel  above  the 
guest  book. 

At  present,  the  oldest  cartoon  gift  to 
the  museum  is  a  Thomas  Nast  given  by 
Mort  Walker  from  his  own  private  collec¬ 
tion. 


The  mansion  overlooking  Greenwich 
harbor  is  located  on  a  crest  of  four  acres 
of  lawn,  surrounded  by  trees.  The  house 
was  built  around  the  turn  of  the  century 
by  John  Mead,  and  has  been  leased  initial¬ 
ly  for  a  four-year  period  from  Mrs.  Ella 
J.  Mead  of  Greenwich. 

Among  some  of  the  zoning  restrictions 
accepted  by  the  directors  in  order  to  open 
in  the  residential  area  of  Greenwich  is 
one  limiting  visitors  at  any  given  time  to 
100.  A  parking  area  behind  the  house  will 
accommodate  20  cars.  For  these  reasons 
also,  school  bus  visitions  will  be  by  reser¬ 
vations  only. 

In  locating  of  the  museum  in  Green¬ 
wich,  Walker  and  Tippit  felt  that  the 
smaller  towm  would  present  fewer  prob¬ 
lems  than  a  New  York  City  location  and 
they  were  thinking  of  the  concentration  of 
nationally  known  cartoonists  in  the  area. 
That  guarantees  a  roster  of  personal  ap¬ 
pearances  for  seminars  and  special 
events.  The  house  is  located  three  blocks 
from  the  Penn  Central  station  at  384 
Field  Point  Road  (Zip  06830  and  tele¬ 
phone  203-661-4502). 


Already  a  popular  conversation  subject 
at  the  museum  is  a  lite-size  papier  mache 
sculpture  of  a  typical  cartoonist  at  a 
drawing  board.  Happily  enough,  most  peo¬ 
ple  say  it  looks  like  the  late  Rube  Gold¬ 
berg,  and  others  see  a  combination  of 
Rube  and  A1  Smith  of  “Mutt  and  Jeff” 
fame. 

The  sculpture,  occupying  a  bay  window, 
is  the  creation  of  Joni  Johnson,  a  senior  at 
Andrew’  Ward  High  School  in  Fairfield, 
Connecticut.  Her  father  is  cartoonist 
Frank  Johnson,  who  works  on  “Beetle 
Bailey”  inks  and  also  “Boner’s  Ark”  and 
“Hi  and  Lois.”  Johnson  is  creator  of 


“Beany”  in  the  New  York  News.  Joni  has 
fashioned  cartoon  studio  props  complete  to 
a  “Dagwood”  sandwich  carved  out  of 
kitchen  sponges.  A  mammoth  wastebasket 
full  of  discards  was  added  by  Mort  Walk¬ 
er.  It’s  authentic  too,  since  it  came  from 
his  own  studio. 

The  assistant  curator  of  the  museum  is 
Brian  Walker,  a  recent  graduate  of  Tufts 
University  where  he  completed  an  inde¬ 
pendent  study  of  the  comic  strip  with  the 
title  of  “A  Medium  of  Communication.” 
Brian  is  following  in  his  father’s  career 
interests,  having  created  a  new  strip  “Su¬ 
persloth,”  which  appears  in  “The  Silver 
Lining,”  a  free  community  newspaper  for 
young  adults.  Brian’s  older  brother  Greg 
is  the  editor  and  publisher. 

Also  serving  as  an  assistant  curator  is 
Charles  Green  of  Old  Greenwich,  a  recent 
graduate  in  fine  art  from  Haverford  Col¬ 
lege. 

Both  Walker  and  Tippit  are  past  pres¬ 
idents  of  the  National  Cartoonists  Soci¬ 
ety.  Walker  and  his  wife,  Jean,  and  seven 
children  live  in  Greenwich.  Tippit  and  his 
{Continued  on  page  41) 


CARTOONISTS  Mort  Wallter  (left)  and  Jack  Tippit,  chief  executives  of  the  nevriy  es¬ 
tablished  Museum  of  Cartoon  Art,  are  shown  in  front  of  the  Greenwich,  Connecticut 
mansion  housing  the  unique  institution. 
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Bureau  presents 
movie  ad  case 

More  informative  movie  ads  in  daily 
newspapers — ads  that  give  the  public  a 
better  idea  of  what  the  movies  are  about — 
are  needed  to  help  them  build  larger  audi¬ 
ences  for  their  films,  according  to  Charles 
Kinsolving,  vicepresident  of  marketing 
for  the  Newspaper  Advertising  Bureau, 
Inc.  He  also  recommended  a  long-range 
commitment  from  all  sectors  of  the  movie 
business  to  support  an  industry-wide  ad¬ 
vertising  campaign. 

Kinsolving  told  movie  executives  at¬ 
tending  a  presentation  that  more  than 
80  million  people  turn  to  the  movie  sec¬ 
tions  of  their  daily  new’spapers  on  an 
average  day.  In  a  recently  completed 
study,  “Movie  Going  and  Leisure  Time,” 
the  bureau  found  that  nine  out  of  10 
movie-goers  (men  and  women  age  18  and 
over  who  attend  at  least  one  movie  a 
year)  rely  on  daily  newspapers  as  their 
main  source  of  information  about  the 
movies.  Kinsolving  said. 

Despite  this  “overwhelming  dominance” 
of  the  newspaper  as  the  medium  where 
movie-goers  seek  information  about  films, 
“There  is  a  lot  of  movie  advertising  in 
newspapers  today  that  simply  does  not 
contain  enough  information  to  make  a 
sale,”  Kinsolving  stated. 

Old  movie  technique 

The  bureau’s  presentation,  directed  to 
the  audience  of  motion  picture  executives, 
addressed  them  in  their  own  milieu.  Us¬ 
ing  two  projectors  and  a  dissolve  unit, 
and  shown  on  a  wide  screen,  the  slide 
show  used  old  Hollj'wood  techniques. 

The  copy  on  the  slides,  written  by  Jim 
Dunaway,  took  the  format  of  sub-titles  of 
a  silent  movie,  while  the  graphics  for  the 
production,  produced  by  Lynn  Moran  of 
the  Newspaper  Bureau’s  art  department, 
included  more  than  a  hundred  old  movie 
publicity  stills.  Salient  points  of  the  pres¬ 
entation  were  illustrated  with  Hollywood 
publicity  pictures  of  Charlie  Chaplin, 
Boris  Karloff,  James  Cagney,  the  Key¬ 
stone  Kops,  Shirley  Temple,  and  other 
favorites  of  the  silver  screen  era. 

As  a  special  project  connected  with  this 
presentation,  the  NAB  conducted  a  survey 
in  w'hich  newspaper  movie  ads  were 
show’n  to  people  selected  at  random  on  the 
streets  of  New  York.  Most  of  the  people 
interviewed  said  they  would  not  be  inter¬ 
ested  in  seeing  those  movies  advertised 
because  the  ads  did  not  provide  them  with 
enough  information  about  the  films. 

The  bureau’s  study  indicated  only  12 
percent  of  the  adult  population  are  fre¬ 
quent  movie-goers.  On  the  other  hand, 
41  percent  are  non-movie-goers. 

In  1946,  Kinsolving  noted,  Ameri¬ 
cans  spent  $8.5  billion  on  recreation,  and 
the  movies  accounted  for  $1.7  billion  of 
that  total.  In  1972,  total  spending  on  re¬ 
creation  had  increased  nearly  sixfold  to 
$48  billion,  and  movie  admissions  dropped 
to  $1.2  billion  so  that  movies’  share  of  the 
total  recreation  dollar  went  from  20%  to 
2.6%,  he  said. 

“Newspaper  advertising — bigger,  more 
informative  newspaper  ads — could  help 
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turn  some  of  the  67  million  occasional 
movie-goers  into  frequent  movie-goers — 
and  some  of  the  58  million  non-movie¬ 
goers  into  occasional  movie-goers,”  Kin¬ 
solving  said. 

“The  stakes  are  enormous,”  he  added. 
“If  each  of  these  people  goes  to  the  mov¬ 
ies  just  once  more  than  he  or  she  died  in 
the  past  year,  your  grosses  wdll  go  up  by 
nearly  20%.” 

Kinsolving  pointed  out  that  movie-goers, 
especially  frequent  movie-goers,  are  heavy 
readers  of  the  movie  ad  pages  in  daily 
new’spapers.  He  noted  that  80  percent  of 
movie-goers  read  one  or  more  daily  news¬ 
papers  yesterday  and  that  94  percent  of 
all  movie-goers  and  99  percent  of  frequent 
movie-goers  look  at  newspaper  movie  ads. 

To  illustrate  what  he  meant  by  more 
informative  newspaper  ads.  Kinsolving 
displayed  some  movie  ad  layouts  created 
by  the  bureau. 

Kinsolving  also  emphasized  that  news¬ 
papers  are  a  “great  promotion  medium  as 
well  as  an  information  medium.”  Last 
year,  two-thirds  of  the  28  billion  promo¬ 
tional  coupons  were  distributed  by  news¬ 
papers,  he  said.  He  suggested  that  movie 
theatres  could  try  using  cents-off  coupons 
or  two-for-one  coupons  in  their  newspaper 
ads  on  Mondays  or  Tuesdays,  when  box 
office  is  at  its  lowest.  “Increased  promo¬ 
tional  advertising  in  the  new'spapers 
might  well  pay  off  for  movie  theatres  as  it 
does  for  supermarkets,  department  stores, 
and  fast  food  chains,”  he  stated. 

• 

Scripps-Howard  funds 
122  journalism  students 

The  trustees  of  the  Scripps-Howard 
Foundation  have  authorized  a  record  num¬ 
ber  of  scholarships  for  journalism  stu¬ 
dents  and  cash  grants  to  universities  and 
colleges  for  the  academic  year  1974-75. 

Matt  Meyer,  president  of  the  foundation 
established  to  encourage  excellence  in  the 
communications  field,  announced  that  122 
students  have  been  awarded  scholarship 
monies,  while  54  colleges  and  universities 
have  been  granted  $1000  each. 

These  institutional  grants,  to  be  admin¬ 
istered  by  the  schools  themselves,  go  to 
both  undergraduate  and  graduate  students 
preparing  for  careers  in  communications. 

The  trustees  have  also  authorized  con¬ 
tinuance  of  four  aw'ards  in  the  classifica¬ 
tion  of  journalism-graphic  arts  at  the  Ro¬ 
chester  (N.Y.)  Institute  of  Technology, 
and  continuance  of  grants  in  a  special 
projects  category  to  the  Inter  American 
Press  Association  Student  Exchange 
Fund,  A  Better  Chance  and  the  American 
Press  Institute  Columbia  University  Sem¬ 
inars. 

Grants  have  also  been  awarded  to  Sy¬ 
racuse  University  Media  Communications, 
the  Freedom  of  Information  Center  at  the 
University  of  Missouri,  University  of 
Texas  at  El  Paso  Internship  Program, 
NYU  Summer  Journalism  Internship  Pro¬ 
gram  for  Blacks,  and  the  Ohio  university 
Newspaper  Equipment  Program. 

Since  financial  contributions  to  the 
foundation  set  a  record  this  year,  it  was 
able  to  respond  to  the  highest  number  of 
scholarship  requests  ever  received,  more 
than  double  of  any  previous  year. 

EDIT 


Star  and  Tribune 
change  to  lO-col. 
classified  format 

“Just  one  elderly  lady  wrote  us  that  she 
didn’t  find  the  want  ads  as  legible  as 
before — but  that  was  her  opinion,”  Gun- 
nar  D.  Rovick,  classified  ad  manager  of 
the  Minneapolis  Star  and  the  Minneapolis 
Tribune,  said  about  the  recent  changeover 
to  a  10-column  classified  advertising 
format. 

“Nobody  else  seemed  to  notice  it,  not 
even  the  bulk  of  nonproduction  employees 
who  weren’t  associated  with  the  change.” 

The  change  from  9  to  10  columns  hap¬ 
pened  on  July  2.  Rovick  said  contract  clas¬ 
sified  advertisers  were  notified  about  the 
switch  on  June  21. 

Reasons  behind  the  change  according  to 
Rovick  were  that  “technological  changes 
in  our  new  cold  type  system  now  make  it 
possible  to  print  ten  columns  on  a  page  at 
a  minute  reduction  in  column  widths.” 

He  added  in  an  explanation  to  adver¬ 
tisers:  “We  are  making  this  change  be¬ 
cause  we  have  been  informed  that  our 
newsprint  suppliers  are  once  again  rais¬ 
ing  newsprint  prices.  In  order  to  avoid  a 
classified  rate  increase  at  this  time  'we  are 
adopting  this  new  format.  We  think  when 
you  see  it  you  will  be  pleased  with  the  end 
results.  We  can  assure  you  that  there  is 
no  character  count  loss  to  you  on  a  single 
agate  line.” 

Under  the  new  cold-type  system  the 
same  character  count  is  offered  for  all 
type  sizes  of  straight  classified  copy,  ac¬ 
cording  to  Rovick.  He  said  billing  is  virtu¬ 
ally  unaffected,  and  the  actual  reduction 
in  column  width  is  minimal. 

The  new  software  and  hardware  tech¬ 
nology  of  the  system  allows  enlargement 
vertically  on  a  character  by  character  ba¬ 
sis  of  each  element  on  the  page.  The  Star 
and  Tribune’s  classified  manager  said  the 
oversized  page  is  then  reduced  on  camera, 
and  characters  assume  correct  vertical  di¬ 
mensions. 

The  Star  and  Tribune’s  Computerized 
Classification  Production  System  (CCPS) 
was  put  into  operation  this  spring.  Equip¬ 
ment  was  installed  last  fall  and  a  test 
series  was  run  in  February. 

In  the  CCPS  system,  Rovick  explains, 
the  classified  section  is  compiled  by  com¬ 
puter  and  set  by  high  speed  photocomposi¬ 
tion.  Ads  are  keyboarded;  and  the  paper 
tape  is  then  read  by  a  tape  scanner  and 
stored  in  a  computer. 

After  ads  have  been  arranged  by  the 
computer  in  the  proper  order  for  the  clas¬ 
sified  section,  information  is  fed  to  a  pho¬ 
to-composition  device  which  sets  the  tape. 

Plans  second  weekly 

David  F.  Jones,  publisher  of  the  weekly 
Cotati  (Calif)  Call,  has  announced  the 
paper’s  plans  to  publish  a  second  weekly, 
the  Sonoma  (Calif.)  Sun. 

Call  editor-in-chief  Karl  Olson  will  also 
fill  the  same  position  at  the  Sun,  which 
will  be  based  on  the  campus  of  California 
State  College  in  Sonoma.  The  Sonoma  pa¬ 
per  will  use  the  offset  process  and  will 
have  a  circulation  of  4,000. 
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TY  COBB  TIE-UP 


Namesakes  make  for  confusing  inci¬ 
dents  but  no  one  else  has  suffered  like  Ty 
Cobb,  associate  editor  of  the  Nevada  State 
Journal  and  Reno  Evening  Gazette. 

His  complications  grew  when  the  late 
baseball  legend  retired  and  moved  into  the 
Reno  area.  Also  contributing  to  the  mixup 
is  the  fact  that  the  newspaper  Ty  Cobb 
for  22  years  was  the  sports  editor  of  the 
Reno  papers. 

The  confusion  got  underway  in  1937 
when  Ty  Cobb  went  to  work  on  the 
Nevada  State  Journal  and  the  baseball  Ty 
Cobb  bought  a  home  on  Lake  Tahoe  at 
Cave  Rock,  an  hour’s  drive  from  Reno. 

At  once  baseball’s  Ty  opened  an  account 
at  the  First  National  Bank  of  Nevada  in 
Reno,  where  the  paper’s  Ty  Cobb  had  a 
small  account. 

“I  had  a  balance  of  around  $150,”  re¬ 
called  editor  Cobb,  “and  was  startled  to 
get  a  statement  that  I  had  $15,000.  Reluc¬ 
tantly,  I  notified  the  bank  that  it  had 
credited  Ty’s  deposit  to  the  wrong  ac¬ 
count.” 

There  were  also  benefits  for  editor 
Cobb. 

To  cover  some  ball  games  in  Sacramen¬ 
to,  he  made  a  reservation  at  a  hotel  there. 

“I  was  amazed  to  find  myself  in  a 
suite,”  said  editor  Cobb.  “And  it  was  filled 
with  all  sorts  of  liquor  and  mixes,  gour¬ 
met  goodies  and  fresh  fruit.” 

The  manager  of  the  hotel  who  had  left 
on  a  trip  before  Ty  arrived  had  told  his 
staff:  “Spare  no  effort  to  entertain  this 
immortal.  Everything’s  on  the  house.” 

The  two  Cobbs  even  had  the  same  initi¬ 
als.  Only  the  editor’s  was  Tyrus  Richard, 
instead  of  Tyrus  Raymond.  Moreover, 
each  had  a  son  named  Ty  and  a  daughter 
named  Patricia,  although  there  was  quite 
a  disparity  in  age. 

Editor  Cobb  first  became  aware  of  the 
baseball’s  Cobb  when  he  was  9  and  Ty 
sent  him  a  gift  from  Detroit.  In  his  famil¬ 
iar  green  ink,  he  wrote:  “To  Ty  Cobb 
from  Ty  Cobb.”  Little  did  he  realize  the 
confusion  that  was  ahead. 

After  baseball’s  Cobb  moved  near  Reno, 
things  began  to  happen. 

One  day  Cobb’s  wife  answered  a  knock 
at  her  door,  and  in  bounded  two  dogs, 
followed  by  a  man  who  asked  for  his 
reward. 

It  was  baseball’s  Ty  Cobb  who  had 
placed  the  ad  in  the  Reno  papers. 

“Ty  paid  a  handy  man  for  chores  done 
at  his  house,”  remembered  Cobb.  “The 
man  cashed  the  check  at  a  Reno  grocery, 
where  I  trade.  Later  in  the  day  old  Ty  got 
mad  at  the  man  and  ordered  a  stop- 
payment  of  the  check.  The  grocery  store 
manager  phoned  me  later,  very  irked,  to 
say  he  had  already  cashed  the  man’s 
check.” 

Around  the  nation,  many  of  baseball 
Ty’s  old  friends  knew  Lake  Tahoe  was 
somewhere  near  Reno.  Thus  many  long¬ 
distance  calls  came  to  editor  Cobb  from 
baseball  Ty’s  friends. 

“Among  the  callers  was  the  late  Del 
Webb  who  chatted  with  my  wife  quite  a 
while  before  both  realized  they  had  the 


‘wrong  party’  ”  said  editor  Cobb.  “In  later 
years  I  became  acquainted  with  Webb,  and 
he  chuckled  when  he  recalled  the  confus¬ 
ing  conversations.” 

Editor  Cobb  gets  a  lot  of  crank  phone 
calls  at  home.  One  night  an  artist  called 
him  from  Los  Angeles  and  started  to  dick¬ 
er  about  the  price  of  his  portrait  of  Patri¬ 
cia.  He  told  the  artist  to  hold  the  phone 
while  he  checked  with  his  daughter.  Then 
the  truth  came  out:  The  man  thought  he 
was  talking  to  baseball’s  Cobb. 

Mixups  were  common  in  mail,  tele¬ 
grams,  and  the  county  clerk  of  Pacer 
County,  Calif.,  always  would  mail  editor 
Cobb  the  bill  for  baseball  Cobb’s  motor- 
boat. 


“Although  we  were  nearly  30  years 
apart  in  age,  I  used  to  have  old  fellows 
come  up  and  tell  me  they  ‘saw  me  play  in 
Detroit  in  1911’ — or  some  such  time — 
before  I  was  born.” 

Baseball’s  Cobb  got  a  big  laugh  at  an 
incident  at  an  Eagles’  lodge  dinner  in 
Carson  City.  An  oldtimer  came  up  to 
him,  shook  his  hand  and  exclaimed:  “I’m 
quite  an  admirer  of  yours,  Mr.  Cobb.  “I 
read  your  column  in  the  Journal  every 
day  and  sure  like  it.” 

Editor  Cobb  plays  golf  frequently 
around  Lake  Tahoe.  Often  he  would  en¬ 
counter  a  good  drinker. 

“So  often  one  of  the  drunks  would  tell 
me,  ‘I  ran  into  you  15  years  ago,  and  I 
swear  you’re  looking  younger.’  Once  a  re¬ 
ally  soused  golfer  pressed  me  hard  to  find 
out  how  I  kept  so  young.  I  told  him  I  had 
been  to  Mayo  Brothers  and  they  gave  me 
a  supply  of  youth  pills.  He  seemed  sat¬ 
isfied  with  the  explanation.” 

Ty’s  divorce  from  his  first  wife  also 


caused  much  embarrassment  for  editor 
Cobb.  Old  friends  of  his  wife  began  to 
snub  the  editor.  Baseball  Ty  also  gambled 
in  the  casinos  and  would  get  into  disputes 
with  the  dealers,  just  as  he  used  to  with 
the  umpires.  And,  when  his  rhubarbs  ap¬ 
peared  in  the  papers,  many  thought  it  was 
editor  Cobb. 

Actually,  baseball  Cobb’s  divorce  papers 
were  delivered  to  editor  Cobb’s  home  and 
it  left  his  wife  stunned. 

There  were  so  many  mixups  that  the 
two  Cobbs  later  became  good  friends.  The 
two  families  frequently  visited  each  other. 

“It  was  then  that  I  learned  of  Ty’s 
never-publicized  program  of  sponsoring 
poor  Southern  youths  through  college,” 
said  editor  Cobb. 

“He  thought  we  must  be  related  and  he 
was  researching  the  family  trees  back  in 
Georgia  w'hen  he  died  in  1961.  He  gave  me 
his  version  of  all  his  baseball  controver¬ 
sies  and  also  his  all-time  team,  which  was 


published  in  The  Sporting  News. 

“Cobb  took  a  keen  interest  in  my  son, 
and  once  offered  him  an  exclusive  fran¬ 
chise  for  his  garbage  disposal  units  at 
Lake  Tahoe  and  offered  to  finance  him 
fully.  He  was  disappointed  when  young  Ty 
chose  to  work  on  a  cattle  ranch  that  sum¬ 
mer.” 

As  editor  Cobb  grew  older,  he  became 
broader  and  began  losing  his  hair.  In 
fact,  he  resembles  baseball’s  Cobb. 

Not  long  ago,  he  was  playing  in  a 
softball  game  at  nearby  Sparks,  when  a 
little  kid  asked  for  his  autograph. 

“He  thought  I  was  the  immortal  Geor¬ 
gia  Peach,”  said  editor  Cobb.  “I  dis¬ 
claimed  the  honor  and  told  the  boy  he  had 
the  wrong  person.” 

“Oh,  no,”  replied  the  boy.  “You  can’t 
fool  me.  You’re  one  of  the  immorals  of 
baseball.” 

His  teammates  overheard  the  conversa¬ 
tion  and  for  a  while  editor  Cobb  was 
known  as  the  “Immoral  of  Baseball.” 


THREE  TV'S — Three  Ty  Cobb's  got  to  meet  as  recorded  In  this  1950  photograph.  They  are  from  left 
to  right,  Ty  Cobb,  associate  editor  of  the  Reno  newspapers,  his  son,  Ty  Cobb,  and  baseball's  legendary 
Ty  Cobb.  All  three  resided  in  the  Nevada  gambling  town. 
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Tulsa  reporter  wins  battle 
with  passage  of  shield  law 


By  Carla  Marie  Rupp 

If  it  hadn’t  been  for  Lilian  Newby, 
there  wouldn’t  be  a  shield  law  in  Oklaho¬ 
ma.  Her  thousands  of  hours  of  work  will 
finally  be  realized  when  the  bill  becomes 
law  .\ugust  Ifi. 

Newby,  31-year-old  Tidna  Tribune  re¬ 
porter,  is  credited  by  Gov.  David  Hall’s 
oflice  for  her  “sheer  courage  and  determi¬ 
nation.’’  Hall  signed  the  hill  May  1.  His 
news  aide  Ed  Hardy,  said  Newby  came  in 
to  see  the  governor  before  she  began  her 
coordinated  campaign  to  get  a  bill  through 
that  would  permit  newsmen  to  protect 
their  sources. 

“We  assured  her  the  bill  would  be 
signed  if  it  passed  the  legislature,’’  said 
Hardy.  “Or  that  it  would  be  vetoed  if  it 
wasn’t  the  way  she  wanted  it.” 

Prolecis  sources 

Well,  Newby  was  pleased  with  the  way 
the  bill  passed  the  Oklahoma  legislature. 
The  new  law  provides  that  newsmen  can¬ 
not  he  required  to  disclose  their  sources  in 
state  proceedings;  however,  the  protection 
does  not  extend  to  civil  lawsuits  for  libel. 

“I  look  at  this  to  say  that  an  unscrupu¬ 
lous  reporter  cannot  be  allowed  to  miscar¬ 
ry  justice,”  said  Newby.  The  law  provides 
protection  unless  a  court  decides  by  clear 
and  convincing  evidence  that  the  informa¬ 
tion  is  necessary  to  a  relevant  issue  in  the 
case  and  cannot  be  obtained  by  any  other 
means. 

Sen.  Donald  Ferrell,  an  Oklahoma 
newspaper  publisher,  introduced  the  bill 
into  the  1974  Senate  session  Feb.  14.  He 
seemed  like  a  logical  choice  to  Newby  to 
introduce  the  bill.  Ferrell,  a  Republican 
and  minority  leader  of  the  Senate,  was  a 
former  president  of  the  Oklahoma  chapter 
of  Sigma  Delta  Chi  and  publishes  the 
Lincoln  County  Neics  in  Chandler. 

“It  was  an  absolute  bill.  Everything 
was  covered,”  said  Newby.  “But  then  we 
went  with  a  committee  substitute.  It  con¬ 
tained  the  libel  provision,  saying  that  you 
cannot  claim  privileges  of  the  bill  if  you 
use  the  source  or  the  content  as  your 
defense — which  is  stricter  than  saying 
that  the  bill  doesn’t  apply  in  a  libel  case,” 
she  explained. 

The  model  Sigma  Delta  Chi  bill  was 
used,  as  well  as  a  congressional  bill.  Some 
legislators  thought  the  original  bill  was 
too  broad  and  so  they  picked  up  the  defini¬ 
tion  of  a  newsman,  "rhe  congressional  ver¬ 
sion,  protects  reporters  from  being  com¬ 
pelled  to  testify  or  to  reveal  either  news 
source  or  unpublished  information  unless 
a  court  of  law’  determines  that  informa¬ 
tion  is  necessary  to  a  relevant  issue  in  the 
case. 

What  importance  does  Newby  think  the 
shield  law  has  in  Oklahoma? 

“It’s  urgent  that  news  sources  be  pro¬ 
tected  if  w’e’re  going  to  keep  the  lines 
of  communications  open  between  news 
sources  and  the  public.  We’ve  had  a  few 
minor  problems  in  the  last  three  years, 
but  nothing  serious,”  said  Newby. 


“But  I  didn’t  see  any  point  of  facing  a 
serious  problem,  and  the  bill  will  head  off 
any  serious  problems  or  frivolous  at¬ 
tempts  to  take  reporters  to  court  to  learn 
who  their  news  sources  are,”  she  said. 

“We  want  to  save  the  reporter  time  and 
money  with  this  bill.  News  sources  are 
necessary  to  give  the  public  information. 

If  your  news  sources  dry  up,  the  only 
things  you  have  left  are  self-statements 
from  image-makers,”  said  Newby. 

“I’m  concerned  that  so  many  of  your 
news  sources  are  what  you  might  call 
‘peons’  not  in  higher  places.  These  people 
would  lose  their  jobs.  The  majority  of 
news  sources  are  8  to  5  p.m.  workers  who 
blow  the  whistle. 

“They’d  get  fired  if  they  were  found 
out,”  said  Newby,  whose  best  sources  are 
workers  who  see  something  that  shouldn’t 
be  going  on.  She  also  found  that  as  a 
statehouse  reporter,  legislators  were  news 
sources.  They’d  say  to  her,  “Maybe  you 
can  quietly  find  out  what’s  going  on.”  To 
some  sources,  Newby  says  it  might  be  a 
loss  of  power  or  security  if  they  were 
found  out.  There  are  any  number  of  rea¬ 
sons  a  news  source  doesn’t  want  to  be 
identified  publicly,  she  said. 

.4dversr  conditions 

It  was  a  long  haul  for  Newby  getting 
this  shield  bill  into  law.  She  pushed  the 
bill  into  reality  under  some  pretty  adverse 
conditions.  “It  was  very  difficult,”  said 
Newby. 

First,  the  bill  failed  miserably  in  the 
1973  session.  “We  did  not  even  touch  the 
bill  introduced  in  1973.  There  was  no  use 
bringing  out  hard  feelings,”  said  Newby. 
She  said  her  Sigma  Delta  Chi  chapter 
simply  left  that  bill  in  committee.  “It  had 
been  completely  destroyed.  That  ’73  bill 
was  so  mutilated  that  it  was  illegal  to  be 
a  reporter.  That’s  why  we  left  it  alone,” 
she  said.  It  was  disastrous  because  argu¬ 
ments  against  the  bill  were  frivolous  in 
the  1973  hearings,  she  said.  “.\nd,  of 
course,  it  was  not  a  popular  period  for 
newsmen.” 

When  Newby  became  president  of  the 
Society  of  Professional  Journalists,  Sigma 
Delta  Chi,  Oklahoma  City  chapter,  in  July 
1973,  she  assumed  that  the  chapter  would 
want  to  try  again  with  the  shield  bill.  The 
legislators  had  objected  because  they 
didn’t  want  newsmen  to  have  any  special 
privileges,  she  said.  But  maybe  their  opin¬ 
ions  could  be  “shifted,”  she  felt. 

So  she  started  talking  with  about  15  or 
20  influential  legislators,  trying  to  get 
some  idea  what  type  of  bill  they  thought 
the  legislature  would  approve  and  what 
type  of  protection  could  be  extended  to 
newsmen. 

In  November  1974,  Newby  appointed  a 
special  committee  of  newsmen  to  put  to¬ 
gether  a  study  of  shield  legislation,  court 
decisions  and  various  bills.  This  was 
presented  to  the  SDX  chapter,  which  ap¬ 
proved  trying  again  with  a  shield  bill. 


Newby 


lot  of  the  work  between  that  meeting 
and  when  the  bill  was  introduced  con¬ 
sisted  of  members  lining  up  support  of 
editors  and  publishers  who  had  not  been 
in  favor  of  this  bill. 

A  negative  factor  in  the  campaign  for 
the  shield  law  was  that  the  SDX  chapter 
did  not  have  the  support  of  the  Oklahoma 
Press  Association’s  board  of  directors,  al¬ 
though  some  of  the  individual  members  of 
the  OPA  came  out  for  it,  said  Newby. 

Never  before  had  legislation  related  to 
the  media  failed  to  get  endorsement  of  the 
OPA,  she  said,  citing  the  Oklahoma  Open 
Records  laws  which  had  OP.\’s  stamp  of 
approval. 

.Another  drawback  for  Newby  and  her 
group  of  20  news-lobbyists  was  opposition 
from  newspaper  management.  “My  news¬ 
paper,  the  Tribune,  did  not  support  the 
bill.  My  paper  editorialized  against  the 
concept  of  the  shield  law  and  against  the 
bill  itself  in  two  editorials,”  said  Newby. 
“That  was  the  reason  I  made  it  plain  that 
I  divorced  myself  from  the  paper  when 
talking  about  the  shield  law,”  she  said. 

The  editorial  board  of  the  Tulsa 
Tribune — from  the  publisher  on  dow’n  to 
Newby’s  city  editor — didn’t  support  her 
work  outside  her  job.  “But  there  was  nev¬ 
er  any  pressure  on  me,  even  though  they 
weren’t  with  me.” 

She  said,  “The  national  thing  is  that 
management  is  not  as  much  for  the  shield 
law  as  the  reporters  are.  The  editors  we 
talked  with  who  opposed  it  said  we  have 
the  First  Amendment.  But  we  tried  to  gei 
editors  and  publishers  to  contact  their 
senators  and  representatives.” 

The  bill  also  didn’t  have  the  support  of 
the  other  SDX  chapters  in  Oklahoma. 
“We  never  heard  from  any  of  the  other 
tw’o — in  Stillwater  and  Tulsa — and  they 
didn’t  help  us  in  any  way,”  she  said. 

Until  June,  Newby  had  been  a  state¬ 
house  reporter  in  Oklahoma  City  in  the 
capital  bureau,  where  she  has  worked  for 
over  four  years.  She  was  transferred  to 
Tulsa  as  an  investigative  reporter,  recent¬ 
ly  turning  in  a  comprehensive  study  of 
the  pardon  and  parole  system  in  Oklaho¬ 
ma.  In  the  statehouse,  stories  she  did  on 
an  agency  head  resulted  in  his  being  fired 
for  hiring  friends.  Her  term  of  office  as 
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SnX  president  in  Oklahoma  City  expired 
in  June. 

Not  typical  lobbyists 

The  news-lobbyists  Newby  assembled 
were  not  typical  lobbyists.  They  were  20 
newsmen — all  with  well-known  bylines. 
Newby  assigned  the  lobbyists  various  hall¬ 
ways  to  work.  The  20  were  split  in  groups 
of  five.  Each  group  decided  which 
newsman  w'ould  see  which  legislator. 
“This  was  not  haphazard,”  said  Newby, 
who  used  a  low-key  approach  in  the  lobby¬ 
ing  attempts.  She  kept  track  which  legis¬ 
lators  were  for  the  bill  and  which  were 
against  and  they  systematically  visited 
the  legislators  again  and  again. 

“We  strictly  lobbied  in  the  hallw’ays. 
We  didn’t  take  anyone  to  dinner,  or  buy 
any  breakfasts,  lunches  or  drinks,”  said 
Newby.  “We  just  provided  information 
they  wanted  to  know’.  We  spent  no  money 
of  any  kind  on  entertainment.” 

What  money  was  spent  by  the  SDX 
chapter  w’ent  into  phone  calls,  copying 
documents  and  material  to  round  up  sup¬ 
port.  Newby  said  this  would  add  up  to 
several  hundred  dollars. 

“I  know  too  well  how  the  other  lobbyists 
spend  their  time  and  money,”  said  Newby, 
who  wanted  everything  the  newsmen  rep¬ 
resented  to  be  completely  on  “the  up  and 
up. 

Played  it  straight 

“We  played  it  straight — very  straight. 

If  a  reporter  covered  the  House,  he  didn’t 
lobby  there.  Those  reporters  w’ho  lobbied 
for  the  shield  bill  who  covered  both  the 
House  and  Senate  were  very  careful  not  to 
write  about  it.  No  one  who  worked  for  a 
wire  service  could  lobby  for  the  bill.  We 
wanted  no  conflict  of  interest  in  any 
way,”  said  Newby. 

She  pulled  the  lobbyists  from  both 
new’spapers  and  radio-tv  stations.  They 
told  their  bosses,  she  said,  that  they  would 
not  let  the  lobbying  interfere  with  their 
work. 

Newby,  for  instance,  testified  before  the 
various  committees  during  her  lunch 
break,  skipping  a  lot  of  meals  that  way. 
She  put  in  a  lot  of  hours  after  work,  at 
night,  on  weekends,  and  all  of  the  20 
lobbyists  worked  on  the  shield  bill  on  their 
days  off.  “We  were  a  devoted  group,”  she 
remembered. 

“I’m  so  tired.  I  went  around  the  state 
giving  speeches  to  everybody  from  law 
classes  to  journalism  groups,  and  I’m  still 
explaining  the  bill,”  said  Newby,  whose 
campaign  included  high  schools,  colleges 
and  being  on  television  and  radio.  “I’ve 
been  talking  about  that  bill  for  over  a 
year.  I’ve  got  a  very  understanding  hus¬ 
band.”  In  addition  to  the  shield  case,  she 
worked  with  the  problem  of  keeping  the 
prisons  open  to  newsmen  following  a 
prison  riot  July  27,  1973  as  part  of  the 
Freedom  of  Information  (FOI)  commit¬ 
tee. 

In  their  campaign,  the  lobbyists  w’anted 
no  threats,  pressures  or  anything  under 
the  table.  “We  worked  hard  to  see  that 
there  w’as  no  conflict  of  interest.  When  I 
testified  before  committees,  I  made  sure  I 
said  I  wasn’t  representing  my  newspaper. 

I  didn’t  want  them  to  think  that  my 
presence  was  endorsing  my  newspaper,” 
said  Newby. 

The  newswoman  expressed  that  she 
hopes  justice  will  be  served  also  by  the 
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new  law.  “We  as  newsmen  are  citizens 
too.”  She  said  she  forsees  instances  pos¬ 
sibly  arising  where  a  reporter  had  in¬ 
formation  law  enforcement  would  want 
and  that  he  might  give  it  if  he  was  the 
only  one  who  knew  it. 

Newby  grew  up  in  Oklahoma  and  re¬ 
ceived  a  journalism  degree  from  the  Uni¬ 
versity  of  Oklahoma  in  Norman  in  1964. 
She  worked  on  newspapers  in  Shawnee 
and  Ardmore,  Okla.,  then  on  a  paper  in 
Walla  Walla,  Wash.,  before  coming  back 
to  Oklahoma  to  work  as  a  reporter  with 
the  Daily  Oklahoman  and  Oklahoma  City 
Times  3Vz  years  before  going  to  the  cap¬ 
ital  bureau  of  the  Tulsa  Tribune. 

She  is  a  past  president  of  the  Oklahoma 

NNA  announces 
officers,  awards 

Walter  W.  Grunfeld,  publisher  of  the 
Marathon  (N.Y.)  Independent  and  other 
weekly  newspapers,  was  elected  president 
of  the  National  Newspaper  Association  at 
its  annual  convention  in  Toronto,  July 
24-27. 

Grunfeld,  who  has  been  vicepresident  of 
the  weekly  and  daily  newspaper  organiza¬ 
tion,  succeeds  Walter  V.  McKinney,  gen¬ 
eral  manager  of  the  Hillsboro  (Ore.)  Ar¬ 
gus  as  president.  William  Branen,  pub¬ 
lisher  of  the  Burlington  (Wis.)  Standard 
Press  was  named  vicepresident  and 
George  Joplin  III,  editor  of  the  Somerset 
(Ky.)  Commonwealth-Journal,  is  the  new 
treasurer. 

Theodore  A.  Serrill  will  continue  in  his 
position  as  executive  vicepresident  of  the 
Washington-based  association  and  William 
G.  Mullen,  the  association’s  general  coun¬ 
sel  will  remain  the  corporation’s  secre¬ 
tary. 

Two  new  directors,  elected  by  mail  bal¬ 
lot,  took  office  during  the  convention: 
William  Rogers,  Swainsboro  (Ga.)  Forest 
Blade  and  Robert  E.  Bailey,  Buhl  (Idaho) 
Herald. 

The  NNA  competition  awarded  the 
greatest  number  of  honors  to  the  Plaque- 
mine  (La.)  Greater  Plaque7nine  Post  for 
best  sports  page  under  4,000  circulation; 
best  women’s  page  under  5,000,  excellence 
in  typography  3,000  to  6,000;  and  general 
excellence,  2,000  to  5,000. 

Following  the  Post  for  most  awards 
was  the  Tallahassee  (Fla.)  Democrat. 

First  place  winners  in  categories  ac¬ 
cording  to  circulation  were : 

General  Excellence — (Dailies]  King  of  Prussia 
(Pa.)  Today's  Post;  (Circ.  under  2,000)  Lovell 
(Wyo.)  Chronicle;  (Circ.  2,000-5,000)  Plaque- 
mine  (La.)  Greater  Plaquemine  Post;  (Circ.  5,- 
000-10,000)  Brighton  (Mich.)  Argus;  (Weeklies 
over  10,000);  Rockville  (Md.)  Montgomery  Coun¬ 
ty  Sentinel. 

Community  Service — (Circ.  over  4,000)  Gaff¬ 
ney  (S.C.)  Ledger;  (Circ.  under  4,000)  Lakeview 
(Ore.)  Lake  County  Examiner. 

Agricultural  Service — (Circ.  over  4,000)  Bed¬ 
ford  (Pa.)  Gazette;  (Circ.  under  4,000)  Prosser 
(Wash.)  Record-Bulletin. 

Best  Editorial  Page — (Circ.  over  4,000)  Swains¬ 
boro  (Ga.)  Forest-Blade;  (Circ.  under  4,000) 
Hinsdale  (III.)  Doings. 

Best  Editorials — St.  Petersburg  (Fla.)  Evening 
Independent;  Boulder  (Colo.)  Daily  Camera. 
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City  chapter  of  Women  in  Communica¬ 
tions  and  is  on  the  Oklahoma  Bar-Media 
Committee.  She  has  been  selected  to  be 
in  the  1975  edition  of  Who’s  Who  in 
American  Women. 

“Everybody  told  her  she  was  crazy  to 
try  two  years  in  a  row  for  the  shield 
law,”  said  Hardy,  in  the  governor’s  office, 
who  was  news  director  of  WKY-radio  in 
Oklahoma  City  and  a  past  officer  of  SDX. 
“But  she  had  guts,  and  the  governor  has 
congratulated  her,”  he  said.  She  knew  the 
governor  was  friendly  to  the  idea  and 
supported  the  principle  before  it  was  in¬ 
troduced  and  thought  they  could  get  a  bill 
through  “that  was  decent.”  And  she  suc¬ 
ceeded. 


Freedom  of  Information — Somerville  (Mass.) 
Journal. 

Best  Photo  Use — (Circ.  over  4,000)  Milpitas 
(Calif.)  Post;  (Circ.  under  4,000)  Cresco  (Iowa) 
Times  Plain  Dealer. 

Best  Photos — (News)  Waverly  (la.)  Democrat; 
(Feature)  San  Rafael  (Calif.)  Independent;  (Se¬ 
ries  in  one  Issue)  Ridgecrest  (Calif.)  Daily  Inde¬ 
pendent. 

Best  News  Story — (Circ.  over  4,000)  St.  Peters¬ 
burg  (Fla.)  Evening  Independent;  (Circ.  under 
4,000)  Villa  Grove  (III.)  News. 

Best  Feature — (Circ.  over  4,000)  Bend  (Ore.) 
Bulletin;  (Circ.  under  4,000)  Bainbridge  (Wash.) 
Review. 

Best  Column — (Humourous)  Guthrie  (Okla.) 
Daily  Leader;  (Serious)  Boyne  City  (Mich.) 
Northland  Press. 

Special  Issue — (Dailies)  Santa  Maria  (Calif.) 
Times;  (Circ.  over  5,000)  Denver  Sentinel  Publi¬ 
cations;  (Circ.  under  5,000)  Eunice  (La.)  News. 

Typography  Excellence — (Dailies)  Tallahassee 
(Fla.)  Democrat;  (Circ.  over  6,000)  Robbinsdale 
(Minn.)  North  Hennepin  Post;  (Circ.  from  3,000 
to  6,000)  Plaquemine  Greater  Plaquemine  Post; 
(Circ.  under  3.000)  Galva  (III.)  News. 

Best  Color  Use — New  Ulm  (Minn.)  Daily  Jour¬ 
nal. 

Newspaper  Promotion — Manassas  (Va.)  Jour¬ 
nal  Messenger. 

Best  Advertising  Idea — Wheaton  (III.)  Daily 
Journal. 

Best  Sports  Page — (Circ.  over  4,000)  Decorah 
(la.)  Journal;  (Circ.  under  4,000)  Plaquemine 
Greater  Plaquemine  Post. 

Best  Sports  Column — Feature — (Circ.  over  4.- 
000)  Corydon  (Ind.)  Democrat;  (Circ.  under  4,- 
000)  Pacific  Palisades  (Calif.)  Pallsadlan  Post. 

Best  Sports  Photo — (Circ.  over  4,000)  Athens 
(Ohio)  Messenger;  (Circ.  under  4,000)  Lander 
(Wyoming)  State  Journal. 

Best  Cartoon — Poulsbo  (Wash.)  Kitsap  County 
Herald. 

Best  Women's  Page  (Dallies)  Tallahassee  (Fla.) 
Democrat;  (Circ.  over  5,000)  Carrollton  (Ga.) 
Carroll  County  Georgian;  (Circ.  under  5,000) 
Plaquemine  Greater  Plaquemine  Post. 

Public  Notice — Hood  River  (Ore.)  News. 

Music  Coverage — (Circ.  over  4,000)  North 
Platte  (Neb.)  Telegraph;  (Circ.  under  4,000) 
Monticello  (Minn.)  times. 

• 

Realtors  set  contest 

The  National  Association  of  Realtors 
announced  rules  and  categories  for  its 
10th  annual  creative  reporting  contest  last 
week. 

All  real  estate  editors  and  writers  em¬ 
ployed  by  newspapers  and  magazines 
whose  major  distribution  is  to  the  general 
public  can  enter.  Deadline  for  entries  is 
October  1,  1974. 

Further  information  on  the  contest  can 
be  obtained  from  Sue  Davidson,  Public 
Relations  Department,  National  Associa¬ 
tion  of  Realtors,  155  East  Superior  St., 
Chicago,  Ill.  60611. 
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Weekly  editor 


By  Philly  Murtha 


TUNDRA  TIMES  IS  AL.4SKA’S  NORTHERN  LIGHT 

A  strange  mix  of  cultural  persuasion 
and  pride  for  individual  rights  of  Eskimo 
tradition  forms  the  editorial  spine  of  the 
Tundra  Times,  a  weekly  newspaper  pub¬ 
lished  in  Fairbanks,  Alaska,  each  Wednes¬ 
day  morning. 

Now  in  its  12th  year  of  publication,  the 
hardy  offset  tabloid  is  read  by  native 
leaders,  government  agency  personnel, 
ecologically-minded  people  and  interested 
non-natives,  across  the  United  States. 

The  force  of  the  newspaper  is  largely 
fueled  by  its  Eskimo  editor,  Howard  Rock. 

Rock  is  a  man  who  has  shaken  high  offices 
in  Washington  D.C.,  with  the  force  of 
“seismic  seizure”  and  he  has  helped 
change  the  face  of  Alaska,  according  to 
Lael  Morgan,  former  staff  writer.  Ms. 

Morgan  is  now  a  staff  writer  for  the  Los 
Angeles  Times. 

Editor  is  people’s  voice 

Rock  is  the  soul  of  the  Tundra  Times. 

He  has  helped  weld  together  the  frontier  Howard  Rock 

state’s  55,000  natives  in  their  successful 

fight  to  win  the  largest  aboriginal  land-  sanitation  problem — the  improvement  of 

claims  settlement  in  American  history,  health — the  miserable  and  grossly  inade- 

another  journalist,  Stanton  H.  Patty,  quate  housing — the  need  for  specialized 

Alaskan  correspondent  for  the  Seattle  rural  school  textbooks  better  suited  to  the 

(Wash.)  Times  reported.  environments — the  resurgent  awareness 

He  added  that  Rock  was  the  natives’  of  native  cultures — the  need  for  self¬ 
voice  at  times,  “the  only  calm  voice  when  determination  as  well  as  other  native  ori- 

crescendos  of  invective  threatened  to  tear  ented  problems.  Many  of  the  above  areas 

Alaska  apart.”  of  concerns  of  the  newspaper  have  yet  to 

Rock  says  about  himself:  “First,  I’m  be  solved.” 
an  artist.  Medium  oils.  Subject  matter.  The  story  of  the  Tundra  Times  is  heroic 
Alaska  native  scenes.  For  the  past  12  epic,  with  the  foibles  of  modern-world 

years,  I  have  had  very  little  time  to  problems  and  governmental  intervention, 

pursue  my  art.  The  paper,  which  I  feel  is  The  initial  spur  which  generated  the 
very  important  takes  up  my  time.  I’m  newspaper’s  birth  was  in  1958,  when  the 

from  Point  Hope,  a  small  village  in  the  Atomic  Energy  Commission  had  developed 

far  northwest  corner  of  our  state.  I’m  an  a  plan  to  excavate  a  harbor  with  nuclear 

Eskimo.  I  have  no  newspaper  background,  explosives.  There  was  a  need  for  a  deep 

I  started  out  with  the  Tundra  Times,  very  water  refuge.  The  commission  felt  the 

cold  and  was  fortunate  to  have  Thomas  blast  would  be  a  good  means  of  testing 

A.  Snapp  as  my  assistant  editor.”  peaceful  uses  of  atomic  power. 

Snapp  is  currently  publisher  of  All-  However,  the  commission  had  forgotten 
Alaska  Weekly,  one  of  the  liveliest  general  800  Eskimos  living  in  the  area  of  the 
issue  papers  in  the  state.  proposed  blast  site.  Cape  Thompson.  The 

Rock  continued  to  explain  that  with  Natives  knew  little  about  peaceful  atomic 

Snapp’s  help,  he  learned  much  about  put-  power.  They  were  frightened  and  threat- 

ting  together  a  newspaper.  He  adds:  “I  ened. 

have  been  sort  of  a  captive  editor,  and  not  Editor  Rock,  who  was  born  in  Point 
an  unhappy  one  by  the  way,  because  the  Hope,  one  of  these  involved  communities 

Tundra  Times  has  played  some  important  (the  three  villages)  in  the  area  said  there 

roles  in  the  efforts  of  the  native  people  was  a  need  to  defend  the  natives’  homes 

especially  during  the  fight  for  the  land  and  heritage.  A  meeting  was  held  with 

settlement.”  Eskimo  leaders  from  20  villages  to 

The  Tundra  Times  is  recognized  as  the  preserve  traditions.  It  was  called  “Inupiat 

“voice  of  Alaska’s  native  people.”  But  it  Paitet”  or  in  English,  “The  People’s  Heri- 

has  been  a  test  of  survival ;  survival  of  its  tage.” 

editor,  survival  of  the  natives’  lifestyle.  The  outcome  of  this  meeting  was:  the 
survival  of  editorial  philosophy.  natives  needed  a  voice  of  their  own — a 

A  recent  editorial  in  the  Times  sum-  newspaper.  The  Eskimo  leaders  selected 

marizes  the  decade  of  the  newspaper’s  Howard  Rock,  then  a  well-known  artist,  to 

growth:  “It  has  been  true  that  the  trudge  found  it.  They  also  asked  Tom  Snapp,  the 

of  the  Tundra  Times  has  been  a  difficult  journalist  in  Alaska  who  was  inter- 

one  through  a  rough  road  it  had  traversed  ested  in  the  natives  to  help, 
since  Oct.  1,  1962,  whence  it  began  to  The  leaders  approached  the  Association 
voice  its  deep  concern  for  the  betterment  on  American  Indian  Affairs  for  funding, 

of  a  morass  of  profound  Alaska  native  A  board  member  Dr.  Henry  S.  Forbes,  of 

problems — the  dangers  of  loss  of  lands  Milton,  Mass  was  a  hoped-for  philanthro- 
without  awards — the  Pribilof  Islands  situ-  pist.  A  retired  physician,  a  descendant  of 

ation — the  bitter  and  largely  untapped  na-  Ralph  Waldo  Emerson,  Dr.  Forbes  had  a 

tive  unemployment — the  still  seething  deep  concern  for  “aboriginal  rights.” 


After  formal  correspondence  and  explic¬ 
it  description  of  the  need  for  the  paper, 
Forbes  agreed  to  back  the  paper  with 
$35,000  in  its  first  year.  His  only  stipula¬ 
tion  was  that  Rock  would  be  its  editor, 
and  Snapp  assistant  editor. 

The  first  issue  was  published  in  October 
1962,  using  the  logo  Tundra  Times, 
flanked  by  four  major  native  titles  in 
Aleut,  Athabascan,  Tlingit  dialects. 

It  was  difficult  in  the  beginning.  Rock 
acknowledges.  He  said  that  the  newspaper 
had  no  credit  references  and  the  staff  was 
hounded  by  bill  collectors.  There  was  also 
the  cost  of  printing.  Plus  there  was  the 
troublesome  thorn  of  editorial  conviction. 

The  paper  blitzed  with  crusades.  It 
boldly  reported  and  bulleted  the  Atomic 
Energ>'  Commission’s  plans  for  the  nu¬ 
clear  blast  at  Cape  Thompson.  The  project 
subsequently  died. 

The  paper  also  reported  findings  of 
scientists  on  Russian  atomic  testing;  the 
problems  of  fallout  settling  and  being  ab¬ 
sorbed  by  the  grazing  caribou  and  game, 
which  was  of  major  importance  to  Eskimo 
subsistence. 

The  Tundra  Times  also  actively  pushed 
for  settlement  of  native  land  claims. 

Despite  the  financial  backing  of  Dr. 
Forbes,  until  his  death  in  1968,  the  Times 
remained  in  a  precarious  position. 

Natives  had  a  hard  time  reading,  in 
many  cases.  Also  the  $10  yearly  subscrip¬ 
tion  was  too  steep  for  some  readers.  Often 
there  was  only  one  paper  servicing  an 
entire  village. 

Then  in  1966,  the  paper,  with  its  pre¬ 
carious  circulation  between  3,000  and  5,- 
000,  incorporated  as  the  Eskimo,  Indian, 
.\leut  Publishing  Co.,  Inc.  with  a  native- 
controlled  board.  Shares  of  stock  were  sold 
for  $25. 

Rock  had  also  discovered  additional 
fund-raising  methods.  Ventures  included 
the  Tundra  Times  annual  banquet  and  di¬ 
rection  of  the  Eskimo  Olympics. 

Rock  still  hopes  to  increase  coverage 
and  circulation.  He  also  is  thinking  of  an 
addition:  an  easy-to-read  supplement  for 
those  who  speak  English  as  a  second  lan¬ 
guage.  There  is  also  the  future  prospect 
of  a  Native  News  wire  service  and  build¬ 
ing  a  printing  plant  and  then  maybe  even 
going  daily. 

Now  the  newspaper  has  a  contract  with 
the  Commercial  Printing  Co.,  printer  of 
the  local  Fairbanks  Daily  Netvs-Miner. 
The  editorial  staff  is  both  white  and  na¬ 
tive.  “At  the  present  time  I  have  four 
natives  (two  part-time)  and  Margie  Bau¬ 
man  from  New  Jersey,”  Rock  states. 

There  are  news  and  business  represen¬ 
tatives  in  Washington,  Juneau  and  An¬ 
chorage  as  well  as  in  many  rural  Alaska 
communities.  The  paper  is  now  surfacing 
as  an  attractive  medium  as  well.  .Ac¬ 
cording  to  Rock  the  ad  ratio  for  national, 
local  and  legal  notice  advertising  is  60  to 
50  percent. 

In  1973,  the  Tundra  Times  was  named 
most  outstanding  newspaper  published  by 
.American  Indians  by  vote  of  the  Ameri¬ 
can  Indian  Press  Association  membership. 

Rock,  the  dignified  .Alaskan  ‘Leonardo,’ 
is  himself  a  persona.  He  was  nominated 
finalist  in  the  Alaska  49’ers  and  named 
.Alaskan  Man  of  the  A'ear  for  1974.  He 
was  also  awarded  a  doctorate  in  letters  at 
the  University  of  Alaska. 
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up  to  90  plates 
per  hour 


minimum  maintenance 


finer  highlight  dots 


Now  you  can  enjoy  all  the  advantages  of  LETTERFLEX  relief  printing  plates  and 
a  revolutionary  new  processing  system  as  well. 

The  LETTERFLEX  Dry  Development  System  removesthe  non-image  polymer 
from  the  plate  automatically  with  an  air  knife.  No  liquid  washing  or  rinsing. 

It  provides  all  the  advantages  listed  above . . .  and  more.  No  wonder  LETTER¬ 
FLEX  Dry  Development  is  the  biggest  thing  to  hit  the  newspaper  industry  since 
the  LETTERFLEX  relief  plate.  Contact  us  for  a  demonstration. 

LETTERFLEX  SYSTEMS,  W.R.  GRACE  &  CO.,  Lexington,  Mass.  02173  (617)  861-6600 
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Advertising  scene 


many  cases  and  also  to  careless  placement 
of  ads.  “I  wasn’t  too  surprised,”  he  said, 
“to  see  a  house  ad  appear  above  one  of 
our  less  than  page-sized  ads  recently.” 

To  assure  the  best  possible  reproduc¬ 
tion,  Gimbels  provides  the  newspapers 
with  camera  ready  copy.  “That’s  where 
our  control  ends,”  said  O’Brien. 

With  the  present  high  gas  prices  the 
Gimbels’  executive  sees  the  travel  distance 
for  shopping  significantly  curtailed  and 
for  this  reason,  he  considers  it  a  matter  of 
great  importance  for  newspapers  to  pin¬ 
point  their  circulation  so  that  an  adver¬ 
tiser  can  ascertain  the  degree  of  coverage 
he  is  getting  in  the  trading  zone  of  his 
branches.  He  would  like  to  see  “a  better 
definition  of  coverage  preferably  by  cen¬ 
sus  tracts.” 

Calling  for  more  consideration  by  news¬ 
papers  of  retailers’  marketing  problems 
O’Brien  observed  that  at  one  time  news¬ 
papers  seemed  most  dedicated  to  the  re¬ 
tail  advertiser  w'hile  the  electronic  media 
focused  on  national  advertisers.  “Today,” 
he  said,  “the  situation  appears  to  be  re¬ 
versed.”  The  fact  that  NBC-TV  is  produc¬ 
ing  the  Gimbels  tv  spots,  would  seem  to 
bear  this  out. 

Advertising  Notes: 

With  production  technology  reaching 
new  levels  of  sophistication  for  classified, 
-ANCAM  has  just  announced  a  Production 
Equipment  Guide  that  had  its  genesis  in  a 
query  for  production  information  sent  to 
the  ANCAM  membership  by  George  Mcll- 
veen,  CAM  for  Cincinnati  (0.)  Enquirer. 
The  data  was  compiled  by  the  Membership 
Services  Committee  of  which  Mcllveen 
was  chairman  last  year.  It  includes  a 
breakdown  of  VDT  input  where  applica¬ 
ble,  Scanner-Tape  input  where  applicable 
and  tape  perforating-testing  applications 
and  is  presented  according  to  newspaper 
circulation  categories  from  50,000  and  un¬ 
der;  50,000  to  100,000  and  100,000  and 
over.  Copies  may  be  obtained  from  Frank 
Harris,  executive  secretary,  ANCAM, 
P.O.  Box  223,  Danville,  Ill.  61832. 


By  Daniel  L.  Lionel 


GIMBELS  TV  ADVENTURE 


Because  Gimbel  Brothers,  one  of  New 
York’s  largest  and  oldest  department 
stores  considers  tv  a  highly  “intrusive” 
medium,  starting  in  September  the  big 
store  will  air  50  tv  spots  per  week  in  the 
N.Y.  metro  market  for  52  weeks  at  a  cost 
of  $1  million. 

Donald  O’Brien,  vicepresident  of  sales 
promotion,  said  that  the  move  into  large 
scale  tv  was  part  of  Gimbel’s  overall  plan 
to  revamp  the  marketing  position  of  the 
store  with  particular  emphasis  on  its 
fashion  image.  While  the  tv  appropriation 
will  come  from  funds  formerly  applied  to 
newspaper  and  radio  advertising,  all  the 
media  will  participate  in  the  image  build¬ 
ing  program. 

O’Brien,  who  has  been  with  the  store 
for  a  year  is  a  staunch  supporter  of  news¬ 
paper  advertising.  His  first  job  upon 
graduation  from  Brown  University  was 
on  the  retail  sales  staff  of  the  Providence 
(R.I.)  Jotirnal  Bulletin,  Subsequently  he 
served  as  vp  and  general  merchandise 
manager  of  Cincinnati’s  Mabley  &  Carew. 
Just  prior  to  joining  Gimbels  he  was 
vicepresident-sales  promotion  at  Jordan 
Marsh,  Florida. 

Intrusive  medium 

In  defining  tv  as  an  “intrusive”  medium 
he  said  that  the  projected  drive  which 
will  concentrate  on  WNBC-TV  and  WOR- 
TV  is  designed  to  have  a  cumulative  effect 
in  opinion  forming  rather  than  in  de¬ 
veloping  next  day  sales.  “We  wish  to  posi¬ 
tion  the  store  in  the  customer’s  mind  as  a 
medium  and  high  grade  merchandise 
store.” 

With  11  branches  in  the  metro  N.Y. 
market,  Gimbels  is  well  represented  in 
virtually  every  daily  that  circulates 
around  its  stores  in  New  Jersey,  Long 
Island,  Connecticut  and  Manhattan.  Its 


Donald  O'Brien,  vicepresident-sales  promotion  for 
Gimbels,  finds  newspapers  need  better  deBnition 
of  coverage.  Meanwhile,  he  and  his  store  chain 
are  embarking  on  a  $1  million  flight  of  tv  spots. 

current  use  of  tv  is  part  of  a  trend 
toward  realignment  of  media  that  began 
with  the  arrival  of  Robert  Broadbent, 
chairman  and  chief  executive  of  Gimbels- 
New  York  from  Higbee’s  in  Cleveland, 
last  year.  While  tv  will  cause  a  drop  in 
ROP  advertising,  O’Brien  said  the  use  of 
free  standing  inserts  has  been  increasing. 

To  the  Gimbel’s  sales  promotion  execu¬ 
tive,  “fashion”  applies  to  everything  in 
the  store — not  just  to  apparel.  With  the 
help  of  Lois  Wyse,  executive  vp  Wyse 
.Advertising  who  is  designing  Gimbels  tv 
commercials  he  hopes  to  have  all  his  ad¬ 
vertising  reflect  a  quality  fashion  image. 
In  this  regard  he  faults  newspapers  for 
their  lack  of  what  he  calls  ‘quality’  con¬ 
trol  which  leads  to  poor  reproduction  in 

D  O  0(lDCD(IDiM::00  p  O  0(9) 


Bic  promotes  sale 
in  35  newspapers 

Bic  Pen  Corporation  of  Milford,  Conn., 
is  using  the  penny  shortage  as  a  theme 
for  its  fall  print  advertising  campaign, 
called  the  Super  1  cent  sale. 

The  sale  offers  an  extra  one  dozen  box 
of  pens  for  a  penny  with  every  three 
dozen  purchased.  Copy  created  by  Kurtz 
&  Symon  of  New  York  asks  “Who  Says  a 
Penny  Can’t  Buy  Very  Much  Anymore?” 

The  campaign  is  set  to  run  in  35  news¬ 
papers  in  major  markets  and  will  use 
1,000  lines  for  black  and  white  ads. 


(Section) 


Magazines.  Tabloids.  Colorful.  See  how  your  newspaper 
can  have  a  TV  section  that  will  build  circulation.  Devel¬ 
op  new  ad  revenues.  Enhance  your  editorial  package. 
With  the  new  season  just  around  the  corner,  now's  the 
time  to  let  us  show  you  the  option  best  tailored  for  your 
market. 


H  S  Hertz  sets  ad  plans 

m  After  a  one  year  absence  from  the  ad- 
W  vertising  market.  Hertz  Corp.,  car  rental 
1  ®  company,  is  returning  to  print  advertis- 
— ^  I  (g)  ing,  tv  and  radio.  Basic  campaign  designed 

^  Bates  Agency  will  stress  why  the 

Eji  ffi  company  is  number  one  in  its  field.  So 
C3'  O  far,  no  newspaper  space  has  been  bought 
rOD  (57  for  the  campaign. 
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121  Industrial  Drive 
DeKalb,lll.60115 


Call  or 
Write  for  the 
Colorful  Story 
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Telephone 

(815)758-5484 


There—, 

are  two  Ks 
inXerox. 


One  is  right  in  the  middle. 

But  the  really  important  one  is  the 
one  you  probably  never  notice. 

It’s  the  little  R  in  a  circle— like  the  one 
you  see  at  the  bottom  of  this  ad  —  that  tells 
you  that  Xerox  is  a  registered  trademark. 

And  what  it  reminds  you  is  that  our 
name  —  which  is  also  our  trademark  — 
should  only  be  used  in  connection  with 
the  products  and  services  of  our 
corporation. 

Including  every  thing  from  Xerox 
copiers  or  Xerox  computers  to  Xerox 
textbooks. 

So  as  you  can  sec,  our  trademark  is  a 


very  valuable  one. 

To  us.  And  to  you,  too. 

In  fact,  a  respected  trademark  is  as 
valuable  to  you  as  it  is  to  the  company  that 
owns  it. 

This  is  because  it  ensures  that  when 
you  ask  for  something,  you  can  be  sure  of 
exactly  what  you’re  going  to  get. 

Of  course,  we  don’t  expect  you  to 
use  the  second  R  every'  time  you  use  our 
name. 

But  we  do  hope  you’ll  give  it  a  second 
thought. 

XEROX 


XEROX*  IS  J  cradenwrk  of  XEROX  CORPORATION. 


Carla’s  clips 


By  Carla  Marie  Rupp 


"EAOf  (XCUJ,  HlW  ?  HbU'IZE  MOT  THE 
FAAAOUe  BI|20/V\AM  OF  ALC/ITO\Z, /«£  YOO?" 

Because  of  a  cartoon  syndicated  car¬ 
toonist  Ralph  Dunagin  of  the  Orlando 
(Fla.)  Sentinel  Star  drew  of  former  White 
House  aide  Egil  “Bud”  Krogh  Jr.,  Krogh 
told  Dunagin  as  the  two  chatted  recently 
at  tlio  paper,  “They  called  me  the  birdman 
of  Allenwood  ever  since!”  Krogh  visited 
the  paper  in  July  to  pick  up  the  original 
cartoon.  Soon  after  he  had  begun  his  4% 
month  term  in  Allenwood,  Pa.,  federal 
prison  for  his  part  in  the  White  House 
plumbers’  operation,  someone  showed  him 
a  Rochester  newspaper  of  Feb.  11,  carry¬ 
ing  Dunagin’s  cartoon.  Krogh  asked  his 
wife  if  she  could  obtain  original  and  she 
wrote  Publishers  Hall  Syndicate:  “There 
have  been  a  number  of  cartoons  about  my 
husband,  but  the  enclosed  one  by  Dunagin 
is  the  first  one  we’ve  really  enjoyed.”  S>ti- 
dicate  forwarded  letter  to  Dunagin,  31, 
who  has  been  with  the  Sentinel  Star  13 
years,  and  he  consented  to  have  original 
ready  when  Krogh  visited  friends  in  Or¬ 
lando  and  took  his  children  to  Disney 
World.  “He  didn’t  think  mine  was  vicious 
as  some  others  he  had  seen  of  himself,” 
said  Dunagin,  who  doesn’t  editorialize,  but 
tries  to  make  a  funny  gag.  A  picture  of 
Dunagin  and  Krogh  looking  at  the  car¬ 
toon  was  run  in  color  on  page  one.  It  was 
novel  for  Dunagin:  “It  was  the  first  time 
I’d  ever  had  a  request  from  prison.”  In 
addition,  Stan  Roberts,  managing  editor, 
arranged  an  in-depth  interview  between 
Krogh  and  David  Wilkening,  chief  of  the 
paper’s  Washington  bureau  who  just  hap¬ 
pened  to  be  in  Orlando  at  the  time.  In  the 
interview,  which  ran  a  few'  weeks  ago, 
Krogh  said,  “President  Nixon  did  not 
have  prior  knowledge  of  the  Watergate 
burglary,  nor  did  he  engage  in  a  coverup 

♦  *  « 

Katherine  Graham  has  been  swinging 
through  newsrooms,  chatting  and  laugh¬ 
ing  with  everyone.  Twelve  days  after  The 
Washington  Post  acquired  The  Trenton 
(N.J.)  Times,  the  publisher  thought  she 
would  get  acquainted  there.  As  she  made 
her  w'ay  through  the  newsroom  a  staff 
writer  said:  “I  feel  like  I’m  in  the  presence 
of  a  queen.  If  anybody  in  this  business 
deserves  respect,  it’s  her.”  She  posed  for 
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pictures  with  all  the  employees  for  Times 
Topics,  an  in-house  publication  .  .  ,  “Mom¬ 
ma,”  as  the  boys  in  the  Post  newsroom 
call  her,  and  Katherine  the  Great,  as  she 
is  know’n  to  some,  was  profiled  in  a  two- 
page  spread  in  Women's  Wear  Daily,  a 
trade  paper. 

*  *  * 

James  Resten,  the  illustrious  columnist 
on  the  New  York  Times,  had  a  few  choice 
words  about  the  Post’s  exec  editor  Ben 
Bradlee  on  “60  Minutes”  on  Mike  Wal¬ 
lace’s  CBS  show.  After  Resten  admitted, 
“They  (Post)  knocked  our  socks  off  on 
Watergate,”  he  said,  “Very  often  I  think 
Ben’s  fastball  is  better  than  his  control. 
You  know?  And  we  care  about  control  on 
the  Times  maybe  a  little  more  than  they 
do.  But  I  don’t  want  to  knock  him  back. 
You  know,  I  really  think  that  Ben  is 
almost  good  enough  to  be  on  the  Times 

Before  jetting  off  to  Tokyo  Aug.  5,  Ron 
Yates  of  the  Chicago  Tribune  was  as 
prepared  as  he  could  have  been  for  a 
neophyte  foreign  correspondent.  “I’ve 
been  doing  a  lot  of  reading  on  Asia  since 
I  was  told  (in  May)  I  would  be  going  to 
Japan — a  total  immersion  into  Asian 
affairs,  including  the  Japanese  language. 
As  a  result  I’m  am  more  anxious  than 
ever  to  get  on  with  it.  It’ll  be  a  fascinat¬ 
ing  place  overflowing  with  stories,”  was 
the  word  we  got  from  Yates,  33,  a  report¬ 
er  for  the  Trib  since  his  graduation  from 
the  University  of  Kansas  in  1969.  When 
an  opening  occurred  for  a  Far  East  corre¬ 
spondent,  Yates  got  top  consideration 
from  Jim  Younger,  foreign  editor.  And 
Ron,  who  actually  preferred  Europe, 
didn’t  think  twice  about  the  prospect  of 
taking  over  for  Donald  Kirk,  who  will 
take  a  leave  of  absence  to  study  at 
Columbia  University  on  the  Chicago 
Council  on  Foreign  Relations-Edward  R. 
Murrow  Fellowship.  Ron  took  along  his 
German-bom  wife  Ingeborg.  We  wish  him 
“Sayonara” — that’s  goodbye  and  good  luck 
in  Japanese. 

«  *  * 

Due  to  an  inordinate  amount  of  modes¬ 
ty,  two  press  agents,  Abby  Hirsch  and 
Dale  Burg,  can’t  plan  a  way  to  promote 
their  new  book.  The  Great  Carmen  Miran¬ 
da  Look-Alike  Contest  and  Other  Bold- 
Faced  Lies.  Therefore,  they  have  an¬ 
nounced  a  contest  for  inventive  sugges¬ 
tions  to  publicize  the  book  from  St.  Mar¬ 
tin’s  Press.  Since  the  book  emphasizes  the 
hilarious  and  bizarre  in  publicity  cam¬ 
paigns,  they  welcome  the  most  far-fetched 
suggestions,  and  will  award  prizes  to  both 
the  most  imaginative  and  the  most  useful 
ideas.  Top  three  winners  will  receive  au¬ 
tographed  copies.  Consolation  prizes  will 
include  leftover  copies  of  various  books, 
the  princess  telephone  El  Cordobes  used 
while  in  New  York,  Jacqueline  Susann’s 
prize  meatloaf  recipe,  two  cartons  of  Alka- 
Seltzer,  an  evening  with  Murry  the  K,  a 
visit  to  a  cryonics  capsule  and  Rod  Mc- 
Kuen’s  secrets.  Suggestions  should  be  sent 
to  Abby  Hirsch  Public  Relations,  25  Cen¬ 
tral  Park  West,  New  York,  N.Y. — (212) 
245-7175. 


The  ad  on  the  facing  page 
is  one  of  a  series  appearing  in 
the  Wall  Street  Joum^,  Fortune, 
Business  Week  and  Time  de¬ 
scribing  Sun  Oil  Company’s 
technological  and  managerial 
innovations  in  energy  explora¬ 
tion  and  production. 

The  days  of  easy  oil  are 
gone.  At  Sun,  we’re  committed 
to  meet  the  challenge  of  de¬ 
veloping  new  energy  sources. 
We’re  doing  things  that  weren’t 
technologically  or  financially 
feasible  a  few  years  ago. 

The  potential  to  solve  our 
country’s  energy  needs  is  here. 
We’re  taking  the  necessary 
risks  to  help  make  it  happen. 
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Within  this  decade,  the  volume  of  crude  oil  shipped 
to  the  United  States  by  tanker  will  double.  There  simply 
won’t  be  enough  domestic  crude  to  meet  the  demand. 

The  more  we  use,  the  more  we’ll  depend  on  tankers. 

Oil  from  Africa,  the  North  Sea,  the  Persian  Gulf, 
the  Arctic,  Alaska’s  North  Slope  and  South  America  all  must 
be  moved  by  ship.  And  we’re  in  the  shipbuilding  business. 

By  1975,  we’ll  have  doubled  the  capacity  of  our 
yard.  We’ll  be  able  to  build  supertankers  as  big  as  any  now 
built  in  the  United  States.  We’ll  be  building  Liquified 
Natural  Gas  Tankers  as  big  as  any  in  the  world  today.  And 
today,  we’re  building  double-hulled  Ecology  Tankers  that  could 
substantially  reduce  the  possibility  of  spillage  from  ruptures. 

When  the  time  comes  that  America  depends  on 
floating  pipelines  for  fuel,  we’ll  be  there.  You’ll  be  hearing 
from  us. 

FOLLOW  THE  SUN  e 

Sun  Oil  Company.  St.  Davids.  Pennsylvania 


"No,  I  don't  believe  there's  a  woman's  point 
of  view  when  it  comes  to  photography.  I  ap¬ 
proach  the  story  as  an  individual,  as  a  photog¬ 
rapher.  I've  seen  males  handle  a  'sensitive 
female'  job,  like  taking  pictures  of  children.  All 
people  see  all  pictures  differently.  The  percep¬ 
tion  of  the  individual  is  the  thing.''  (Photo 
is  of  jazz  singer  Ella  Fitzgerald.) 


"Photography  appeals  to  me  because  it's  current.  It's  spontaneous.  It's 
what's  happening  at  the  time,  next  door  or  across  the  world."  (Photo  is  of 
Pat  Nixon  amidst  gymnastic  students  in  a  Moscow  school.) 

"You  can  get  too  involved  in  the  scholarly  aspect.  It's  important  to 
react  intuitively."  ( Photo  is  of  animal  act  at  Ringling  Brothers  Barnum 
and  Bailey  Circus.) 


By  Jane  Levere 

Suzanne  Vlamis  is  the  first  full¬ 
time  female  staff  photographer  to 
work  for  any  news  service  since  be¬ 
fore  World  War  II. 

But  Vlamis,  at  age  29  an  Associat¬ 
ed  Press  staff  photographer  operat¬ 
ing  out  of  New  York,  did  not  reach 
this  position  by  chance. 

She  did  it  after  a  year  as  a  copy 
secretary  at  a  women’s  magazine,  a 
year  as  an  editorial  assistant  to  a 
national  economic  columnist,  and 
another  five  years  of  freelancing — 
stringing  for  AP  in  New  York,  tak¬ 
ing  pictures  of  friends’  weddings 
and  babies,  “doing  every  cliche  in 
the  book.” 


She  likes  to  read  up  on  places  and 
people  before  going  on  assignment — 
for  example,  she  researched  Soviet 
mores  before  accompanying  the  Nix¬ 
on  entourage  last  June — but  she  also 
believes  in  the  spontaneous,  intuitive 
approach  of  a  “fresh  eye.” 

“The  little  girl  with  the  bow  in 
her  hair,”  as  she  is  known  around 
the  office,  joined  AP’s  filmstrip  edit¬ 
ing  department  in  1972.  These  pic¬ 
tures  will  illustrate  why  she  got 
where  she  is  today 


"I'm  self-educated.  I've  learned  by  looking  .  . 
(Photo  is  of  deposed  Cypriot  leader  Archbishop 
Makarios  in  New  York.) 


80  PACES  OF  STORYTELLING 

picture  ideas 

Our  best  photos  of  1973  printed  on  lUA  x  17y2 
enamel  paper.  Worth  at  least  80,000  words! 

includes  mailing.  Write 
Jackson  Citizen  Patriot 
Jackson,  Mich.  49204 


CcmmunicaHons 
Updates  for  Editors 
and  Publishers. 


Because  the  Bell  System 
wants  to  provide  the  best  pos¬ 
sible  communications  service 
for  the  American  press,  we 
have  a  standing  invitation  to 
editors  and  publishers.  Come 
to  a  Bell  seminar  and  learn  of 
the  latest  communications 
services  and  concepts.  See 
how  others  are  solving  their 
communications  problems. 


Exchange  ideas  with  other 
people  in  publishing,  both  in 
discussion  sessions  and  in¬ 
formally  at  lunch. 

The  seminars  are  offered 
in  .five  cities,  at  no  charge. 
Call  the  Bell  System  Commu¬ 
nications  Consultant  who 
works  with  your  firm.  Or 
mail  the  coupon. 


I  Bell  System  Seminar,  Dept.  L2,  866  Third  Avenue,  New  York,  N.Y.  10022 
I  I  am  interested  in  your  Communications  Seminars  for  Editors  and 
I  Publishers. 

I  □  Please  have  a  representative  The  location  I  would  prefer  is; 

I  call  me.  □  Denver  □  San  Francisco 

I  □  Please  send  a  brochure  and  □  New  York  □  Seattle 

1  schedule.  □  Sacramento 


1  Name 

Title 

1  Companv 

Telephone 

1 

1  Street 

Citv 

State 

Zio 

Ws  hear  you.  @ 
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Robest  D.  Carney,  a  vicepresident  and 
co-director  of  publisher  relations  of 
Family  Weekly — to  executive  vicepresident 
and  associate  publisher  of  the  newspaper 
magazine.  ♦  *  * 

Ronald  Ozio,  education  writer  and  gen¬ 
eral  assignment  reporter,  New  Iberia,  La. 
Daily  Iberian — promoted  to  city  editor. 

*  *  * 

James  R.  Bennett,  production  director 
of  the  Huntington,  W.Va.  Gannett  news¬ 
papers — named  production  operations  di¬ 
rector  in  the  production  staff  of  Gannett 
Co.,  Inc.  Paul  L.  CoNSExm,  assistant 
plants  engineer — promoted  to  engineering 
manager.  *  *  * 

Michael  J.  Woods,  county  government 
reporter  for  the  Utica  (N.Y.)  Observer- 
Dispatch — promoted  to  editorial  page  edi¬ 
tor.  He  succeeds  Clarence  J.  Webster, 
who  has  retired.  William  H.  Lohden, 
editorial  page  editor  of  the  Utica  Daily 
Press — ^given  the  additional  responsibilities 
of  editorial  page  editor  of  the  Sunday 
Observer-Dispatch. 

*  *  * 

Rudolph  Vetter,  chief  photographer  of 
the  American  National  Red  Cross  and 
former  chief  photographer  for  the  Mem¬ 
phis  (Tenn.)  Commercial  Appeal,  has  re¬ 
tired.  Elaine  Powell,  freelance-photogra¬ 
pher  in  Washington,  D.C.,  succeeds  him. 

*  *  * 

John  L.  Richards,  vicepresident  and  gen¬ 
eral  manager  of  the  Louisville  (Ky.) 
Courier-Journal  and  Times  —  appointed 
senior  vicepresident  of  this  company  and 
of  the  Standard  Gravure  Corp.  and 

WHAS,  Inc.,  all  three  owned  by  the  Bing¬ 
ham  family  of  Louisville.  Leon  Tallichet, 
secretary-treasurer  of  the  three  compa¬ 
nies — appointed  vicepresident. 

*  *  * 

Edward  L.  Gaylord — elected  president 
of  the  Oklahoma  Publishing  Co.,  which 
publishes  the  Oklahoma  City  Times  and 
Daily  Oklahoman.  Succeeding  his  late 

father,  E.  K.  Gaylord,  he  has  also  been 
named  editor  and  publisher  of  the  two  pa¬ 
pers,  as  his  father  was.  Charles  L.  Ben¬ 
nett,  managing  editor  of  the  two  papers — 
promoted  to  executive  editor.  Howard 
Nicks,  advertising  director;  Robert  H. 
Spahn,  production  manager;  Norman  P. 
Bagwell,  general  manager  of  WKY  radio 
and  WKY-tv — all  named  vicepresidents  of 
the  company.  Edith  Gaylord  Harper — re¬ 
elected  secretary  and  Sam  McAdams,  as¬ 
sistant  treasurer — to  treasurer. 

*  *  * 

William  Hale,  Los  Angeles  Times  copy 
editor  on  the  national  desk — appointed  to 
the  faculty  of  the  U.S.C.  School  of  Jour¬ 
nalism.  *  *  * 

James  W.  Frost,  former  advertising 
promotion  manager  for  the  San  Francisco 
Chronicle  and  retail  sales  account  execu¬ 
tive  of  the  New  York  Herald  Tribune — 
appointed  assistant  professor  of  mass  com¬ 
munications  at  the  U.  of  Wis— La  Crosse. 


Miller  Taylor 

Al  Miller,  composing  room  superin¬ 
tendent  of  the  San  Diego  (Calif.)  Union- 
Tribune — appointed  assistant  production 
manager  of  the  Tampa  (Fla.)  Tribune 
and  Times.  Matt  Taylor,  Sunday  and 
features  editor  of  the  Charlotte  (N.C.) 
Observer — named  assistant  managing  edi¬ 
tor  of  the  Tampa  papers. 


Frank  Camay 

Paul  Moran  Jr.,  Tonawanda  (N.Y.) 
News  sportswriter — promoted  to  sports 
editor,  replacing  Buzz  Gray,  who  has 
joined  the  Albany  (N.Y.)  Times-Union  as 
sports  news  editor.  Bob  Lowe,  former 
sports  editor  at  the  Niagara  Falls  (N.Y.) 
Gazette — to  sportswriter  in  Tonawanda. 
a  a  * 

Morton  Frank,  president  and  publisher 
of  Family  Weekly — elected  president  of 
the  Society  of  Professional  Journalists 
Sigma  Delta  Chi,  New  York  Deadline 
Club.  Myron  Kandel,  editor-publisher  of 
the  Review  of  the  Financial  Press; 
Carole  Martin,  education  editor  of  A.P.; 
William  Mullane,  Jr.,  press  relations 
director  for  AT&T — all  elected  vicepresi¬ 
dents.  ^  ^  ^ 

Karl  Harrison,  former  reporter  for  the 
Paducah  (Ken.)  Sun-Democrat — named 
state  news  reporter  for  the  Nashville 
(Tenn.)  Banner. 

a  a  a 

Greg  Stevens,  ad  sales  rep  and  editorial 
cartoonist  for  the  San  Pedro  (Calif.) 
News-Pilot — appointed  promotion  manager 
of  the  Torrance  (Calif.)  Daily  Breeze.  He 
succeeds  Ken  Notorleva,  new  Breeze  as¬ 
sistant  circulation  director.  Notorleva  suc¬ 
ceeds  Bill  Rowe,  who  has  joined  the 
Santa  Maria  (Calif.)  Times  as  circula¬ 
tion  manager. 


William  E.  Bransted — named  reader’s 
advocate  for  the  St.  Louis  Post-Dispatch. 


Peggy  Case,  news  reporter  for  the 
Brazosport  (Tex.)  Facts — promoted  to 
women’s  editor,  succeeding  Kaye  Eng¬ 
lish,  who  has  left  the  paper  to  take  a 
public  relations  position.  Stephen  Goble 
has  joined  the  general  news  department. 

*  *  * 

Tom  Kennedy,  retail  advertising  direc¬ 
tor  at  the  Hamilton  (Ohio)  Journal-News 
— named  director  of  advertising.  Dave 
Kramer  is  leaving  his  position  as  market¬ 
ing  director  to  become  general  manager 
of  the  Bryan-College  Station  Tex.  radio 
station. 


Kenneth  E.  Davis,  formerly  manager 
of  estimating  at  Finlay  Brothers  Printing 
Co. — appointed  national  accounts  man¬ 
ager  for  Stewart  Systems  Corp.,  Cam¬ 
bridge,  Mass. 


We  regret  with  profoun(d  sorrow 
the  sudden  death  on  July  31,  197^ 
of  our  associate  and  friend 
C.  ARTHUR  LAMB 
Manager  Press  Services 


EXXON  CORPORATION 


JAl  Paglione,  staff  photographer  for  the 
Hackensack  (N.J.)  Record — named  “Pho¬ 
tographer  of  the  Year’’  by  the  N.J.  Press 
Photographers  Assn.,  for  the  second  year 
in  a  row. 
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in  the  news 


Eric  G.  Johanson,  manager  of  general 
advertising  for  the  Pueblo  (Colo.)  Chief¬ 
tain  and  Star-Journal — retired  after  more 
than  25  years  with  the  papers. 

*  *  * 

John  R.  Doubleday,  Cresmer,  Wood¬ 
ward,  O’Mara  &  Ormsbee — elected  presi¬ 
dent  of  the  Boston  chapter  of  the  News¬ 
paper  Advertising  Sales  Association. 

*  •  • 

Rodney  Allee,  Newburgh  bureau  chief 
for  the  Middletown  (N.Y.)  Times  Herald 
Record — named  chief  of  the  copy  desk. 
Everett  Landers,  Ulster  County  Bureau 
chief,  takes  over  Allee’s  former  position. 
Peter  C.  Kutschera,  reporter,  succeeds 
Landers  in  Ulster  County. 

*  *  <«> 

Ted  Hermann,  former  national  adver¬ 
tising  director  of  the  Herald  American 
Call  Enterprise  Newspapers — named  w'est- 
ern  regional  sales  manager  of  U.S.  Sub¬ 
urban  Press  Inc. 

*  *  * 

Kenneth  Green,  former  publisher  of 
the  Alamosa  Valley  (Cal.)  Courier — 

named  vicepresident  and  general  manager 
of  the  Raton  (N.M.)  Daily  Range. 

♦  •  ♦ 

Tom  Richards,  copy  chief  of  View,  Sun¬ 
day  magazine  of  the  Appleton  (Wis.) 
Post-Crescent — promoted  to  editor,  suc¬ 
ceeding  Mark  Webb,  who  has  resigned  to 
study  for  the  ministry.  William  Leach, 
copy  editor,  will  fill  Richards’  former  spot. 
David  Weitz,  farm  editor  of  the  Post- 
Crescent,  has  been  given  the  additional 
position  of  editor  of  the  Leisure  Section 
of  the  Sunday  Post-Crescent. 

*  *  * 

Tutt  S.  Bradford,  publisher  of  the 
Maryville- Alcoa  (Tenn.)  Daily  Times — 
elected  president  of  the  Tennessee  Press 
Association.  Morris  L.  Simon,  publisher 
of  the  Tullahoma  News — reelected  vice- 
president  for  weekly  newspapers;  Edgar 
W.  Ray,  managing  editor  of  the  Memphis 
Press-Scimitar — chosen  vicepresident  for 
daily  newspapers;  Robert  L.  Sykes,  pub¬ 
lisher  of  the  Athens  Daily  Post-Athenian 
— reelected  treasurer. 

*  *  • 

Brian  S.  Brooks,  night  city  editor  of 
the  Memphis  (Tenn.)  Press-Scimitar — to 
assistant  professor  of  journalism  at  the 
U.  of  Missouri. 

*  *  * 

Rene  Germanier — promoted  to  chief 
photographer.  Las  Vegas  (Nev.)  Review- 
Journal.  John  C.  Cooney — to  personnel 
manager,  Richard  R.  Clark — to  credit 
manager,  Ann  Cooper,  promotion  assist¬ 
ant — promoted  to  promotion  manager. 

*  *  « 

Gary  A.  Blower,  former  business  man¬ 
ager  of  the  Mount  Clemens  (Mich.) 

Macomb  Daily — named  general  manager 
to  succeed  James  N.  Brown,  new  director 
of  an  overseas  business  operation  for 
Panax  Corp. 

*  *  « 

Dorothea  M.  Brooks,  assistant  busi¬ 
ness  editor  of  United  Press  International 
— named  business  editor.  She  replaces 

Dean  C.  Miller,  who  has  resigned  to  join 
a  Conn,  industrial  firm. 

*  *  * 

RoYCE  B.  Isom,  former  retail  ad  man¬ 


ager  for  the  Florence  (Ala.)  Times  Daily 
— returned  to  the  paper  as  classified  ad 
department  manager.  He  succeeds  Cecil 
Braswell  Jr.,  who  has  been  reassigned 
as  assistant  manager  for  health  reasons. 

«  *  * 

Alan  D.  Judkins  has  been  promoted  to 
ad  director  of  the  Indianapolis  Star  and 
News,  not  Alan  D.  Jenkins,  as  was  er¬ 
roneously  reported  in  the  July  20  issue  of 
E&P. 

«  *  * 

Ralph  H.  Kennan,  42,  assistant  man¬ 
aging  editor  of  the  Washington  bureau  of 
the  Scripps-Howard  Newspapers;  July  31. 

*  * 

Jean  Bond  Kotulak,  43,  former  Chi¬ 
cago  Tribune  reporter  and  wife  of  Tribune 
science  editor  Ronald  Kotulak;  July  9. 

♦  ♦  « 

Philip  Sykes,  45,  editor  of  the  Toronto 
(Ont.)  Sunday  Sun;  July  21. 

*  *  * 

Albert  H.  Tappenbeck,  85,  retired  su¬ 
perintendent  of  warehouse  and  newsprint 
handling  for  the  Chicago  Tribune;  July 
14. 

*  «  « 

Edward  L.  Ways,  61,  former  city  editor 
of  the  Toledo  (Ohio)  Times  and  Blade; 
July  22. 

*  *  * 

Frank  E.  Keyes,  60,  veteran  sports 
writer  for  the  Hartford  (Conn.)  Courant; 
July  22. 

*  *  * 

Bernard  F.  Agnelli,  43,  senior  vice- 
president  and  manager  of  the  N.Y.  of¬ 
fice  of  Dialog,  national  public  relations 
division  of  J.  Walter  Thompson;  recently. 

*  *  * 

Ann  Burma  Barber,  49,  former  city 
editor  of  the  Harvard  (Ill.)  Herald;  July 
22. 

*  «  * 

William  J.  Normyle,  46,  former  re¬ 
porter  for  the  Milwaukee  Journal;  July 
24. 

*  *  * 

John  J.  Mason,  62,  retired  supervisor 
in  the  classified  advertising  department  of 
the  Detroit  News;  July  15. 

♦  ♦  ♦ 

Charles  J.  Hasse,  62,  former  owner 
and  publisher  of  the  Algonac  (Mich.) 
Courier  and  founder  of  the  Fair  Haven 
(Mich.)  Journal;  July  23. 

*  * 

Dennis  C.  Goss,  38,  former  reporter 
for  the  Westchester  Publishers,  White 
Plains,  N.Y.;  July  19. 

*  *  * 

W.  James  Murdick,  44,  city  editor  of 
the  Torrington  (Conn.)  Register;  July  18. 
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Buffalo  publisher  dies 

Kate  Robinson  Butler,  president  and 
publisher  of  the  Buffalo  (N.Y.)  Evening 
News  died  in  Buffalo,  August  3  after  a 
long  illness. 

Mrs.  Butler,  who  was  also  president  of 
WBEN  radio  and  tv  stations,  succeeded 
her  husband,  Edward  H.  Butler,  as  pres¬ 
ident  of  the  News  after  his  death  in  1956. 
He  had  been  publisher  of  the  paper, 
founded  by  his  father  in  1880,  since  1912. 

In  addition,  Mrs.  Butler  was  active  in 
educational,  philanthropic,  and  cultural 
activities  in  Buffalo. 

She  was  an  honorary  member  of  the 
Council  of  the  U.  of  Buffalo  and  a  member 
of  the  corporation  of  the  American  Hospi¬ 
tal  in  Paris.  In  1958  the  Buffalo  Philhar¬ 
monic  Society  named  her  “Woman  of  the 
Year.” 


John  Rainey,  former  UPl 
newsman  and  desk  manager, 
served  as  agricultural  marketing 
director  for  the  State  of  Penn¬ 
sylvania.  John  Rainey  knows 
agriculture,  food  processing, 
food  distribution — and  what 
makes  news.  He’s  vice  president 
and  director  of  Washington  oper¬ 
ations  for  Manning,  Selvage  & 
Lee.  News  from  John  Rainey  is 
knowledgeable  news.  Because 
John  Rainey  is  a  PRO. 

MANNING,  SELVAGE  &  LEE 

PUBLIC  RELATIONS 

Nearly  100  people  producing 
material  editors  can  trust. 

666  Fifth  Ave.,  New  York  10019 
1750  Penn.  Ave.  N.W.,  Washington  20006 
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The  Linotron  303  is  an  advanced  phototypesetter, 
based  upon  our  experience  with  the  highly  success¬ 
ful  Linotron  SOS,  the  most  widely  used  cathode  ray 
tube  phototypesetter  in  the  world.  The  use  of  ad¬ 
vanced  CRT  technology  has  produced  a  fast,  ver¬ 
satile,  low  cost  unit.  303  is  program-compatible 
with  SOS  and  as  such  can  be  driven  by  existing 
software  packages  .  .  .  both  our  own  and  others. 
Many  options  are  also  available.  As  in  the  SOS, 
you  can  add  additional  core  and  the  appropriate 
peripherals  to  enable  the  303  system  to  handle 
your  complete  classified  job,  eliminating  the  need 
for  an  external  production  computer. 


It  Has  Everything  You  Might  Want  In  a  Phototypesetter! 


You’ve  got  to  see  it.  It’s  a  great  piece  of  equip¬ 
ment  and  ‘‘you’ve  gotta  believe  it!”  Mergenthaler 
Linotype  Co.,  an  ELTRA  Company,  P.O.  Box  82, 
Mergenthaler  Drive,  Plainview,  New  York  11803. 
(S16)  694-1300. 


Mergenthaler 

an  Eltra  company 


MERGENTHALER  LINOTYPE  COMPANY 

P.O.  Box  82,  Mergenthaler  Drive,  Plainview,  New  York  11803 

□  Send  us  more  information  about  the  Linotron  303. 

□  We  are  also  interested  in: 


Individual 
Company 
Address  _ 


City. 


State. 


Zip. 


385B 


300  lines  per  minute 

4  to  72  pt.  in  Vi  pt.  increments 

Forward  and  reverse  film  leading 
in  V4  pt.  steps 

Up  to  24  grids,  each  containing 
144  characters 


Instant  point  size  changes 

Fast  grid  change 

Unrivalled  typeface  library 

Base  line  jump  facility 
in  Vs  pt.  increments 

Complete  software  support 


The  303  can  form  the  heart  of  a  total  systems  package 
hy  increasing  the  core  size  and  the  addition  of  various  peripherals. 

In  its  simplest  form,  the  303  functions  as  a 
flexible  stand-alone  phototypesetter. 


ISYOUR  PHOTO-TYPESETTER 
SWAmPINGYDIIR  EN6RAVER? 


That  phototypesetting  equipment  is  ' 
great.  High  speed.  Big  volume.  But 
how  do  you  keep  pace  with  the 
output?  Run  overtime?  Keep  ex¬ 
panding  your  metal  engraving  facil¬ 
ities?  That’s  not  the  ansv^r. 

But  the  Merigraph®  plastic 
plate  system  is. 

Why? 

First,  because  our  Merigraph 
pattern  plate  can  save  you  money. 
Right  now.  Money  that  would  other¬ 
wise  go  for  costly  metal,  acid,  and 
overtime.  And  later  when  youVe  ready 
to  drop  hot  metal  altogether, 

Merigraph  direct  plates  may  save  you 
even  more  money. 

In  addition,  you’ll  be  gaining 
valuable  experience  in  the  new 
technology.  And  we  mean  expe¬ 
rience  ...  not  experimentation. 

Because  Merigraph  works.  It’s 
installed  and  operating  in  many  news¬ 
papers  throughout  the  U.S.  and 
Canada.  Several  papers  began  with 
Merigraph  pattern  plates,  and  then 
made  the  simple  switch  to  Merigraph 
direct  plates. 

Most  important,  you’ll  maintain 
high  quality  printing.  jQ 
Merigraph  direct  print- 
ing  and  pattern 
plates  produce  print  « 


quality  at  least  equal  to  that  produced 
by  hot  metal.  Type  is  clean  and  sharp. 
Blacks  are  black.  Halftone  contrast  is 
good.  You  won’t  find  a  higher  quality 
plastic  plate  for  your  direct  or  pattern 
plate  needs. 

If  you’re  beginning  to  swamp 


your  engraver,  begin  today  to  take  full 
advantage  of  that  modem  phototype¬ 
setting  equipment.  Go  Merigraph. 

Call  or  write  today.  Hercules  Incor¬ 
porated,  Organics  Department,  910 
Market  Street,  Wilmington,  Delaware 
19899.  Telephone:  (302)  656-9811. 


MERKIRAPH'SVSTBII 


bittern  plates  today. 

Direct  printing  plates  when  >'ouVe  read\. 


Wilmington  Oeia«vare  tM99 


PD  73-2 


/ 
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Page  make-up  achieved 
by  2  four  column  output 


Pacific  Press  Ltd.  of  Vancouver,  pub¬ 
lishes  two  daily  newspapers,  the  Vancou¬ 
ver  (B.C.)  Province  and  the  Vancouver 
(B.C.)  Sun.  The  Province  is  a  morning 
paper  with  a  circulation  of  132,000  and 
the  Sun  an  evening  paper  with  a  circula¬ 
tion  of  262,000.  Both  papers  have  a  long 
history  of  serving  the  Vancouver  area  and 
in  years  past  circulation  and  advertising 
battles  raged  between  the  two. 

In  1946  a  labor  dispute  between  the 
International  Typographical  Union  and 
the  Southam  chain,  owner  of  the  Prov¬ 
ince,  permitted  the  Sun  to  make  substan¬ 
tial  inroads  in  the  classified  business  of 
the  Province  and  eventually  win  the  circu¬ 
lation  battle. 

Today  the  Sun  still  dominates  in  both 
the  circulation  and  the  classified  advertis¬ 
ing  linage  areas.  Classified  pages  for  the 
Sun  run  an  average  of  25  to  60  per  day 
with  the  Province  carrying  between  10 
and  26  pages  each  day. 

In  recent  years  Pacific  Press  has  exam¬ 
ined  the  various  approaches  to  computer¬ 
izing  the  handling  of  the  classified  sec¬ 
tions  of  the  two  newspapers  and  for  the 
past  two  years  has  been  working  with 
Honeywell  of  Canada  on  a  pagination  sys¬ 
tem. 

Pagination  system 

After  a  six  month  shake  down  period  in 
1973  the  Honeywell  Pagination  System 
for  classified  became  operational  and  since 
that  date  the  system  has  been  refined  and 
is  presently  being  updated  with  a  number 
of  new  software  programs. 

The  driving  force  behind  the  classified 
pagination  system  has  been  Peter  Y. 
Southam,  manager  of  systems  and  pro¬ 
gramming,  for  Pacific  Press  Ltd.,  who  is 
presently  working  on  a  queuing  program 
that  will  increase  the  throughput  time  by 
50  percent.  Southam  while  working  on  the 
original  program  was  assisted  by  Mar¬ 
gery  Atkinson  of  Honeywell  Information 
Systems. 

The  pagination  system  was  designed  for 
the  two  newspapers  and  since  Pacific 
Press  handles  all  production  the  classified 
pagination  system  was  written  to  be  inte¬ 
grated  into  other  production  processes. 

Pagination  defined 

Pagination  was  defined  as  full-page  ar¬ 
rangement  designed  with  the  aid  of  a 
computer  and  photo-generation  of  the 
classified  pages  of  both  newspapers  but 
limited  to  certain  capabilities,  restric¬ 
tions,  and  production  procedures.  Minor 
differences  in  style  between  the  papers 
are  retained. 

A  general  outline  of  the  system  follows. 
Inputs  by  the  classified  department  or 
through  other  sources  is  presently  on  pre¬ 
designed  forms  for  OCR  scanning.  Plans 
are  to  hard-wire  the  CompuScan  170  sub¬ 
system  into  the  computer  system  by  Au¬ 
gust  1974.  The  data  collection  aspect  of 


the  system  is  on /line  to  the  computer  but 
the  pagination  process  (updating  and  sort¬ 
ing)  is  off/line. 

The  uncommon  part  of  the  system  is  the 
output  from  the  phototypesetter  which  is 
in  four  column  formats  with  white  space 
reserved  and  numbered  for  all  display 
advertising.  A  new  feature  added  recently 
to  the  program  is  to  have  the  computer 
make  a  minimum  of  twelve  passes  or  trys 
for  a  fit  should  there  be  space  larger  than 
two  inches  at  the  end  of  the  page. 

After  the  output  is  received  the  page 
pasting  operation  begins  with  the  laying 
down  of  the  right  hand  four  columns  so 
that  its  left  vertical  rule  lines  up  with  the 
center  of  the  pre-printed  blue-line  backing 
sheet. 

Then  the  left  hand  four  columns  are 
laid  down.  The  dropping  in  of  the  num¬ 
bered  display  ads  is  the  last  step  in  the 
process.  The  system  permits  rapid  make¬ 
up  of  pages  and  should  there  be  minor, 
any  two  or  three,  line  spaces  remaining, 
then  promotion  filler  ads  are  dropped  in. 

A  more  detailed  explanation  of  the  pag¬ 
ination  system  along  with  hardware  re¬ 
quirements  follows. 

SYSTEM  FEATURES 

Some  of  the  distinctive  features  of  the 
pagination  system  are:  full-page  automat¬ 
ic  placement  of  classified  display  identified 
within  white-space  blocks,  but  no  contents 
generated;  full-page  automatic  placement 
of  classified  liner  (defined  as  anything  not 
display)  ads  with  contents,  classification 
headings,  sub-headings,  cut-off  rules, 
column  rules,  2  and  3  line  filler  ads  where 
necessary;  4  column  photopaper  output 
strips  (half-pages)  requiring  only  two 
half-page  paste-down  segments  to  com¬ 
plete  a  basic  page,  onto  which  is  pasted 
the  page  folio,  display  ads,  large  filler  ads 
where  required,  and  special  banners  and 
editorial  blocks;  display  ads  are  piled  in 
pyramid  style  from  the  bottom  of  the  page 
in  some  classes  and  from  the  top  of  the 
pages  in  other ;  the  liner  ad  style  is  larger 
ads  at  the  top  of  the  page  within  class, 
decreasing  to  the  smallest  toward  the  bot¬ 
tom;  display  ad  placement  is  generally 
larger  ads  at  the  top,  decreasing  in  size 
toward  the  bottom;  the  program  will  han¬ 
dle  a  range  of  type  sizes  and  line  spac- 
ings. 

PAGINATION  DESIGN  LIMITATIONS 

Design  considerations  for  the  pagina¬ 
tion  system  include  the  following,  but  the 
list  is  not  complete:  an  8  column  classified 
page;  depth  of  page  of  3,288  half-points; 
up  to  117  ads/headings,  etc.  per  column; 
classifications  must  be  numbered  within 
the  range  of  1  to  500;  maximum  of  80 
classified  pages  in  any  run;  maximum  of 
100  display  ads  per  classification;  display 
ads  must  be  associated  with  a  classified 
page  number  or  with  a  classification  but 
may  not  be  associated  with  a  sub- 
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classification;  all  ads  must  have  a  unique 
8-digit  number;  output  is  coded  to  run  the 
Linotron  505  and  505TC. 

INPUT  REQUIREMENTS 

A  set  format  is  used  to  punch  informa¬ 
tion  about  an  ad. 

Each  ad  begins  with  a  few  codes,  such 
as  Supershift  Y123,C4  return  (“super¬ 
shift”  Y  says  it’s  a  pagination  ad,  123  is 
the  classification,  C  means  “combined”  or 
run  in  both  papers,  4  means  for  4  days; 
commas  delimit  the  fields  and  “Return” 
completes  the  Run  specifications — a  total 
of  9  keystrokes  minimum  for  each  ad.) 

The  contents  of  the  liner  ad  are 
keypunched  after  these  specifications.  The 
ad  is  ended  by  starting  the  succeeding  ad 
with  Supershift  Y,  or  by  ending  the  take 
(group  of  ads)  with  Supershift  T.  Ad 
numbers  are  generated  automatically  in 
the  photostet  (stet  means  specialized  tech¬ 
niques  for  efficient  typesetting)  system 
and  the  depths  of  the  liner  ads  are  calcu¬ 
lated  automatically  by  the  justification 
program  in  photostet. 

If  the  ad  is  a  display  ad,  the  contents 
are  not  used  by  pagination.  Widths  and 
depths  of  these  ads  must  be  specified. 
There  are  additional  codes  to  handle  these 
and  other  specifications,  such  as  regular 
and  irregular  skip-date  patterns.  There 
are  also  some  built  in  error  checking 
routines  which  are  designed  to  eliminate  a 
variety  of  various  errors  before  they  can 
be  stored  on  the  disk. 


CORRECTION  PROCEDURE 

Several  different  ways  can  be  used  to 
make  corrections,  depending  upon  the 
stage  to  which  photocomposition  activities 
have  progressed  and  upon  the  type  of 
correction  required.  Not  all  correction 
procedures  are  listed. 

If  the  correction  is  to  the  contents  of  an 
ad  it  must  be  done  before  the  select  run  of 
the  pagination  series  removes  it  from  the 
copy  storage  file.  Before  that  time  com¬ 
plete  access  is  available  to  ad  specifica¬ 
tions  and  their  entire  contents  for  correc¬ 
tions  by  line  number.  After  the  select  run 
the  contents  are  unavailable  for  alter¬ 
ations,  however  there  is  a  method  for 
change  through  the  update  program. 

Once  the  ad  has  appeared  in  the  paper 
through  the  pagination  system  the  liner 
list  provides  acquisition  of  the  identifica¬ 
tion  number.  This  list  includes  87  charac¬ 
ters  of  contents  of  each  liner  ad. 

With  the  data  in  computer  storage  and 
corrections  made  at  this  stage  the  com¬ 
puter  process  is  to  record  on  the  magnetic 
storage  device  the  contents  of  the  ad  and 
its  run  information  after  first  hyphena¬ 
ting  and  justifying  the  lines  so  that  they 
will  come  out  at  column  width.  The  depth 
of  the  ad  is  calculated  during  the  process. 
The  contents  of  the  ad  are  updatable  on 
the  storage  device. 

(Continued  on  page  30) 
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“The  Total  Systems  Approach” 


Part  II 


By  Earl  W.  Wilken 

This  article  on  Newspaper  presses/ Delivery  systems  is  the  second  in  a  series 
designed  to  present  an  overview  of  present  systems,  sub-systems  and  various 
products  and  supplies,  that  are  being  integrated  into  “The  Total  Systems  Ap¬ 
proach”  for  the  production  of  the  daily  newspaper. 

The  data  for  this  series  comes  primarily  from  the  ANPA/RI,  manufacturer’s, 
public  sources  and  observations  made  at  the  recent  Production  Management  Con¬ 
ference  sponsored  by  the  American  Newspaper  Publishers  Association/ Research 
Institute. 

These  articles  will  be  non-technical  and  will  stress  evolutionary  developments 
and  trends  in  several  categories.  With  respect  to  revolutionary  technological  devel¬ 
opments  having  application  to  the  newspaper  industry,  the  articles  will  indicate 
there  are  no  technological  surprises.  In  the  military  and  space  sectors  and  perhaps 
in  some  isolated  industry  research  laboratories  there  may  be  developments  that 
can  be  labeled  revolutionary  but  the  impact  of  these  developments  on  the  news¬ 
paper  industry  is  generally  experienced  years  or  decades  after  announcement. 


PLATE-LESS  PRINTING  METHODS 

At  the  June  Production  Management 
Conference,  sponsored  by  the  American 
Newspaper  Publishers  Association /Re¬ 
search  Institute,  Dr.  Athelstan  F.  Spil- 
haus,  ANPA  Scientific  Advisory  Commit¬ 
tee,  stated  plate-less  printing  is  five  to 
eight  years  away. 

The  shock  waves  from  this  “futuristic” 
commentary  have  not  been  completely  dis¬ 
sipated.  Individuals  still  harboring  hopes 
for  plate-less  printing  within  that  time- 


span  might  take  note  of  the  following 
comment. 

In  the  opinion  of  one  “think  tank”  con¬ 
sultant,  there  are  a  number  of  un-resolved 
problems  with  respect  to  ink-jet  printing 
methods. 

Two  major  problems 

Two  major  problem  areas  for  ink-jet 
printing  are:  attaining  of  acceptable  reso¬ 
lution  and  the  surmounting  of  the  “air 


boundary”  factor. 

To  obtain  minimum  resolution  for  news¬ 
print  the  ink-jets  must  be  designed 
around  finer  increments  and  the  finer  the 
spray  the  greater  the  plugging  problems 
become  for  the  system. 

Research  is  currently  being  conducted 
in  this  area,  but  for  now  the  problem  has 
not  been  overcome. 

Resolution  problems  are  intertwined 
with  the  “air  boundary”  problem  and  the 
integrated  solution  may  not  be  found  for 
years  if  ever.  At  high  web  speeds  neces¬ 
sary  for  ink-jet  printing  an  “air  bound¬ 
ary”  problem  arises  with  the  passage  of 
air  over  the  web. 

Aerodynamic  engineers  will  undoubted¬ 
ly  devote  time  and  energy  to  solving  this 
problem.  The  engineers  will  find  an  an¬ 
swer  but  at  w’hat  costs  and  technical  trade¬ 
offs. 

Other  methods  explored 

Other  methods  for  imaging  on  news¬ 
print  are  being  explored.  One  organization 
is  reputedly  working  on  laser  imaging 
techniques  on  wet  newsprint. 

Prior  to  implementation  of  plate-less 
printing  methods  (such  as  the  ones  men¬ 
tioned)  front-end  systems  or  other  data 
handling  configurations  must  include  the 
capability  for  full  page  pagination.  Sever¬ 
al  suppliers  and  a  few  newspapers  are 
presently  writing  software  programs  and 
designing  hardware  systems  for  full  page 
pagination.  The  industry  may  witness  a 
debugged  and  running  program  in  the 
next  two  years. 

Not  to  be  dismissed  too  quickly  is  the 
digitizing  of  graphics  for  full  page  pagi¬ 
nation.  Although  several  suppliers  claim 
this  accomplishment,  the  cost  and  resolu¬ 
tion  factors  must  be  given  additional  at¬ 
tention. 

Research  and  Development  laboratories 
of  the  major  press  manufacturers  along 
with  the  labs  of  research  institutions  and 
other  interested  companies  such  as  IBM 
and  Xerox  are  pursuing  the  goal  of  plate¬ 
less  printing  methods.  All  or  most  of  the 
work  is  proprietary  and  little  data  is 
available  on  how  far  along  the  develop¬ 
ments  are  for  application  in  the  newspaper 
I  industry. 

Newspaper  executives  who  are  faced 
with  the  decision  to  buy  new  presses  in 
the  next  few  years  or  earlier  must  accept 
the  fact  that  advances  in  presses  are 
brought  about  by  evolutionary  methods 
rather  than  dramatic  revolutionary  de¬ 
velopments. 

Evolutionary  press  developments 

What  then  are  the  trends  with  respect 
to  the  evolutionary  developments  of  news¬ 
paper  presses? 

The  seed  for  a  trend  has  been  nurtured 
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Our  All-New,  All-Star 

Composing  Room  Line  Has  Everything! 

Star  has  achieved  leadership  in  the  composing 
room  through  50  years  of  experience  and  now  leads  ^ 
the  industry  with  the  most  advanced  typesetting  equip¬ 
ment  and  systems. 

This  year,  Star  stays  out  front  with  an  all-new  line. 

From  basic  keyboards,  through  counting  keyboards,  editing 
terminals,  optical  page  readers,  and  phototypesetters,  right 
up  to  our  new  CPS/700  Copy  Processing  System,  Star 
has  the  right  solution  for  any  newspaper,  regardless  of  size. 
When  you  choose  Star,  you  keep  your  composing  room 
cost-effective.  You  buy  only  the  equipment  you  need  to 
handle  your  present  workload.  Then,  Star’s  modular  equip¬ 
ment  grows  into  a  larger  system  as  your  requirements 
expand. 

Comparing  feature  for  feature.  Star  comes  out  on  top  every 
time.  After  installation.  Star  supports  you  with  service  that’s 
on  call  24  hours  a  day,  every  day. 

With  our  continuing  commitment  to  the  newspaper  indus¬ 
try,  our  broad  line  of  system  modules,  and  the  highest 
quality  of  typeset  output.  Star  is  uniquely  qualified  to  help 
automate  your  composing  room.  Talk  to  Star .  .  .  soon. 


SALES  AND 
SERVICE  OFFICES: 

EASTERN  OFFICE:  240 
South  Main  Street,  South 
Hackensack,  New  Jersey  07606 
(201)  489-0200  ■  MIDWESTERN 
OFFICE:  1127  South  Mannheim  Road, 

Westchester,  Illinois  60153  (312)  3^ 

1222  ■  SOUTHEASTERN  OFFICE:  1924 
Piedmont  Circle,  N.E.,  Atlanta,  Georgia  30324 
(404)  873-3852  ■  WESTERN  OFFICE;  1206  South 
Maple  Avenue,  Los  Angeles,  California  90015 
(213)  749-2118  ■  CANADIAN  OFFICE:  100  •  21st 
Avenue,  Lachine,  Quebec,  Canada  (514)  637-4641 
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\ _ )  Star  Graphic  Systenis,lnc. 

50  years  of  progressive  product  development,  1924-1974. 
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Copy  storage  file 

The  storage  device  or  copy  storage  file 
contains  all  the  new  classified  ads  which 
have  accumulated  during  the  day  until  the 
cut-oflF  (deadline  time)  for  the  particular 
publication.  At  that  time  the  new  ads  are 
ready  for  the  next  pagination  step. 

The  new  ads  on  the  disk  pack  are  copied 
onto  a  magnetic  storage  tape.  The  tape 
acts  as  backup  for  the  new  ads  as  well  as 
being  the  input  medium  for  a  program 
that  copies  the  ads  onto  a  standing  file 
resident  on  another  pack  reserved  for 
pagination. 

Before  these  new  ads  are  transferred  to 
the  standing  ad  file  the  automatically  ex¬ 
pire  ads,  or  those  whose  number  of  re¬ 
maining  days  to  run  have  been  decre¬ 
mented  to  zero,  is  purged  to  allow  the  file 
to  be  tightened  up,  thus  maximizing  avail¬ 
able  space  for  each  day’s  new  ads. 

As  soon  as  the  standing  file  has  ac¬ 
cumulated  new  ads,  corrections  to  the  run 
information  of  any  ad,  and  the  killing  out 
of  any  ad  before  or  after  publication,  can 
be  handled  by  card  input. 

A  list  of  display  ads,  whose  specifica¬ 
tions  have  been  recorded  on  the  disk,  in¬ 
cluding  their  pre-measured  sizes,  is  pro¬ 
duced  in  classification  sequence,  for  make¬ 
up  preparation  and  cross-checking  pur¬ 
poses. 

Doesn’t  your 
)aper  deserve 
irst-closs 
delivery? 

Plates,  rolls,  bundles  where 
you  want  them — when  you 
need  them?  On-time  deliveries 


Certain  make-up  variations  can  be  in¬ 
corporated  by  the  adjustments  program. 
For  example,  classifications  190  through 
192  can  be  specified,  on  a  card,  as  a 
separate  sub-page  of  classes,  or  box. 

Since  the  layout  style  of  the  papers 
requires  that  the  ads  appear  in  a  special 
sequence  from  page-to-page,  all  ads,  or  at 
least,  the  specifications  for  all  the  ads  to 
run  in  that  paper  must  be  sorted.  This 
precedes  the  program  which  arranges  all 
the  ads  on  each  page. 

The  program  produces,  as  its  output, 
several  magnetic  tapes  containing  coding 
instructions  for  the  Linotron  505  photo¬ 
typesetter.  After  deducting  one  day  from 
each  of  the  ads  running  in  the  paper,  a 
liner  list,  including  87  characters  of  their 
contents  is  produced  by  the  computer,  as 
an  aid  in  identifying  ads  after  publica¬ 
tion. 

PAGE  MAKE-UP  STYLES 

A  number  of  approaches  are  taken  by 
the  program  in  attempting  automatically 
to  arrange  the  ads  on  a  page. 

In  the  case  of  display  ads,  which  can  be 
pyramided  from  the  top  of  the  page  or 
from  the  bottom  (depending  upon  which 
classification  is  in  process),  the  progrram 
will  try  one  method  first,  and  if  that  fails 
it  tries  again  with  another  method,  and  so 
on.  If  all  else  fails  the  ad  will  be  placed 
but  will  extend  into  succeeding  classifica¬ 
tion  and  possibly  on  the  next  page.  This 
default  situation  is  expected  to  be  mini¬ 
mal.  One  of  the  methods  spreads  the  ads 
across  the  classification  as  much  as  pos¬ 
sible  and  another  method  compacts  them 
in  as  few  columns  as  possible. 

Fixed  by  page  display  ads  are  given 
first  priority  on  the  page. 

Liner  ads  are  distributed  in  the  space 
remaining  on  the  page,  according  to  size 
only.  The  larger  ones  are  placed  across 
the  classification  toward  the  top  of  the 
page,  and  decreasing  sizes  are  placed  fur¬ 
ther  toward  the  bottom  of  the  page,  giv¬ 
ing  an  orderly  appearance. 

At  the  completion  of  the  laydown  proc¬ 
ess  any  2  or  3  line  space  is  automatically 
filled  with  a  promotion  filler  ad.  Smaller 
leftover  spaces  are  distributed  in  tiny 
amounts  between  the  ads  in  the  particular 
column.  Occasionally  a  larger  amount  of 
white  space  will  be  left  on  the  page  be¬ 
cause  of  a  particularly  unusual  combina¬ 
tion  of  liner  ad  sizes.  A  supply  of  larger 


filler  ads  would  be  needed  to  paste  into 
these  pages. 

All  display  ads  which  of  necessity  pro¬ 
trude  into  a  neighboring  classification  are 
identified  by  their  proper  classification 
headings. 

TIMING  AND  SCHEDULING  CONSIDERATIONS 

In  the  data  below  the  average  per-page 
times  assume  a  40  percent  display  area  on 
the  page.  Larger  display  area  on  the  page 
results  in  less  time  on  the  computer  and 
less  time  on  the  phototypesetter. 

For  a  25  page  classified  run  the  total 
computer  time  is  projected  to  just  over  2 
hours,  and  the  first  page  can  be  started 
through  the  phototypesetter  after  about 
40  minutes. 

A  full  page  of  liner  ads  takes  about  6 
minutes  to  output  onto  magnetic  tape;  and 
about  18  minutes  to  photogenerate  on  a 
Linotron  505  with  a  later  model  of  the  505 
taking  approximately  9  minutes. 

An  average  page  takes  about  3  minutes 
to  output  onto  magnetic  tape;  and  about 
12  minutes  to  photogenerate  on  the  505. 
All  of  these  figures  are  rough  guides  and 
changes  in  programs,  equipment  or  pro¬ 
duction  experience  may  alter  the  data. 


HARDWARE  REQUIREMENTS 

Honeywell  Computer  H-200  series  (model 
115)— (2  each) 

49K  character  memory  (per  H-200) 

disk  drive  with  200  cylinders — (2  each) 

magnetic  tape  drives — (3  each) 

card  reader — (2  each) 

printer — (2  each) 

console  typewriter — (2  each) 


The  queuing  program  referred  to  previ¬ 
ously  is  being  designed  to  read,  process 
and  output  on  a  concurrent  basis  rather 
than  the  present  sequential  approach.  The 
new  programs  will  use  drum  storage  of 
132K  words  (16  bit)  and  are  planned  for 
introduction  in  August  of  1974. 

Present  plans  are  to  add  both  a  9 
column  and  billing  program  into  the  sys¬ 
tem  early  next  year. 

The  software  pagination  program  along 
with  20  man  days  of  support  is  sold  exclu¬ 
sively  by  Honeywell  Information  Systems 
Ltd.,  of  Canada.  Early  next  year  the  Cal¬ 
gary  (Alberta)  Herald  will  integrate  the 
classified  pagination  program  of  Honey¬ 
well  into  its  production  system. 


to  keep  pace  with  production? 
Of  course.  Then  give  us  a  call. 
We’ve  ideas  to  convey. 


NOLAN-JAMPOLINC. 

^  Rome,  New  York  13440 
(315)  336-3100 


We  deliver,  too 


William  Ginsberg  Associates  ENGINEERS 

DESIGNERS  •  CONSULTANTS 

A  complete  service  to  the 
newspaper  industry  for  over  50  years 


•  Long  range  planning 

•  New  buildings 

•  Alterations  and  additions 


•  Departmental  studies 

•  Process  equipment  studies 

•  Materials  handling  layouts 
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in  Europe  and  will  see  fruition  in  October 
of  this  year.  A  Jumbo-Courier  press  with 
1  plates  around  and  6  plates  across  is 
slated  to  go  on /stream  at  the  Flemish 
morning  newspaper,  Gazet  vanAntwer- 
pen,  with  a  daily  circulation  of  210,000. 
The  press  was  designed  and  built  by  Koe¬ 
nig  &  Bauer  of  Wuerzburg,  Germany  and 
will  be  one  of  the  few  Jumbo  presses  in 
the  world. 

With  an  increased  cylinder  size  to  ac¬ 
commodate  4  plates  around  and  6  plates 
across  a  number  of  benefits  are  derived 
and  also  some  disadvantages  are  inherent 
in  the  design. 

Two  disadvantages,  according  to  an  in¬ 
dustry  observer,  are  less  flexibility  in  han¬ 
dling  color  and  minimum  jump  page  re- 
((uirements. 

Some  of  the  advantages  are  in  the  area 
of  newsprint  savings,  greater  page  capac¬ 
ity,  the  press  occupies  less  space  and  low¬ 
er  operating  costs. 

Wider  plate  presses 

In  the  United  States  and  elsewhere,  the 
concept  of  wider  plate  presses  is  not  new 
to  the  newspaper  industry  and  with  a 
number  of  strong  economic  factors 


presently  converging,  the  trend  to  a 
larger  press  cylinder  may  be  under  way. 

Earlier  this  year  the  largest  U.S.  daily 
newspaper,  the  Neiv  York  Daily  Netvs, 
contracted  for  a  6  page  wide  2  plate 
around  press  of  two  units  and  one  folder 
from  each  of  two  manufacturers,  the  Goss 
division  of  MGD  Graphic  Systems  and  the 
Wood-Hoe  division  of  Wood  Industries. 

A  number  of  economies  will  result  from 
this  6  page  wide  design.  According  to  V. 
E.  Palmer,  business  manager  of  the  Daily 
News,  the  newspaper  expects  to  achieve 
savings  in  both  capital  costs  and  oper¬ 
ating  costs  from  the  wider  press.  The 
press  design  requires  only  %  as  many 
printing  units  as  4  page  wide  equipment 


mUKECAN 

pasteup! 

^^When  we  changed  over  to  cold  type  for  ad  pasteup— we 
got  all  MPS  light  tables.  So  far  as  I  know— they’re  the  best  on 
the  market.  Solidly-built.  Priced  right.  And  we  got  delivery. 
What  more  can  you  say? 


to  provide  the  same  issue  size.  The  6  page 
wide  equipment  is  only  a  little  larger  and 
heavier  than  the  4  page  wide  version. 

Palmer  has  also  stated  that  operating 
cost  advantages  come  from  reduction 
in  the  number  of  units  per  press  which 
generally  results  in  greater  net  productiv¬ 
ity.  With  larger  newsprint  rolls,  approx¬ 
imately  half  the  number  of  rolls  will  have 
to  be  handled  and  waste  should  be  re¬ 
duced. 

After  sufficient  data  is  compiled  by  both 
European  and  U.S.  newspapers  the  indus¬ 
try  may  experience  a  growing  trend  to 
wider  presses  by  medium  and  other  met¬ 
ropolitan  size  newspapers. 

New  cylinder/plate  standards 

Another  trend  developing  is  for  larger 
size  newspapers  and  possibly  medium  size 
papers  to  stay  with  or  purchase  new  let¬ 
terpress  presses.  This  trend  is  strength¬ 
ened  by  a  number  of  factors,  economic  in 
nature,  and  the  recent  adoption  of  indus¬ 
try  wide  cylinder  and  plate  standards  for 
plastic  plates. 

(Continued  on  page  32) 


BILL  SCHAEFER 
Mechanical  Superintendent 
Waukegan,  Illinois,  NEWS-SUN 


66 We’re  proud  to  have  MPS  light  ta¬ 
bles  and  advertising  border  tapes  in 
the  NEWS-SUN.  They’ve  got  one  of 
the  most  progressive  ad  pasteup  sys¬ 
tems  I’ve  seen.  It  really  works.  Let  me 
send  you  a  free  catalog  *.  _ 

on  Assembly  and  Light 
tables.  Call  or  write,  w 


JAMES  REZABEK 
President 


MIDWEST 


Publishers  Supply  Company 

4640  North  Olcott  Ave.  •  Chicago,  IL  60656 
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For  the  past  few  years  the  ANPA/RI 
has  been  working  for  a  press  cylinder 
undercut  standard  for  plastic  plates 
(shallow  relief).  An  agreement  has  been 
reached  by  press  and  plate  manufacturers 
to  standardize  on  a  .030  inch  thickness 
approach.  This  development  is  a  singular 
achievement  but  with  the  improvement  of 
quality  printing  via  plastic  plates  the  di¬ 
rection  of  press  purchases  becomes  more 
obvious. 

Present  day  and  projected  future  news¬ 
print  costs  along  with  possible  future 
newsprint  shortages  demand  that  greater 
attention  be  paid  to  newsprint  wastage 
and  other  operating  costs.  The  impact  of 
future  laser  plate  technology  cannot  be 
ignored  in  the  press  purchase  equation. 


than  is  presently  contemplated. 

Another  industry  consultant  suggested 
that  with  present  levels  of  offset  news¬ 
print  w’astage  and  increased  offset  ink 
costs  it  might  be  appropriate  for  the  in¬ 
dustry  to  do  a  feasibility  study  as  to  the 
potential  savings  when  printing  via  the 
dry  offset  method. 

A  handful  of  daily  newspapers  might 
qualify  for  printing  by  way  of  the  gra¬ 
vure  method,  however  a  supplier  spokes¬ 
man  at  the  annual  meeting  of  the  Gravure 
Technical  Association  tendered  a  negative 
comment  about  this  development  for  news¬ 
papers. 

Since  present  day  cylinder  configura¬ 
tions  for  newspaper  presses  are  generally 
decided  by  the  manufacturer  there  has 
been  outside  interest  in  new  cylinder  de¬ 
sign.  One  company  is  working  on  a  vacu¬ 
um  cylinder.  Work  is  also  being  done  on  a 
magnetic  cylinder  for  the  industry. 

Press  decisions 


DELIVERY  SYSTEMS 

How  efficient  are  present  day  mailroom 
systems?  What  is  the  present  status  of 
delivery  systems? 

These  questions  have  been  discussed  for 
years  but  now  the  ANPA  in  partnership 
with  the  International  Circulation  Manag¬ 
ers  Association  has  set  up  a  research 
project  to  study  future  distribution  sys¬ 
tems.  The  project  will  examine  the  prob¬ 
lems  by  breaking  general  areas  down  into 
segments  and  performing  depth  solution 
studies  for  significant  segments. 

Two  MIT  groups,  the  Electronic  Sys¬ 
tems  Laboratory  and  the  Sloan  School  of 
Management,  will  be  involved  in  the  re¬ 
search  program. 

The  research  project  will  encompass  the 
areas  from  the  folder  to  the  reader  and 
both  sophisticated  and  non-sophisticated 
aspects  of  the  area  will  receive  attention. 

On/line  stuffing 


Trend  for  smaller  newspapers 

One  industry  consultant  confirms  the 
trend  for  smaller  circulation  newspapers 
to  continue  to  elect  the  offset  printing 
approach  while  the  medium  and  larger 
circulation  newspapers  may  go  either 
offset  or  stay  letterpress  with  present  in¬ 
dicators  favoring  letterpress. 

For  those  newspapers  with  the  neces¬ 
sary  factors  (age  of  press,  tax  position, 
etc.)  the  increased  interest  in  DiLitho 
printing  takes  on  added  dimensions.  As 
more  newspapers  develop  data  about  this 
printing  method  and  the  industry  evalu¬ 
ates  the  data  it  is  possible  that  the  Di¬ 
Litho  method  will  gain  more  adherents 


With  all  of  the  evolutionary  press  de¬ 
sign  efforts  coming  together  at  this  time  it 
would  appear  that  newspaper  executives 
making  press  decisions  now  or  in  the  next 
few  years  have  the  advantage  of  re¬ 
viewing  trends  firmly  positioned. 

U.S.  newspaper  presses  were  in  the 
past  designed  with  a  2:1  folder.  Now 
most  presses  come  with  a  3:2  folder. 
From  the  3:2  folders  each  day  more  than 
63  million  copies  from  1774  daily  newspa¬ 
pers  are  delivered  to  the  American  public. 

From  the  folder,  through  the  mailroom, 
via  different  delivery  systems,  more  than 
10  million  tons  of  newspapers  are  handled 
annually. 


STOBB,  INC. /BOX  5205  CLINTON,  N.  J.  / 201-735-5126 


•  Automatic  flying 
splice  of  new  roll 
at  press  speed. 

*  Special  dolly 
with  unit  rolls  to 
lockup  position. 


•  Complete  web 
tension  control  at 
all  speeds. 

•  Motorized  web 
side  register  for 
fine  adjustment. 


NEW  .  .  . 


The  Stobb  Flying  Paster  has  a  speed 
capability  in  excess  af  1400  f.p.m.  Built 
for  presses  up  to  40  inches  in  width, 
this  economical  unit  has  the  capability 
of  maintaining  accurate  web  tension 
even  during  the  splice  cycle.  Because 
roll  preparation  is  made  outside  the 
paster,  the  exterior  dimensions  of  this 
unit  are  no  greater  than  those  of  a 
manual  unwind  stand.  Where  two  webs 
are  required,  this  paster  can  be  sup¬ 
plied  in  a  double  deck  configuration, 
with  easy  access  to  the  upper  unit  from 
floor  level. 


Compact! 
Economical! 
Dependable! 


stObb 

FL  YING  PASTFR 

Single/Double 
Roll  Stand  and  Paster 


In  some  mailrooms  today  one  of  the 
most  pressing  problems  involves  on /line 
stuffing  capabilities.  Stuffing  equipment 
presently  available  operates  at  less  than 
press  speeds  in  the  larger  newspapers, 
however  suppliers  are  working  on  new 
equipment  to  equal  press  requirements. 

The  Sheridan  division  of  Harris  corpo¬ 
ration  is  installing  a  high  speed  inserter 
at  the  Washington  (D.C.)  Star  News.  The 
system  has  been  designed  to  accept 
present  press  speeds.  Other  suppliers  are 
designing  stuffing  machines  to  meet  the 
needs  of  the  larger  circulation  papers. 

A  new  computerized  conveyor  system 
has  just  been  installed  at  the  Montreal 
(Canada)  Star  by  the  SI  Handling  corpo¬ 
ration  which  permits  greater  control  and 
cost  savings  than  previously.  Another  sys¬ 
tem  designed  by  the  Sta-Hi  division  of 
Sun  Chemical,  for  the  San  Diego  (Ca.) 
Union-Tribune  is  one  of  the  most  sophisti¬ 
cated  installations,  encompassing  a  num¬ 
ber  of  functions  and  resulting  in  in¬ 
creased  savings. 

All  of  the  systems  activity  in  the  mail- 
room  area  indicates  a  new  awareness  in 
present  and  future  distribution  problems. 

Stanford  Smith,  president  of  ANPA, 
stated  in  his  announcement  of  the  MIT 
research  program  that  every  procedure 
from  the  folder  to  the  reader:  conveyors, 
packaging,  bundling,  stuffing  inserts,  car¬ 
riers,  trucks,  etc.,  will  be  studied. 

In  summary  the  trends  in  newspaper 
press  developments  coupled  with  the  new 
cylinder  and  plate  standards  for  plastic 
plates  should  permit  savings  necessary 
for  future  growth.  Monies  presently  de¬ 
signated  for  delivery  research  will  pos¬ 
sibly  assure  publishers  of  an  acceptable 
cost  structure  for  future  delivery  sys¬ 
tems. 


Compugraphic  buys 
antique  typefaces 

Compugraphic  corporation  has  an¬ 
nounced  the  purchase  of  the  T.  J.  Lyons 
Press  of  Boston.  The  acquisition  will 
provide  a  resource  library  of  over  2,500 
antique  typefaces  for  the  Compugraphic 
Type  division.  T.  J.  Lyons  will  also  be 
available  on  a  consulting  basis. 
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Newark  paper  sues 
NJ.  farm  owner 

The  Newark  (N.J.)  Star-Ledger  filed  a 
$250,000  damage  suit  July  24  against  a 
New  Jersey  farm  owner  and  his  foreman 
for  allegedly  attacking  one  of  the  paper’s 
reporters  who  was  investigating  the  farm 
for  a  story  on  migrant  labor  conditions  in 
New  Jersey. 

In  a  suit  before  the  U.S.  District  Court 
in  Newark,  the  Star-Ledger  is  claiming 
punitive  and  compensatory  damages  for 
injuries  sustained  by  its  reporter,  Charles 
Finley,  as  well  as  damages  sustained  to 
his  automobile. 

The  paper  also  charged  the  farm  owner 
with  violation  of  Finley’s  freedom  to  re¬ 
port  the  news. 

The  suit  stems  from  a  visit  paid  by 
Finley,  Thomas  Herde,  photographer  on 
assignment  for  the  Star-Ledger,  New  Jer¬ 
sey  State  Assemblyman  Byron  Baer,  and 
two  others  to  the  Rosario  Sorbello  &  Sons 
Farm  in  Swedesboro,  N.J.,  several  weeks 
ago. 

It  was  Finley’s  second  visit  to  the  farm. 
The  reporter,  working  on  a  series  of  in¬ 
vestigative  articles,  first  went  to  the  Sor¬ 
bello  property  in  early  May.  At  that  time, 
foreman  Marco  Portalatin  pulled  a  knife 
cn  Finley,  chased  him,  and  beat  him. 

On  July  16  Finley  returned  to  the  farm 
with  Herde,  Baer,  a  Bergen  County  Dem¬ 
ocrat  interested  in  inspecting  the  plight  of 
migrant  laborers,  and  two  others. 

When  the  five  visitors  drove  up  to  the 
farm,  Sorbello  allegedly  challenged  their 
right  to  investigate  his  property.  They 
refused  to  leave  and  a  fight  ensued. 

Reportedly,  Finley  was  roughed  up, 
Baer’s  arm  was  broken,  and  the  windows 
in  the  men’s  cars  were  smashed. 

On  July  19  Finley  was  arrested  at  his 
home  in  Point  Pleasant  on  charges  of 
trespassing  on  the  Sorbello  Farm.  He  was 
later  released  on  recognizance.  The  other 
four  were  served  with  summonses  for  tres¬ 
passing. 

Portalatin,  in  turn,  was  charged  with 
“atrocious  assault  and  battery.” 

The  following  week  the  state  attorney 
general’s  office,  under  orders  from  New 
Jersey  Governor  Brendan  Byrne,  began 
an  investigation  of  the  incident  at  the 
Sorbello  Farm. 

The  Star-Ledger  claims,  in  an  affidavit 
to  the  court,  that  as  a  result  of  the  inci¬ 
dent,  “New  Jersey  citizens  are  being  de¬ 
prived  of  their  right  to  know  including 
their  right  to  seek  redress  of  their 
grievances  through  their  elected  represen¬ 
tatives.” 

The  paper  is  asking  the  court  to  re¬ 
strain  the  defendants  from  preventing  its 
reporter  or  any  other  interested  party 
from  investigating  the  Sorbello  Farm  or 
any  others. 

No  date  has  been  set  for  trial. 


The  GRABBER  stacks 
newsprint  rolls  5-high— 
turns  in  a  tight 
7y2-foot  radius— 
converts  from  clamp 
^  to  lift  forks 

in  3  minutes! 


The  GRABBER  was  built 
for  the  newspaper 
business -a  battery- 
powered  truck  that  will 
lift  2,000  pounds -easy  to 
operate  and  priced  about 
half  what  you'd  pay  for  a 
larger,  clumsier  truck. 

You  can  rotate  the  clamp 
a  full  360°  right  or  left. 
You  can  clamp  up  to  50"  i 
diameter  rolls.  Power  1 
enough  to  take  the  J 
toughest  ramps. 


And  you  can  put  the 
GRABBER  to  work  in 
your  plant  now  for 
about  $48  a  week.  Call 
or  write  me  for 
complete  specifications 
and  details  about  our 
lease/purchase  plan. 


Reporter  charged 

Robert  J.  Voight,  30,  a  former  City 
News  Service  reporter  in  Los  Angeles, 
was  arraigned  July  31  in  Van  Nuys  Muni¬ 
cipal  Court  on  charges  of  possessing  and 
attempting  to  sell  cocaine.  He  was  ar¬ 
rested  Jan.  31  in  California. 


Fred  Green 
President 


IDIVISION  OF  GREEN  AND  GREEN  LTD# 

6210  South  New  England  Drive 
Chicago,  Illinois  60638 

(312)  586-9483 


Bundle  storage  system 
on/stream  in  Canada 


The  Montreal  Star  is  now  on/stream 
with  a  buffer  storage  and  high  speed  dis¬ 
patch  system  for  the  handling  of  bundled 
newspapers. 

During  peak  volume,  usually  Wednes¬ 
day,  between  8,500  and  9,000  bundles  of 
25  papers  per  bundle  are  processed 
through  the  new  Cartrac  system  installed 
by  SI  Handling  Systems. 

A  spokesman  for  the  Montreal  Star 
claimed  a  savings  in  unaccounted-for 
newspapers  of  4,000  per  day  on  an  aver¬ 
age.  This  amounts  to  about  $278  dollars 
worth  of  newsprint  daily,  reducing  the 
unaccounted-for  by  about  80  percent. 

Damage  to  bundles  has  been  reduced 
and  manpower  requirements  lowered. 
With  the  new  system  personnel  have  been 
reassigned  but  not  one  has  been  dis¬ 
charged. 

Objectives  defined 

The  Star  management  clearly  defined  a 
set  of  objectives  prior  to  selecting  a  sup¬ 
plier  and  established  several  require¬ 
ments:  maximum  use  had  to  be  made  of 
existing  space  in  the  plant  without  alter¬ 
ing  the  building;  the  system  had  to  pay 
for  itself  within  a  reasonable  period  of 
time  through  savings  in  labor,  less  dam¬ 
age  to  bundles  and  lower  unaccounted-for 
newspapers. 


The  installation  of  the  Cartrac  system 
was  done  at  night  and  approximately 
nine  months  were  spent  in  erecting  the 
modular  sections.  Sections  were  superim¬ 
posed  over  the  existing  roller  and  con¬ 
veyor  system  without  any  editions  being 
missed. 

Following  is  a  description  of  the  bundle 
handling  system. 

Cartrac  consists  of  five  separate  but 
inteiconnected  veilical  loops  on  two  levels. 
Twenty  shuttle  cars,  controlled  by  a  Digi¬ 
tal  Equipment  PDP-8  computer,  operate 
on  the  line.  Each  level  is  120  feet  long 
and  sub-divided  by  ten  vertical  lifts  to 
form  the  five  basic  loops.  Each  loop  has  a 
bay  of  storage  lanes  associated  with  it. 
The  system  has  the  capability  of  moving 
125  bundles  into  storage  per  minute,  when 
five  wire-tying  lines  are  in  operation, 
and  of  dispatching  an  average  of  one 
bundle  every  3.0  seconds  from  each  of 
the  five  storage  bays.  The  slightly  longer 
dispatch  time  allows  an  appropriate  in- 
tei'val  for  stacking  the  bundles  in  delivery 
trucks. 

Bundle  storage 

The  cars  receive  bundles  as  they  come 
off  the  tying  machines.  Each  car  can 
move  its  bundles  to  any  of  the  storage 
lanes  within  its  loop  pattern.  As  many 
as  428  bundles  can  be  stored  in  the  sys- 


into  the  system.  This  count  is  made  as 
the  weight  of  the  bundle  rolls  over  a 
sensing  device  in  the  conveyor  and  the 
signal  is  sent  back  to  the  computer.  The 
car  then  moves  forward  and  receives  two 
additional  bundles. 

The  loaded  car  moves  to  an  “up”  lift 
where  it  is  carried  to  the  upper  level. 
The  car  then  moves  along  the  upper  track 
to  the  correct  pair  of  storage  lanes,  then 
off-loads  the  bundles,  and  returns  to  the 
lower  level  to  be  reloaded. 

Selective  system 

When  a  tying  line  is  not  in  operation, 
i.e.  when  the  press  run  does  not  warrant 
the  use  of  two  or  three  of  the  tying 
machines,  the  “down”  elevator  of  the 
operative  loop  and  the  “up”  elevator  of 
the  adjacent  loop  (depending  on  the  con¬ 
figuration  set  up  for  the  day)  remain  in 
place,  allowing  the  cars  to  pass  through 
them.  This  allows  an  operating  tying  line 
to  replenish  the  storage  lanes  normally 
served  by  an  inoperative  one. 

After  a  delivery  truck  moves  into  posi¬ 
tion  for  loading,  the  mail  room  operator 
dials  the  required  number  of  bundles  into 
a  console.  Bundles  are  released  onto  a 
belt  conveyor  and  diverted  into  one  of  ten 
spiral  chutes  leading  two  and  a  half  floors 
down  to  the  truck  dock.  Up  to  ten  trucks 
can  be  serviced  simultaneously. 

The  belt  conveyor  runs  either  direction 
so  that  bundles  can  be  sent  down  the 
appropriate  spiral  chute  from  the  storage 
lanes  on  either  side  of  the  spiral.  Bundles 
are  released  in  batches  of  no  more  than 
six  in  order  to  give  time  for  them  to  be 
stacked  in  the  trucks. 


220  pages  of  graphic  arts  equip¬ 
ment  and  supplies,  everything 
from  copy  preparation  to  stereo¬ 
type.  from  darkrooms  to  mail¬ 
ing  rooms,  for  large  printers  or 
small  in-plant  shops,  plus  a  one- 
stop  shop  for  office  supplies, 
all  under  one  cover,  with  handy 
postage  paid  order  cards,  yours 
for  the  asking. 

write 

Kp.Oi  box 5500, 

akrorvobio  44313 
(210)020-4455 
1073-18 


tern  at  one  time.  Each  bundle  contains 
20,  25,  40  or  50  newspapers,  depending 
on  the  size  of  the  issue. 

The  deck  of  each  car  is  equipped  with 
two  tilted  roller  surfaces  capable  of  hold¬ 
ing  four  bundles.  When  a  car  is  in  posi¬ 
tion  for  loading,  the  first  two  bundles  are 
fed  in  from  a  roller  spur  and  are  counted 


Computer  role 

The  computer  plays  an  important  role 
in  operating  the  equipment  and  maintain¬ 
ing  records.  It  counts  the  output  from 
each  tying  machine,  maintains  a  running 
total  for  inventory  purposes,  and  directs 
(Continued  on  page  36) 


WE  BUY  SCRAP  METAL! 

Offering  top  prices  for  non-ferrous  metals: 

•  ALUMINUM  PLATES 


5900  MANCHESTER,  ST,  LOUIS,  MO.  63110 
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FTC  proposes  guides 
for  retail  ads 

New  advertising  guidelines  are  being 
proposed  by  the  Federal  Trade  Commis¬ 
sion.  They  would  require  advertisers — 
including  retailers — to  give  more  informa¬ 
tion  when  they  use  price  comparisons  and 
to  be  able  to  back  up  comparison. 

Affected  will  be  newspapers,  magazines, 
radio,  tv,  as  well  as  use  of  pre-ticketing, 
shelf  tags,  display  cards  and  hand  bills. 

Any  comments  on  the  proposal  are  to  be 
filed  with  the  FTC  before  August  19,  and 
are  to  be  sent  to  Assistant  Director  for 
Marketing  Practices,  Bureau  of  Consumer 
Protection,  Federal  Trade  Commission, 
Washington,  D.C.  20580. 

Advertisers,  according  to  the  new 
guides,  would  have  to  be  able  to  prove 
that  a  price  reduction  is  recent  and  that 
the  previous  higher  price  was  a  legitimate 
one.  The  higher  price  would  have  to  be 
either  given  in  the  ad  or  easily  computed 
by  the  dollar  or  percent  reduction  in 
price. 

The  price  would  have  to  be  the  one 
immediately  preceding  the  sale.  If  no 
sales  were  made  at  the  former  price,  the 
ad  would  have  to  say  so.  Any  reference  to 
prices  would  have  to  be  identified. 

The  length  of  the  sale  would  have  to  be 
disclosed,  as  well  as  the  quantities  avail¬ 
able.  If  a  retailer  wants  to  extend  the  sale 
or  cut  prices  further,  FTC  sources  say 
they  won’t  consider  it  deceptive  if  the 
original  ad  was  in  good  faith. 

Good  faith  would  be  determined  by  the 
advertiser’s  past  record  of  truthfulness  in 
advertising  short-term  sales. 

The  new  guides  would  also  require  re¬ 
tailers  to  put  up  signs  in  ther  stores 
showing  the  same  comparative  price  in¬ 
formation  as  in  the  advertising. 

Manufacturers  and  wholesalers  would 
be  allowed  to  advertise  a  recommended 
retail  price  only  if  a  large  percent  of 
sales  are  made  through  retailers  that 
aren’t  affiliated  with  them.  This  provision 
would  keep  manufacturers  from  setting 
higher  retail  prices  for  retailers  to  use  in 
comparative  newspaper  ads,  said  the 
FTC. 


This  8"  magnetic  disc  and  Shaffstall  get  rid  of  messy 
paper  tape  forever . . .  records  8  hours  of  wire . . . 
and  retrieves  any  story  in  less  than  12  seconds 


Imagine  the  sheer  luxury,  not  to 
mention  the  economy,  of  retriev¬ 
ing  and  editing  a  wire  service 
story  without  ever  having  to  touch 
an  inch  of  paper  tape.  Which  is 
what  you  can  do  when  you  have 
a  Shaffstall  magnetic  disc  system 
electronically  recording  wire 
service  for  you. 

When  the  editing  terminal 
retrieves  the  story  from  the  disc, 
there  are  no  mistakes  such  as  the 
errors  that  frequently  occur  with 
paper  tape  readers.  All  you  do  is 
dial  the  story  number.  Never 
again  will  you  waste  time  cutting, 
rolling  and  pegging  paper  tape. 

One  Shaffstall  magnetic  disc 
can  record  200,000  characters 


without  error  or  breakdown — no 
capstan  trouble  with  a  magnetic 
disc  system.  Even  “raw”  material 
savings  is  substantial.  Discs  may 
be  used  over  and  over  again — up 
to  a  fantastic  one  billion  charac¬ 
ters!  Switch  from  a  mountain  of 
paper  tape  to  a  simple  8"  mag¬ 
netic  disc  in  less  than  one  day. 
Save  time,  money  and  tempers. 
Phone  or  send  for  our  Bulletin  . 


Weekly  sold 


Richard  M.  Scaife,  publisher  of  the 
Greensburg  (Pa.)  Tribune-Review,  has 
purchased  the  Blairsville  (Pa.)  Dispatch, 
a  2,600  circulation  weekly  that  publishes 
Mondays  and  Thursdays. 

Effective  July  19,  the  sale  was  made 
with  no  purchase  price  announced. 

William  Taylor,  former  owner  and  pub¬ 
lisher,  will  be  retained  as  manager  of  the 
paper.  No  personnel  changes  are  planned 
at  this  time. 


Newsstand  nudes 

Newspapers  and  magazines  in  sidewalk  / 

news  racks  in  Long  Beach  may  contain  / 

nude  pictures,  but  the  photos  may  not  be  B 

in  view  of  the  public,  ruled  Superior  y 

Court  Judge  Roy  Brown.  It  upholds  the  \ 

city  ordinance,  which  had  been  contested 
by  the  American  Civil  Liberties  Union. 
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Shaffstall  Equipment,  Inc. 

5149  East  65th  Street  •  Indianapolis,  Indiana  46220 
Phone  (317)251-1476 


Left 


HOW  WILL  A 
/  SUBSCRIPTION  TO  \ 

»  E&P  HELP  ME  GET  !  . 

\A  BETTER  JOB?y  /  THAT'S  \ 
;  CLASSIFIED  . 
:  ■  “  \INFORMATION  > 


ORDER  YOUR  OWN  SUBSCRIPTION 
TODAY.  JUST  MAIL  THIS  COUPON. 


Editor  &  Publisher 

850  Third  Avenue,  New  York,  N.  Y.  10022 

Gentlemen:  Please  start  my  subscription  now, 
addressed  to: 


.  Zip 


Name  . 

Address  . . 

City . 

State  . 

Company . 

Nature  of  Business . 

□  My  remittance  is  enclosed. 

$12.50  a  year,  U.  S.  and  Canada;  all  other 
countries  $35.  a  year. 


Bundle  storage 

(Continued  from  page  34) 


the  cars  to  the  proper  accumulation  lanes. 
It  also  controls  retrieval  from  storage, 
calls  out  and  counts  the  bundles  for  each 
load  and  directs  them  to  the  proper  truck 
dock. 

Two  control  consoles — one  in  the  mail 
room  where  the  bundle  distribution  sys¬ 
tem  is  located,  and  one  at  the  loading 
dock — supplement  the  computer.  During 
dispatch,  the  operator  in  the  mail  room 
inputs  into  the  console  the  number  of 
bundles  required  by  the  first  group  of 
ten  trucks.  The  computer  counts  down  to 
zero  as  each  truck  receives  its  papers. 
When  a  truck  is  loaded,  another  takes 
its  place,  and  the  cycle  begins  again. 

The  loading  dock  dispatcher  has  a 
similar  console.  Both  units  display  the 
total  bundles  in  storage  at  a  given  time. 
The  dispatcher  console  communicates  with 
the  mail  room  to  relay  back  and  forth 
loading  instructions  and  status  reports. 

A  feature  of  the  Cartrac  equipment 
is  the  way  cars  move  through  the  loops. 
Propulsion  for  the  cars  is  provided  by  a 
spinning  steel  tube  mounted  between 
tracks  that  run  the  length  of  each  section 
and  through  the  elevators.  The  tube  is 
powered  by  a  small  electric  motor.  The 
cars  move  when  a  small  drive  wheel  on 
its  underside  makes  contact  with  the 
rotating  tube.  The  angle  at  which  the 
wheel  contacts  the  tube  determines  the 
velocity  of  the  car.  Cars  can  be  stopped 
to  within  1/32  inch  accuracy  for  loading 
and  discharge. 

The  Montreal  Star  management  after 
reviewing  the  installation  commented 
that  the  system  is  easy  to  maintain  and 
has  made  a  number  of  the  jobs  in  the 
mailroom  easier  and  more  efficient. 


TWO  LEVELS:  Ten  vertical  lifts  enable  the  system 
to  operate  on  two  levels.  After  a  car  has  been 
loaded  on  the  lower  level,  it  travels  to  the  "up" 
lift  for  that  loop  and  is  carried  to  the  upper  level. 


Application  briefs 


The  Merigraph  photorelief  plate  sys¬ 
tem  of  Hercules,  Inc.,  has  been  selected  by 
the  Macon  (Ga.)  Telegraph  and  News 
and  the  Columbia  (S.C.)  State-Record. 
Both  newspapers  will  print  direct  with 
30-mil  Merigraph  plates. 

The  Shreveport  (La.)  Journal  and 
Times  converted  100  percent  to  the  Meri¬ 
graph  pattern  plates.  The  papers  were  on 
production  the  day  after  installation  ac¬ 
cording  to  Howard  Bronson,  Jr.,  company 
executive. 

*  ♦  ♦ 

Metro-Reader  number  two  has  been  in¬ 
stalled  by  the  Detroit  (Mich.)  Free  Press. 
The  OCR  unit  from  the  Information  Pro¬ 
ducts  Division  of  MGD  Graphic  Systems 
Group  reads  copy  at  850  words  per  minute 
using  lasers  to  achieve  this  speed. 

*  *  V 

Eight  Star  Graphic  Systems  Compstar 
191  phototypesetting  units  have  been  de¬ 
livered  to  the  production  development  cen¬ 
ter  of  Dow  Jones  and  Co.,  Inc.,  publishers 
of  the  Wall  Street  Journal. 

The  units  are  to  interface  with  Dow 
Jones'  communication  systeyn  with  units 
being  installed  at  the  Dallas  facility,  the 
Highland,  III.,  facility  and  three  in  the 
Cleveland,  Ohio,  production  center. 

*  *  ♦ 

A  new  9-unit  Goss  Urbanite  press  has 
been  purchased  by  Community  Press 
Newspapers  of  Portland,  Oregon. 

The  press  is  scheduled  for  installation 
in  September  of  1974.  The  order  includes, 
two  folders  which  will  afford  the  flexibili¬ 
ty  to  operate  the  units  as  two  presses 
with  a  capacity  of  90,000  copies  per  hour. 

The  company  publishes  10  weekly  news¬ 
papers. 

*  *  ♦ 


Know  all  facets  of  Australian 
advertising,  marketing  and 
media,  by  reading: 

ADVERTISING  NEWS 

(Published  every  second  Friday) 

The  oldest-established,  best-known  and  largest- 
circulating  newspaper  in  the  communication  industry. 


ADVERTISING  NEWS  ! 

Elizabeth  $  Butt  Sts.,  Surry  Hills,  ! 

Sydney,  Australia  2010  | 

Sand  a  copy  of  each  issue  for  one  year,  including  i 
FREE;—  I 

•  Guide  to  Clients  and  Agencies  I 

(March  and  September)  ■ 

O  Guide  to  Agencies  and  Clients  I 

(June  and  December)  I 

•  Agencies'  Annual  Billings  (May)  ■ 

O  National  Advertisers'  List  (August)  I 

Annual  Subscription  to  U.S.A.,  $A24.00.  Payment  must  ! 
be  made  by  bank  draft  in  Australian  currency.  | 

Name _ | 

Address _ . 

City  -  j 

State _ Zip -  I 

_ _ _ ..--.---J 
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1974 

May 

linage 

Th*  following  linage  tabulations  have 
been  compiled  by  Media  Records.  Inc., 
for  the  exclusive  publication  of  Editor 
ft  Publisher.  They  may  not  be  reprinted 
or  published  in  any  form  without  the  ex¬ 
plicit  permission  from  Media  Records,  Inc. 
NOTE:  _  Newspapers  market  with  code 
below  include  advertising  in  Parade  or 
Family  Weekly,  approximate  linage  as 
follows: 

•Parade— 57,723 

IFamily  Weakly— S8.7&7 

1974  1973 


AKRON,  OHIO 

Beacon  Journal-e  .  .  2.714.438  3,298. 10& 
•Beacon  Journai-S  .  .  1.038, 83&  1.285,819 


Grand  Total  .  3,751,274  4,583,925 

NOTE:  Part  run  advertising — Beacon  Jour- 
nal-e  this  year  2,714,438  includes  65.924 
lines;  last  year  3,298,106  includes  18,240 
lines. 

Beacon  Journal-S  this  year  1,036,836  in. 
eludes  111,240  lines;  last  year  1.285.819 
includes  13,680  lines. 

NOTE:  Beacon  Journal-e  not  published 
May  I,  1974  due  to  strike  conditions. 

ATLANTA,  GA. 

Constitution-m  .  4.382,977  4,357,465 

Journal-e  .  4,770,466  4,832.780 

Journal  ft 

Constitution-S  .  1,988,750  2,019,963 


Grand  Total  . 11,142,193  11,210,208 

NOTE:  Part-run  advertising — Journal-e  this 
year  4,770,466  includes  246,294  lines; 
last  year  4,832,780  includes  189,546  lines. 

■ALTIMORE,  MD. 

News  American-S  ....  816,723  821,507 

•News  American-e  ....  1,568,516  1,813,551 

Sun-m  . .  1,906,483  1,958,419 

Sun-e  .  2,648,858  2,844,822 

Sun-S  .  1,954,475  1,844,876 


Grand  Total  .  8,895,055  9,283,175 

NOTE:  Part-run  advertising — News  Ameri¬ 
can-S  this  year  816,723  includes  48,064 
lines;  last  year  821,507  includes  64,418 
lines. 

News  American-e  last  year  1,813,551  in¬ 
cludes  28,500  lines. 


1974  1973 


1974  1973 


NOTE:  Part-run  advertising — Herald  Ad- 
vertiser-S  this  rear  1,093,332  includes 
190.946  lines;  last  year  1,058,526  includes 
328,991  lines. 

Globe-S  this  year  2,177,163  includes 
237,376  lines. 

BUFFALO,  N.Y. 

Courier  Express-e  ....  1,075,907  1,154,839 
•Courier  Express-S  .  .  1,235,933  1,199,047 

News-e  .  3,487,830  3,806,315 


Grand  Total  .  5,799,670  6,160,201 

NOTE:  Part-run  advertising — Courier  Ex¬ 
press-S  this  year  1,075,907  includes  2.681 
lines;  last  year  1,154,839  includes  7,323 
lines. 

News-e  this  year  3,487,830  includes  113,- 
328  lines;  last  year  3,806,315  includes 
124,304  lines. 

CAMDEN.  N.J. 

Courier  Post-e  .  3,229,550  3,073,872 

CHARLOTTE,  N.C. 

News-e  .  2,367,299  2,386,710 

Observer-m  .  2,889,779  3,020,492 

•Observer-S  .  1,154,605  1,090,194 


Grand  Total  .  6,411,683  6,497,396 

NOTE:  Part-run  advertising — Observer-m 
last  year  3,020,492  includes  21,685  lines. 

CINCINNATI,  OHIO 

Enguirer-m  .  3,415,165  3,499,579 

Enguirer-S  .  1,701,831  1,785,697 

Post-e  .  2,839,854  3,021,768 


Grand  Total  .  7,956,850  8,307,044 

NOTE:  Part-run  advertising — Post-e  this 
year  2,839,854  includes  9,960  lines. 


lines;  last  year  5,763,327  includes  1,976,- 
884  lines. 

Tribune-S  this  year  2.598.039  includes 
566,858  lines;  last  year  2,649,804  includes 
508,387  lines. 

News-e  th's  year  2,280,761  includes  306,- 
300  lines;  last  year  2,184,992  includes 
346,544  lines. 

Sun  Times-m  this  year  3,429.913  includes 
220,340  lines;  last  year  3,415,766  includes 
265,194  lines. 

Sun  Times-S  this  year  1,542,340  includes 
519,056  lines;  last  year  1.609,431  includes 
513.245  lines. 

Today-e  this  year  1,081,353  includes 
222,706  lines;  last  year  1,084,355  includes 
61  373  lines. 

NOTE:  Figures  supplied  by  Neustadt  Re¬ 
port. 


CLEVELAND,  OHIO 

Plain  Dealer-m  .  3,573,104  3,261,547 

Plain  Dealer-S  .  1,720,812  1,777,954 

Press-e  .  3,288,921  3,209,873 


Grand  Total  .  8,582,837  8,249,374 

NOTE:  Part-run  advertising — Plain  Dealer- 
m  this  year  3,573,104  includes  226,736 
lines;  last  year  3,261,547  includes  114,685 
lines. 

Plain  Dealer-S  this  year  1,720,812  in¬ 
cludes  35,086  lines;  last  year  1,777,954 
includes  44,978  lines. 

Press-e  this  year  3,288,921  includes  539,- 


419  lines;  last  year 
419.761  lines. 

3,209,873 

includes 

COLUMBUS, 

OHIO 

Dispatch-e  . 

3,741,571 

3,797,668 

Dispatch-$  .  .  . 

1,866,853 

1,976,356 

Citizen  Journal-m  ... 

1,318,097 

1,349,890 

CHICAGO,  ILL. 

Tribune-m  .  6,147,366  5,763,327 

Tr  bune-S  .  2,598,039  2,649,804 

Daily  News-e  .  2,280,761  2,184,992 

Sun-Times-M  .  3,429,913  3,415,765 

Sun-Times-S  .  1,542,340  1,609,431 

Today-e  .  1,081,353  1,084,355 


Grand  Total  . 17,079,772  16,707,675 

NOTE:  Part-run  advertising — Tribune-m 

this  year  6,147,366  includes  2,285,768 


Grand  Total  .  6,926,521  7,123,914 

DALLAS  TEXAS 

News-m  .  4,405,547  4,293,595 

News-S  .  1,458,023  1.558,672 

Times  Herald-e  .  4.098,472  4,178,110 

•Times  Herald-S  .  1,519,071  1,672,790 

Grand  Total  . 11,481,113  11,703,167 

NOTE:  Part-run  advertising — News-m  this 
year  4,405,547  includes  119,410  lines;  last 
year  4,293,595  includes  56,016  lines. 


Ad  Expenditure  Trends 
May  1974 

A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 64  Cities  Report 


BATON  ROUGE,  LA. 

Advocate  (see  note)  ..  2,850,562  2,842,654 
•Advocate-S  .  813,849  778,594 


Grand  Total  .  3,664,411  3.621.248 

NOTE:  Advocate-m  and  State  Times  sold 
in  combination;  linage  of  one  edition, 
Advocate-m  is  shown. 

BERGEN  COUNTY,  N.J. 

Record-e  .  3,210,681  2,938,359 

fRecord-S  .  1,179,192  1,040,664 


Grand  Total  .  4,389,873  3,979,023 

NOTE:  Record-e  published  5  days  a  week 
only. 

NOTE:  Part-run  advertising — Record-e  this 
year  3.210.681  includes  356,460  lines;  last 
year  2,938,359  includes  336,309  lines. 
Record-S  this  year  1,179,192  includes 
226,040  lines;  last  year  1,040,664  includes 
127,440  lines. 

BINGHAMTON.  N.Y. 

Press-e  .  2,008,382  1,930,306 

•Press-S  .  572,251  474,587 


Grand  Total  .  2,580,633  2,404,893 

BIRMINGHAM.  ALA. 

Post  Herald-m  .  1,793,894  1,676,366 

News-e  .  3,018,250  2,918,924 

News-S  .  1,181,890  1,150,785 


Grand  Total  .  5,994,034  5,746,075 

NOTE:  Part-run  advertising —  News-e  this 
year  3,018,250  includes  ^,435  lines;  last 
year  2,918,924  includes  96,625  lines. 

BOSTON.  MASS. 

Herald  American-d  ..  1,349,569  1,422.274 
Herald  Advertiser-S  ..  1,093,332  1,058,526 

Globe-e  .  2,018,414  2.033,558 

Globe-m  .  2,535,562  2,543,689 

•Globe-S  .  2,177,163  2,200,111 


Grand  Total  .  9.174,040  9.258,158 

NOTE;  Globe-e  published  5  days  a  week 
only. 


Classifications 


Retail 

May . 

First  Five  Months  . 


Department  Stores 
(Included  in  Retail) 

May . 

First  Five  Months  . 


General 

May . 

First  Five  Months  . 


Automotive 

May . 

First  Five  Months  . 


Financial 

May . 

First  Five  Months  . 


Classified 

May . 

First  Five  Months  . 


Total  Advertising 

May . 

First  Five  Months  . 


Change 


1974 

1973 

Dollar 

(000) 

(000) 

(000) 

7r- 

Omitted 

Omitted 

Omitted  Change 

;  184,623  $ 

174,452 

+ 

10,171 

-f  5.8 

827,864 

782,442 

+ 

45,422 

-f  5.8 

49,061 

47,241 

+ 

1,820 

+  3.9 

218,270 

211,710 

+ 

6,560 

+  3.1 

46,517 

43,843 

+ 

2,674 

+  6.1 

210,200 

205,591 

+ 

4,609 

+  2.2 

9,276 

9,196 

+ 

80 

+  0.9 

46,227 

41,187 

+ 

5,040 

+12.2 

9,482 

9,874 

392 

-  4.0 

52,924 

57,089 

4,165 

-  7.3 

87,376 

86,751 

•+ 

625 

+  0.7 

412,054 

410,738 

+ 

1,316 

+  0.3 

337,274 

324,116 

+ 

13,158 

+  4.1 

1,549,269 

1,497,047 

+ 

52,222 

+  3.5 
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News-S  this  year  1,458,023  includes  43,- 
120  lines;  last  year  1,558,672  includes 

74,802  lines. 

Times  Herald-e  this  year  4,098,472  in¬ 
cludes  120,584  lines.;  last  year  4,178,110 
includes  136.342  lines. 

Times  Herald-S  This  year  1,519,071  in¬ 
cludes  79,728  lines;  last  year  1,672,790 

includes  36,400  lines- 

DAYTON,  OHIO 

Journal-Herald-m  .  2,696,423  2,874.763 

News-e  .  2,920.813  3,198,503 

•News-S  959,807  933,842 


Grand  Total  .  6,577,043  7,007,108 

NOTE:  Part-run  advertising — News-e  this 
year  2,920,813  includes  55,998  lines;  last 
year  3,198,503  includes  84.289  lines. 

DENVER,  COLO. 

Rocky  Mt.  News-m  .  3,876.733  3,938,734 

•Rocky  Mt.  News-S  750.336  784,178 

Post-e  4,476,327  4,428,642 

Post-S  1,864,527  1,690,794 


Grand  Total  10,967,923  10,842,348 

NOTE:  Part-run  advertising — Post-e  this 
year  4,476,327  includes  203,313  lines;  last 
year  4,428,642  includes  185,336  lines. 

DETROIT,  MICH. 

Free  Press-m  .  2,257,347  2,287,144 

•Free  Press-S  975,988  781,358 

News-e  .  3,532,822  3.793,825 

News-S  .  1,606,072  1,658,745 


Grand  Total  .  8,372,229  8,521,072 

NOTE:  Part-run  advertising — Free  Press-m 
this  year  2.257.347  includes  252,795  lines; 
last  year  2,287,144  includes  316,869  lines. 
Free  Press-S  this  year  975,988  includes 
240.665  lines;  last  year  781,358  includes 
176.193  lines. 

News-e  this  year  3,532,822  includes  306,- 
972  lines;  last  year  3,793,825  includes 

398,405  lines. 

News-S  this  year  1,606,072  includes  201,- 
902  lines;  last  year  1,658,745  includes 

177.852  lines. 


ERIE.  PA. 

Times  (see  note)  1,786.146  2,026,398 

•Times  News-S  708,239  679,710 


Grand  Total  .  2,494,385  2,706,108 

NOTE:  News-m  and  Times-e  sold  in  com¬ 
bination;  linage  of  one  edition,  Times-e 
is  shown. 

FORT  LAUDERDALE,  FLA. 

News-e  4,487,682  4.410,427 

•News-S  . 1.507,337  1,456,543 

News-sat,  .  1,022,348  978,607 


Grand  Total  .  7,017,367  6,845,577 

NOTE:  News-e  published  5  days  a  week 
only. 

NOTE:  Part-run  advertising — News-e  this 
year  4,487,682  includes  136,911  lines;  last 
year  4,410,427  includes  119,920  lines. 

FORT  WAYNE.  IND. 

Journal  Gazette-m  1,836,303  1,818,594 

•Journal  Gaiette-S  659,315  666,977 

News  Sentinel-e  .  2,485,923  2. 535^367 


Grand  Total  .  4,981,541  5,020,938 

HARTFORD.  CONN. 

Courant-m  .  3,238,299  2,989,291 

•Courant-S  .  1,637,717  1,474  949 

Times-e  .  1,424,349  1,903,490 

TTimes-S  .  480,253  484,513 


Grand  Total  .  6,780,618  6,852,243 

NOTE:  Part-run  advertising — Courant-m 

th's  year  3,238,299  includes  8,080  lines. 

Courant-S  this  year  1,637,717  includes 
274,248  lines;  last  year  1,474,949  includes 
204.680  l/nes. 

Times-S  this  year  480,253  includes  76,320 
lines;  last  year  484,513  includes  70,400 
lines. 


HONOLULU, 

HAWAII 

Advertiser-m  . 

3,008,195 

2,769,428 

Star  Bulietin-e 
*Star  Bulletin  & 

3,087,701 

3,012,047 

Advertisers-S  . 

1,078,816 

960,310 

Grand  Total  . 

7,174,712 

6.741,785 

HOUSTON. 

TEXAS 

Chronicle-e 

5,562,960 

5,221,956 

Chronicle-S 

2.362.378 

2,134,318 

Post-m  . 

4,679,661 

4,549,423 

•Posts 

1,520,741 

1,539,693 

Grand  Total 

14,125.740 

13.445.390 

NOTE:  Part*run  advertising^—ChronieUwe 

this  year  5.562,960  includes  693.553  lines; 
last  year  5.221,956  includes  636.263  lines. 

(Continued  on  page  38) 
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1974 


1973 


1974 


1973 


1973 

Chronicle-s  this  year  2,342,378  includes 
231,048  lines;  last  year  2,134,318  includes 
112.374  lines. 

Post-m  this  year  4,479,441  includes  420,- 
349  lines;  last  year  4,549,423  includes 
500.240  lines, 

Post-S  this  year  1,520,741  includes  178,- 
224  lines;  last  year  1,539,493  includes 
124,448  lines. 

INDIANAPOLIS,  IND. 

News-e  .  2.952,109  2,841,127 

Star-m  .  3,314,349  3,194,230 

Star-S  1,594,741  1,407,313 

Grand  Total  .  7,843,219  7.442,470 

NOTE:  General  S  Automotive  measured 
by  Media  Records.  All  other  classifica¬ 
tions  supplied  by  newspapers. 

JACKSONVILLE,  FLA. 

Times  Union-m  .  3,503,821  3,357,089 

Times  Union-S  .  1,047,242  1,104,484 

Journal-e  .  2,075,298  1,994,303 

Grand  Total  .  4,424,381  4.457.874 

KANSAS  CITY,  MO. 

Times-m  .  2,480,504  2,831,045 

5tar-e  .  1,433,878  1,912,715 

Star-S  . 1,104,702  1,411,173 

Grand  Total  .  5,221,084  4,154,953 

NOTE:  Part-run  advertising — Star-e  this 

year  1,433.878  includes  84,995  I  nes;  last 
year  1,912,715  includes  208,754  lines. 

LITTLE  ROCK.  ARK. 

Arkansas  Gazette-m  ..  1,725,054  1,834,410 
'Arkansas  Gaiette-S  .  414.328  448,949 

Arkansas  Democrat-e  .  941,840  1,012,479 

^Arkansas  Democrat-S  444,825  328,590 

Grand  Total  .  3,744,049  3.844,448 

LONG  BEACH.  CALIF. 

Press  Telegram-e 

(see  note)  3,008,148  2,784,405 

•Independe-’t  Press 

Telegram-S  .  800,371  784,441 

Grand  Total  ..  3,808,519  3,571,044 

NOTE:  Press  Telegram-e  and  Independent- 
m  sold  in  combination;  I  nage  of  one 
edition.  Press  Telegram-e  is  shown. 
NOTE:  Part-run  advertising — Press  Tele¬ 
gram-e  this  year  3,008,148  includes  574,- 
378  lines;  last  year  2.784,405  includes 

418.007  lines. 

Independent  Press  Telegram-S  this  year 
800,371  includes  15,880  l.nes. 

LONG  ISLAND,  N.Y. 

Newsday-e  3,449,718  3,875,799 

Newsday-S  943,304  773,124 

Grand  Total  .  4,413,022  4,448,923 

NOTE:  Part-run  advertising — Newsday-e 

this  year  3.449,718  includes  445,047  lines; 
last  year  3,875,799  includes  494.445  lines. 
Newsday-S  this  year  943.304  includes 

248  827  lines;  last  year  773,124  includes 
58,215  lines. 


LOS  ANGELES.  CALIF. 

Times-m  .  7,544,758  4,850,810 

Times-S  .  3,592,888  3,510,298 

Herald  E>aminer-e  945,422  1,082.443 

Herald  Examiner-S  . .  248,377  340.444 

Grand  Total  . 12,373,445  11,784,047 

NOTE:  Part-run  advertising — ^Times-m  this 
year  7,544,758  includes  2,101,552  lines; 
last  year  4,850,840  includes  1,421,439 

lines. 

Times-S  this  year  3,592,888  includes  I,- 
230,304  lines;  last  year  3,510,298  includes 
1.257,494  lines. 


LOWELL,  MASS. 

Sun-e  1,253,421  1,238,802 

+Sun-S  743,311  458,095 

Grand  Total  .  2,014,732  1,894.877 

MACON,  GA. 

Telegraph-m  1,245,934  1,342,293 

News-e  1,333,029  1,379,541 

•Telegram  I,  News-S  478,132  493,043 

Grand  Total  3,077,097  3,214,900 

NOTE:  Telegraph-m  published  5  days  a 
week  only  effective  Feb.  9,  1974. 

NOTE:  Part-run  advertising — Telegraph-m 
this  year  1,245,934  includes  9,543  lines. 
News-e  this  year  1,333,029  includes  9,182 
lines. 

Telegraph  t  News-S  this  year  478,132 
includes  12,447  lines. 

MANCHESTER.  N.H. 

Union  Leader -d  .  1,570,089  1,450,458 

TNew  Hampshire 

News-S .  589.340  454,434 

Grand  Total  .  2.159.429  1,904,894 
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MEMPHIS.  TENN. 

Commercial  Appeal-m  3,097,938  2,893,557 
Commercial  Appeal-S  1,211,898  1,080,373 
Press  Scimitar-e  .  2,248,330  2,204,159 

Grand  Total  .  4,578,144  4.180.08? 

NOTE:  Part-run  advertising — Press  Scimi¬ 
tar-e  this  year  2,248  330  includes  105,544 
lines;  last  year  2,204,159  includes  118,581 
lines. 


MIAMI,  FLA. 

Herald-m  .  5,715,401  5,955,245 

Herald-S  .  2,514,742  2,540,074 

News-e  .  2,531,541  2,984,597 

Grand  Total  . 10,741,887  ll,50l-,938 

NOTE:  Part-run  advertising — Herald-m  this 
year  5,715,404  includes  244,847  lines;  last 
year  5.955,245  includes  241,550  lines. 
Herald-S  this  year  2,514,742  includes 
124,231  lines;  last  year  2,540,074  includes 
111,908  lines. 

News-e  this  year  2.531,541  includes  54,945 
I'nes;  last  year  2,984,597  includes  55,440 
lines. 


MILWAUKEE,  WIS. 

Sentinel-m  .  1,952,299  2,028,294 

Journal-e  4,524,841  4,234  473 

Jojrnal-s  .  2,237,743  2,035,010 

Grand  Total  8,714,904  8,297,779 

NOTE:  Part-run  advertising — Sentinel-m 

this  year  1,952,299  includes  14,752  lines; 
last  year  2,028,294  includes  21,518  lines. 
Journal-e  this  year  4,524.844  includes 

452,131  lines;  last  year  4,234,473  includes 
21,518  lines. 

Journal-S  this  year  2,237,743  includes 

244,502  lines. 


MINNEAPOLIS,  MINN. 

Tribune-m  .  2,245,043  2.408,054 

Tribune-S  .  2,883,021  1,994,181 

Star-e  .  2,113,801  3,775,583 

Grand  Total  .  7,241.885  8,177,818 

NOTE:  Part-run  advertising — Tribune-m  this 
year  2,245,043  includes  1,001,725  lines; 
last  year  2.408.054  includes  45,075  lines. 

Tribune-S  this  year  2,883,021  includes 
948.598  lines;  last  year  1,994,181  includes 
12,288  lines. 

Star-e  this  year  2,113,801  includes  994,771 
lines;  last  year  3,775,583  includes  581,447 
lines. 

NOTE:  General  ft  Automotive  measured 
by  Media  Records.  All  other  classifica¬ 
tions  supplied  by  Newspapers. 


NASHVILLE,  TENN. 

Banner-e  2,839  819  2,497,149 

Tennessean-m  2,844,355  2,442,880 

Tennessean-S  1,032,439  994,844 

Grand  Total  4,714,813  4,354,915 


NEW  HAVEN.  CONN. 

Journal  Courier-m  ...  1,471,912  See  Note 

Register-e  .  2,123,989  "  " 

Register-S  1,289,159  " 

Grand  Total  .  5,085,040  "  " 

NOTE:  Part-run  advertising — Register-S  this 
year  1,289,159  includes  130,348  lines. 
NOTE:  Retail,  Financial  Classified  ft  Le¬ 
gal  supplied  by  publisher;  General  ft 
Automotive  measured  by  Media  Rec¬ 
ords;  last  year  (1973)  not  measured  by 
Media  Records. 


NEW  ORLEANS.  LA. 

Times  Picayune-m  .  3,781.449  3.737,184 
Times  Picayune-S  .  1,453,548  1,450,143 

States  ft  Item-e  2,425,541  2.378.358 

Grand  Total  7,440,778  7,545,485 

NOTE:  Part-run  advertising — ^Times  Picay¬ 
une-S  this  year  1,453,548  includes  70,- 
880  lines;  last  year  1,450.143  includes 
149,340  lines. 

States  ft  Item-e  this  year  2,425,541  includes 

33.444  lines;  last  year  2,378,358  includes 

14.445  lines. 


NEW  YORK,  N.Y. 


Times-m  3  284,485  3.444.882 

Tmes-S  3,319,433  3,401,418 

News-m  .  2,121,538  2,459,539 

News-S  .  1,907,478  2,200,434 

Post-e  1,355,298  1,247,888 

Grand  Total  . 11,990,832  12,974,341 


NOTE:  Part-run  advertising — ^Times-S  this 
year  3,319,433  includes  394,709  lines; 
last  year  3,401,418  includes  370,504  lines. 

News-m  this  year  2,121,538  includes  748,- 
429  lines;  last  year  2,459,539  includes 
1,025,989  lines. 

News-S  this  year  1,907,478  includes  1.052,- 
597  lines;  last  year  2,200,434  includes 
1,425,017  lines. 


NEWARK,  N.J. 


Star  Ledger-m  .  3,238,584  3,288.443 

•Star  Ledger-S  .  1,833,927  1,891,142 

Grand  Total  5,072,511  5,179,785 


NOTE:  Part-run  advertising — Star  Ledger- 
m  this  year  3,238,584  includes  84,539 
lines;  last  year  3,288,443  includes  58,047 
lines. 

Star  Ledger-S  last  year  1,891,142  includes 
98,309  lines. 

ORANGE  COUNTY,  CAUF. 

Register  (See  note)  ..  4,483.394  4,423,814 
•Register-S  .  1,255,345  1,208,754 

Grand  Total  .  5,738,759  5,432,570 

NOTE:  Register-e  and  Registar-m  sold  in 
combination;  linage  of  one  edition, 
Register-e  is  shown. 

ORLANDO,  FLA. 

Sentinel  Star-d  .  4,303,344  4,171,832 

•Sentinel  Star-S  1,371,337  1,374.739 

Grand  Total  .  5,474,703  5,544,571 

NOTE:  Part-run  advertising — Sentinel  Star- 
d  this  year  4,303,344  includes  551,793 
lines;  last  year  4,171,832  includes  492,445 
lines. 

Sentinel  Star-S  this  year  1,371,337  includes 
159,329  lines;  last  year  1,374,739  includes 
184.089  I'nes. 

PHILADELPHIA,  PA. 

Bulletin-e  .  3,370,437  3,482,753 

•Bulletin-S  .  1,455,094  1,443,159 

Inquirer-m  .  2,321,473  2,425  774 

Inquirer-S  .  2,437,045  2,275,383 

News-e  .  1,211,144  1,307,739 

Grand  Total  . 10.995.235  11.154,808 

NOTE:  Part-run  advertising — Bulletin-e  this 
year  3,370,437  includes  1,032,042  lines; 
last  year  3.482,753  includes  82ll03  lines. 
Bulletin-S  this  year  1,455,094  includes  841.- 
285  lines;  last  year  1,443,159  includes 

573,414  lines. 

Inquirer-M  this  year  2,321,473  includes 
320,594  lines;  last  year  2,425,774  includes 
292,554  lines. 

Inquirer-S  this  year  2,437,045  includes 
749,375  lines;  last  year  2,275,383  includes 
501,044  lines. 

PHOENIX.  ARIZ. 

Republic-m  .  5,011,282  4,954.941 

Republic-S  .  1,482,344  1,494.291 

Saiette-e  .  4,994,532  4,959,905 

Grand  Total  . 11,490,178  11,411,137 

PITTSBURGH,  PA. 

Post  Gazette  ft 

Sun  Telegraph-m  _  551,571  1,220,893 

Press-e  .  1,175,854  2,452,952 

•Press-S  732,415  1,534,355 

Grand  Total  .  2,440,072  5,203,203 

NOTE:  Part-run  advertising — Press-e  last 
year  2,452,952  includes  93,548  lines. 
Press-S  last  year  1,534,355  includes  22,800 
lines 

NOTE:  Newspapers  did  not  publish  May  I 
through  May  14.  1974  due  to  strike 

conditions. 

PROVIDENCE.  R.l. 

Bulletin-e  2,408,444  2,409,453 

Journal-m  1,988,991  1,912,734 

Journal-S  .  1,345,441  1,331,842 

Grand  Total  5,742,898  5.454,219 

NOTE:  Part-run  advertising — Bulletin-e  this 
year  2,408,444  includes  129,724  lines;  last 
year  2,409.453  includes  113,797  lines. 

9UINCY.  MASS. 

Patriot  Ledger-e  .  1,429,071  1,443,223 

NOTE:  Part-run  advertising — Patriot  Ledg- 
er-e  this  year  1,429.071  includes  52,340 
lines;  last  year  1,443,223  includes  43,235 
lines. 


ROCHESTER.  N.Y. 


Democrat  ft 

Chronicle-m  .  2,157,835  2,070,720 

Democrat  ft 

Chronicle-S  .  1,023,944  1,314,193 

Times  Uinon-e  2,431,554  2,474,435 

Grand  Total  . 5.413,357  5,843,548 


NOTE:  Part-run  adveritsing — Democrat  ft 
Chronicle-S  last  year  1,314,193  includes 
21,518  lines. 

Times  Union-e  this  year  2,431,554  in¬ 
cludes  9,408  lines. 

SACRAMENTO,  CALIF. 

Bee-e  3,083,250  3.082.773 

•Bee-S  .  954,478  857,881 

Union-m  .  2,129,920  2,014,719 

TUnion-S  291,328  253,479 

Grand  Total  .  4,441,174  4,209,055 

EDITOR  di  PU 


1974  1973 

NOTE:  Part-run  advertising — Bee-e  this 
year  3,083,250  includes  14,072  lines. 

ST.  LOUIS,  MO. 

Globe  Democrat-m  ...  1,455,409  1,714,103 
Globe  Democrat-w/e  .  444,814  575,480 

Post  Dispatch-e  .  2,537,024  2,729.543 

•Post  Dispatch-S  .  1,599,792  1,372,540 

Grand  Total  .  4,439,241  4,391,884 

NOTE:  Globe  Democrat-m  published  5 
days  a  week  only. 

NOTE:  Part-run  advertising — Globe  Demo¬ 
crat-m  this  year  1,455,409  includes 
230,145  lines;  last  year  1,714,103  includes 
198,444  lines. 

Globe  Democrat-w/e  this  >’ear  444,814 
includes  7,592  lines;  last  year  575,480 
includes  10,142  lines. 

Post  Dispatch-e  this  year  2,537.024  includes 
150,337  lines;  last  year  2,729,543  includes 
170,990  lines. 

ST.  PETERSBURG.  FLA. 

Independent-e  .  2,995,144  2,842,051 

Times-m  .  4.925.448  4,471,243 

•Times-S  .  1,724,989  1,434,520 

Grand  Total  .  9,447,801  9,147,814 

NOTE:  Part-run  advertising — Times-m  this 
year  4,925,448  includes  1,145,792  lines; 
last  year  4,471,243  includes  899,203  lines. 
Times-S  this  year  1,724,989  includes 
370,478  lines;  last  year  1,434,520  includes 
318.543  lines. 

Independent-e  this  year  2,995,141  includes 
11,400  lines. 

SAN  ANTONIO,  TEXAS 

Express-m  .  2,455,431  2.435,018 

TExpress-News-S  .  1,142,990  999,220 

Express  News-sat .  450,940  434,448 

News-e  .  2,284,597  2,359,091 

Light-e  . 3,014,533  2,803,088 

*Light-S  .  1,304,773  1,174,542 

Light-sat .  302,435  294,021 

Grand  Total  . 11,157,919  10,499,418 

NOTE:  Express-m,  News-e  and  Light-e,  all 
published  5  days  a  week  only. 

SAN  BERNARDINO,  CALIF. 

Sun  Telegram-m  .  2,474,918  2,774,423 

•Sun  Telegram-S  .  570,248  552,413 

Grand  Total  .  3,245J44  3,329,234 

NOTE:  Part-run  advertising — Sun-Telegram- 
nri  this  year  2,474,918  includes  114,025 
lines;  last  year  2,774,423  includes  85,197 
lines. 

Sun  Telegram-S  this  year  570,248  includes 

34,213  lines;  last  year  552,413  includes 

14,231  lines. 

SAN  DIEGO,  CALIF. 

Union-m  3,022,251  3,237,235 

•Union-S  .  1,343,384  1,340,959 

Tribune-e  . 3,777,821  3,903,384 

Grand  Total  8,143,454  8,501,578 

SAN  FRANCISCO.  CALIF. 

Chronicle-m  2,111,429  2,278,421 

Examiner-e  .  2,173,773  2,359,359 

Examiner  ft 

Chronicle-s  .  1.010.220  1,058,989 

Grand  Total  5,295,422  5,714,949 

SAN  JOSE.  CALIF. 

Mercury-m  .  4,795,129  4,844,042 

News-e  .  4,442,582  4,711,379 

•Mercury-News-S  .  1,347,030  1,344,074 

Grand  Total  . 10,824,741  10,921,495 

NOTE:  Part-run  advertising— Mercury-m 

this  year  4,795,129  includes  209,235  lines; 
last  year  4,844,042  includes  187,950  lines. 
News-e  this  year  4,442,582  includes  191,545 
lines;  last  year  4,711,379  includes  187,957 
lines. 

SEATTLE,  WASH. 

Post  Intelligencer-m  ..  I,843,M3  1,484,343 
•Post  Intelligencer-S  ..  558,177  508,000 

Grand  Total  2,401,480  2,192,343 

SHREVEPORT.  LA. 

Journal-e  1,518,012  1,489,131 

Times-m  2,233,814  2.243,044 

Times-S  850,331  844,723 

Grand  Total  4,402,157  4.574.898 

SOUTH  BEND,  IND. 

Tribune-e  .  2,258,840  2,034.941 

•Tribune-S  .  711,834  447,054 

Grand  Total  .  2,970,494  2,701,997 

NOTE:  Part-run  advertising — Tribune-e  this 
year  2,258,840  includes  29.205  lines;  last 
year  2,034,941  includes  29,222  lines. 
Tribune-S  this  year  711,834  includes  24,- 
344  lines;  last  year  447,054  includes  41,- 
487  lines. 
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SYRACUSE,  N.Y. 

Herald  Journal-e  ....  2,122,523  2,242,077 

*Harald  American-S  848,188  838,595 

Post  Standard-m  .  1,114,887  1,144,895 


Grand  Total  .  4,107,598  4,227,547 

NOTE:  Part-run  advart'sing — Herald  Jour¬ 
nal-e  this  year  2,122,523  includes  7,505 
lines;  last  year  2,242,077  includes  21,870 
lines. 

Herald  American-S  this  year  848,188  in¬ 
cludes  19,138  lines;  last  year  838,595  in¬ 
cludes  10,875  lines. 

Post  Standard-m  this  year  1,114,887  in¬ 
cludes  10,407  lines;  last  year  1,144,895 
includes  11,471  lines. 

TALLAHASSEE,  FLA. 

Democrat-e  .  1,838,582  1,920,092 

•Democrat-S  .  543,210  584,132 


Grand  Total  .  2,401,792  2,504,224 

NOTE:  Part-run  advertising — Democrat-e 
last  year  1,920,092  includes  21,518  lines. 

TAMPA,  FLA. 

Tribune-m  .  4,144,094  3,945,114 

Tribune-S  .  1,208,122  1,209,758 

Times-e  .  2,418,195  2,747,539 


Grand  Total  .  7,990,411  7.922,411 

NOTE:  Part-run  advertising — ^Tribune-m  this 
year  4,144,094  includes  309,174  lines;  last 
year  3,945,114  includes  223,803  lines. 

TRENTON,  N.J. 

Times-e  .  1,738,527  1,497,088 

TTimes  Advertiser-S  955,342  991,290 

Trentonian-m  .  1,554,030  1,490,490 


Grand  Total  .  4,249,899  4,178,848 

NOTE:  Times-e  published  5  days  a  week 
only. 

NOTE:  Part-run  advertising — Times  Adver- 
tiser-S  this  year  955,312  includes  14,072 
lines;  last  year  991,290  includes  29,021 
lines. 

WASHINGTON,  D.C. 

Post-m  .  5,484,723  5,354,834 

•Post-S  2,231,955  2,129,144 

Star-News-e  .  2,831,288  2,983,210 

TStar-News-S  .  1,140,139  971,500 


Grand  Total  . 11,488,105  11,440,710 

NOTE:  Part-run  advertising — Star-News-S 
this  year  1,140.139  includes  14,732  lines; 
last  year  971,500  includes  21,518  lines. 

WEST  PALM  REACH,  FLA. 

Post-m  .  3,070,404  3,227,181 

Times-e  .  2,434,272  2,879.930 

•Post  Times-S  .  1,087,474  1.120,022 


Grand  Total  .  4,794,152  7.227,134 

NOTE:  Times-e  published  5  days  a  week 
only. 

NOTE:  Part-run  advertising — Post-m  this 
year  3,070,404  includes  38.880  lines;  last 
year  3,227,184  includes  M,8II  lines. 
Times-e  this  year  2,434,272  includes  38,831 
lines;  last  year  2.879,930  includes  50,811 
lines. 


WHITE  PLAINS,  N.Y. 

Reporter  Dispatch-e  ..  1,900,074  1,844,442 


MAY  im 
LINAGE  FIGURES 
SUPPLIED  lY  PUBLISHERS 

ABERDEEN,  S.D. 

American  News-e  _  772,170  577,444 

American  News-S  .  .  .  228,004  194,498 


Grand  Total  .  1,000,174  7n,l42 

ALBANY  N.Y. 

Times-Union-m  .  2,073,471  1,843,093 

Knickerbocker  News  ..  1,713,041  1,821,424 
Times-Union-S  .  1,038,805  894,245 


Grand  Total  .  4,825,337  4,578,944 

BANGOR.  MAINE 

News-m  .  1,392,999  1,434.745 


1974 

1973 

BOULDER.  COLO. 

Camera-*  . 

1,784,544 

1,894,403 

Camera-S  . 

450,345 

418,257 

Grand  Total  . 

2,234,911 

2,314,845 

BURLINGTON.  VT. 

Free  Pr*ss-m  . 

1,544,570 

1.440.142 

CHICAGO. 

ILL. 

See  Listing  of  Chicago  newspapers 

abovt. 

COLUMBUS 

,  GA. 

Enquirer-m  . 

1,247,781 

1,327,774 

Ledger-*  . 

954,444 

1,377,481 

Ledg*r-Enquirer-S  ... 

283,374 

313,082 

Grand  Total  . 

2,507,424 

3,010,540 

DAVENPORT, 

IOWA 

Times-Democrat-e&m  .. 

3,245,158 

3,189,774 

Times-D*mocrat-S  . 

595,714 

488,894 

Grand  Total  . 

3,840,8n 

3,478,448 

DES  MOINES 

,  IOWA 

Register-m  . 

981,471 

1,008,330 

Tribunate 

1,501,813 

1.541,078 

Regist*r-S  . 

893,740 

812,480 

Grand  Total  . 

3,377.024 

3,342.038 

NOTE":  Part-run  advertising — R*gister-S  in- 

eludes  this  year  130,443;  last  year  158,370 

linas. 

DULUTH,  MINN. 

Naws>Tribune*m  . 

1,214,752 

1,144,048 

He-ald-e  . 

1,159,420 

1,119,230 

News-Tribune-S  . 

550,344 

544,544 

Grand  Total  . 

2,924,734 

2,829,844 

GARY.  1 

IND. 

Tribune-e 

2,042,842 

1,999,713 

Tribune-S 

481,295 

442,420 

Grand  Total  . 

2,744,137 

2,442,133 

GRAND  FORKS.  N.D. 

Herald-a  . 

894  048 

928,984 

Herald-S  . 

312,522 

278,444 

Grand  Total  . 

1 ,204,590 

1,207,430 

GREENEVILLE,  S.C. 

News-mS  . 

2,781,994 

2,731  24& 

Piedmont-e  . 

1,958,348 

2,024,824 

Grand  Total  . 

4,740,344 

4,758,070 

LETHBRIDGE.  ALTA. 

Herald-*  . 

1,049,733 

1.054,425 

LINCOLN, 

,  NEB. 

Journal-Star-dts  . 

2,141,412 

2,213,940 

NOTE:  Includes  inserts:  139,440 

lines  in 

1974;  154,912  lines  in 

1973. 

LOCKPORT,  N.Y. 

Un  on-Sun  and 

Journal-a  . 

.  474,494 

774,441 

LOUISVILLE,  KY. 

Couri*r-Journal-m  . 

2,773,193 

2.850.473 

Times-*  . 

.  3,080,714 

3,140,171 

Courier-Journal 

C  Times-S  . 

.  1,430,425 

1,415,255 

Grand  Total  . 

.  7,284,532 

7,425,899 

NOTE:  ROP  Display  Linage  published  on 

4-column  basis,  but  converted  to  8- 

column  basis  above.  Classified  published 

and  reported  above 

on  9-column  basis. 

MADISON 

1.  WIS. 

Capital  Times-*  . 

.  2,410.504 

2.471,882 

State  Journal-m  . 

.  2.453.087 

2,493,345 

State  Journal-S  . 

.  729,085 

741,293 

Grand  Total  . 

.  5,592,478 

5,704,540 

MERIDEN. 

CONN. 

R*cord-m  . 

.  1,149,280 

1,227,317 

Journal-e  . 

.  1,153,430 

1,151,249 

Grand  Total  .  2,322,710  2.378,584 


1974  1973 

MONTREAL.  CUE. 

Gaiette-m  .  1,470,244  1,485,974 

Star  e  .  3,594,043  3,371,773 

Le  Devoir-m  .  549.218  505,408 

Le  Dimanche- 

Matin-S  .  400,787  407,118 

NOTE:  La  Dimancha  Matin  Includes 
"Perspectives''  and  Inserts.  93,090  lines 
1974;  54.094  lines  1973. 

NASHUA,  N.H. 

Telegraph-a  .  1,384,131  1,243,904 

NEW  HAVEN,  CONN. 

Journal-Courier-m  _  1,714,894  1,853,455 

Ragister-e  .  2.181.872  2,318,010 

Registar-S  .  1,234,150  1,244,794 


Grand  Total  .  5,133,018  5,414,289 

NILES,  MICH. 

Star-e-sat .  538,434  591,458 

NORFOLK,  VA. 

Virginian-Pilot-m  .  3,419,593  3,192,534 

Ladgar-Star-a  .  2,882,141  2,429,541 

Virginian-Pilot-S  .  1,591,152  1,431,371 


Grand  Total  .  7,922,904  7,253,448 

NORTH  PLATTE,  NEB. 

Telegram-e.  sat.,  m  ...  457,840  570.794 

NOTE:  Family  Weakly  included  71,330  lines 
1974;  54.070  lines  1973. 

OAKLAND.  CALIF. 

Tribuna-a  .  2,143,871  2,472,013 

Tribune-S  .  988,882  924,828 


Grand  Total  .  3,152,753  3,398,841 

NOTE:  Sunday  includes  107,999  lines  Pa¬ 
rade,  Tuesday  and  Comics  in  1974.  Last 
year  includes  91,140. 

OGDEN,  UTAH 

Standard-Examinar-a  ..  1,789,050  1,878,972 
Standard-Examinar-S  ..  471,432  454,202 


Grand  Total  .  2,240,482  2,333,174 

NOTE:  Family  Weekly  included  Sunday 
58,404  lines  in  1974;  49,458  lines  1973. 

OKLAHOMA  CITY.  OKLA. 

Oklahoman-m  .  2,891,403  2,705,728 

Times-e  .  2,525,487  2,482,257 

Oklahoman-S  .  1,014,504  1,039,350 


Grand  Total  .  4,431,594  4,227,335 

NOTE:  Part-run  linage — Oklahoman-m  in¬ 
cludes  588,552  lines  1974;  520  735  lines 

1973.  Times-a  this  year  474,042  lines;  last 
year  445,591  lines. 

OMAHA.  NEB. 

World-Harald-m.e.S  ..  3,754.032  3,488,380 

OTTAWA.  ONT. 

LaDroit-a  .  2,324,329  2,180,421 

PASADENA,  CALIF. 

Star-News-a  .  1,305,914  1,412.742 

Star-Naws-S  .  284,407  292,559 


Grand  Total  .  1,592,523  1,705,301 

NOTE:  Does  not  include  Parade. 

PORTLAND.  MAINE 

Press-Harald-m  .  1,240,913  1,291,810 

Express-a  .  1,195,544  1,205,739 

Talagram-S  .  441,834  558,243 


Grand  Total  .  3,098,311  3,055,812 

NOTE:  Sunday  includes  Parade. 

PORTLAND,  ORE. 

Oragonian-m,S  .  4,713,828  4,949,524 

Oregon  Journal-a  .  1,403,210  1,298,144 


Grand  Total  .  4,317,038  4,247,488 

READING,  PA. 

Times-m/Eagle  .  I,^,343  1,793,294 

Eagla-S  .  582,870  507,185 


Grand  Total  .  2,321,233  2,300,481 

RICHMOND,  VA. 

Timas-Dispatch-m  .  2,249,771  2,227,834 

News-Leader-a  .  2,234,200  2,434,059 


1974  1973 


Times-Dispatch-S  .  1,217,827  1,200,403 


Grand  Total  . 

.  5,721,798 

5.844,294 

NOTE:  Part-run  and  comics  not  included. 

ST.  PAUL, 

MINN. 

Pioneer  Press-m  . 

.  1,433,458 

1,714,441 

Dispatch-a  . 

.  2,795,313 

3,015,445 

Pioneer  Press-S  . 

.  1,139,288 

1,108,484 

Grand  Total  . 

.  5.548.259 

5  840,412 

NOTE:  Sunday  does  not  include 

Parade. 

SEATTLE. 

WASH. 

Timas-a,S  . 

.  3,404,450 

3,414,444 

SOUTH  BAY  (TORRANCE).  CALIF. 

South  Bay  Braeze-a  . . . 

.  3,240,454 

3,241,308 

SPOKANE. 

WASH. 

Spokesman-Review-m  . 

.  1,539,840 

1,389,028 

Chronicle-e  . 

.  1,418,498 

1,527,048 

Spokesma  n- Review-S 

.  824,948 

419,098 

Grand  Total  . 

.  3,983,524 

3,535,194 

SYDNEY, 

N.S. 

Cape  Breton  Post-e  . 

1.143,904 

1,140,707 

TOLEDO, 

OHIO 

Times-m  . 

400,788 

419,122 

Blade-*  . 

.  2,410,951 

2,491,203 

Blade-S  . 

.  1,122,341 

1,050,815 

Grand  Total  . 

.  4,334.080 

4.341,140 

NOTE:  Parade  included  in  Sunday  and 

Grand  Totals. 

TOPEKA, 

KANS. 

Daily  Capital-m  . 

.  1,443,837 

1,499,054 

State  Journal-e  . 

.  1,337,770 

1,354,454 

Capital-Journal-S  . . . . 

.  480,123 

421,548 

Grand  Total  . 

.  3,481,730 

3,477,278 

TORONTO.  ONT. 

Sun-mS  . 

.  1,042,915 

442,833 

Star-a  . 

.  5,437,544 

4,947,485 

TUCSON, 

,  ARIZ. 

Star-m  . 

.  3,310,300 

3,307,528 

Citizen>e  . 

.  3,28'  WO 

3,353,518 

Star-S  . 

..  888,742 

873,572 

Grand  Total  . 

.  7.484.942 

7,534.418 

NOTE:  Sunday  includes  "Parade' 

"  linage. 

TULSA, 

OKLA. 

World-m  . 

..  2,471,282 

2,455,003 

Tribune-e  . 

...2,504.380 

2,545,734 

World-S  . 

.  831,022 

822,002 

Grand  Total  . 

.  5,804,484 

5,822,739 

WAUKEGAN.  lU. 

Naws-Sun-e  . 

..  2,070,572 

2,244,892 

WICHITA 

,  KANS. 

Eagl*-m  . 

..  2,437,400 

2,384,707 

Baacon-a  . 

..  1,124,551 

948,115 

Eagle  and  Baacon-S 

.  424,944 

597,815 

Grand  Total  . 

. .  4,189,117 

3,954,437 

WILMINGTON.  N.C. 

Star-N*ws-mB*  . 

..  1,559,488 

1,334,020 

Star-N*ws-S  . 

..  449,798 

428,174 

Grand  Total  . . 

..  2,029,284 

1.744.194 

WINDSOR,  ONT. 

Star-a  . 

..  2,334.021 

1,515.428 

NOTE:  i'h*  Star  was  not  published  May  IS- 

18-19.  and  a  limited  edition 

was  pub- 

lishad  May  22  thru 

June  2,  1973. 

WINSTON-SALEM.  N.C. 

Journal-m  . 

..  2,155,004 

2,007,094 

Twin-City  Santinal-a 

..  1,790,374 

1,794,172 

Journal-S*ntin*l-S  ... 

. .  757,050 

770,994 

Grand  Total  . 

..  4,702,432 

4,574,242 

NOTE:  Part-run  and 

comics  not 

included. 

WORCESTER.  MASS. 

T*l*gram-m  . 

..  1,297,514 

1.248,014 

Gazette-*  . 

..  1,307,425 

1,344,321 

Tel*gram-S . 

. .  945,878 

998,480 

Grand  Total  .  3,571,019  3,411,020 


La  Motte  resigns  post 
at  National  Press  Club 

Clyde  W.  La  Motte  resigned  July  31  as 
president  of  the  National  Press  Club  say¬ 
ing  he  “was  no  longer  able  to  operate 
effectively”  with  a  majority  of  the  board 
of  governors.  Although  he  gave  no  specific 
reason  why  he  could  not  operate  effective¬ 


ly  it  had  been  known  for  some  time  that 
there  was  friction  with  some  members  of 
the  Board  and  that  the  board  had  rejected 
some  of  La  Motte’s  plans  for  Club  activi¬ 
ties.  The  board  accepted  the  resignation, 
effective  Aug.  9,  when  Kenneth  M. 
Scheibel,  vice  president,  will  take  over  as 
president.  An  election  will  be  held  Aug.  23 
to  choose  a  vice  president  to  fill  out 
Scheibel’s  unexpired  term. 


FC&B  appoints  Voss 

Fred  Voss  has  been  appointed  the  man¬ 
ager  of  print  production  and  traffic  at 
Foote,  Cone  &  Belding/New  York.  Voss, 
replacing  recently  retired  Anthony 
Kinzler,  has  been  with  FCB  since  1947. 
George  Raffalovich,  who  has  been  with 
FCB  since  1953,  was  concurrently  named 
associate  manager  of  print  production. 
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“spiraling  labor  and  material  costs,  plus  35  cents  to  42  cents  reflecting  a  20  percent 


higher  interest  expense,”  according  to 
John  P.  McGoff,  president. 


Second  quarter  reports 


gam. 

Total  revenues  to  date  were  $36,102,- 
357,  an  increase  of  6.5  per  cent  over  last 
year’s  figure  to  date:  $33,897,207.  Net  in¬ 
come  increased  15.2  percent  to  $4,047,818. 
Earnings  per  share  to  date  were  $1.21 
compared  to  $1.05  for  the  same  period  last 
year,  or  an  increase  of  15.2  percent. 

Lee  Enterprises  owns  newspapers  in 
Iowa,  Illinois,  Nebraska,  Wisconsin,  Mon¬ 
tana  and  Oregon.  Associated  companies 
include  Madison  Newspapers,  Inc.;  Jour¬ 
nal-Star  Printing  Co.,  NAPP  Systems 
Inc.  and  broadcasting  concerns. 


Toronto  Star  report 

Toronto  Star  reported  Tuesday  net  in¬ 
come  before  extraordinary  items  for  the 
nine  months  ended  June  30  of  $6,955,000 
or  94  cents  a  share  compared  with  $6,371,- 
000  and  87  cents  for  the  corresponding 
period  of  1973. 

As  reported  at  the  end  of  the  company’s 
first  quarter,  results  do  not  include  a 
provision  of  $760,000  or  10  cents  a  share 
for  estimated  costs  related  to  discontinu¬ 
ance  of  the  marketing  services  operations 
of  a  subsidiary.  There  was  no  extraordi¬ 
nary  item  in  1973. 

Total  operating  revenue  for  the  nine- 
month  period  in  1974  was  $85,251,000 
compared  with  $71,246,000  in  the  1973 
period. 


Panax  earnings  down 

Despite  all-time  high  revenues  for  the 
second  quarter  and  first  half  ending  June 
30,  net  earnings  and  earnings  per  share 
declined  slightly  for  Panax  Corporation  of 
East  Lansing,  according  to  its  board  of 
directors. 

The  company  which  owns  newspapers  in 
Michigan  and  Illinois  as  well  as  operates 
a  printing  firm  recorded  net  revenues  for 
the  second  quarter  totaling  $7,068,264.  Net 
earnings  per  share  were  7  cents  achieved 
on  net  earnings  of  $80,219.  The  same  peri¬ 
od  in  1973  gave  an  18  cents  per  share 
earning  with  net  earnings  of  $209,690. 
Net  revenues  during  the  1973  second 
quarter  were  $6,491,954. 

For  the  first  half  of  1974,  operating 
revenues  totaled  $13,451,701  compared  to 
$12,066,467  in  1973.  Net  earnings  of  $20,- 
095  were  recorded  during  the  first  half 
compared  to  net  earnings  of  $302,756  in¬ 
cluding  a  $104,282  gain  on  an  investment 
sale  during  the  same  period  last  year. 
Earnings  per  share  for  the  first  half  were 
2  cents  compared  with  a  26  cents  per 
share  return  during  the  same  six  months 
of  1973. 

Panax  also  declared  a  quarterly  divi¬ 
dend  of  25  cents  a  share  to  stockholders  of 
record,  payable  Aug.  20. 

Reason  for  the  lower  earnings  were. 


Affiliated  Publications  (AME}q 
American  Financial  Co^.  (OTC) 

Booth  Newspapers  (OTC)  . 

Capital  Cities  Comm.  (NYSE)  . 

Com.  Corp.  (OTC)  . 

Cowles  Comm  (NYSE)  . 

Dow  Jones  (OTC)  . 

Downe  Comm.  (OTC)  . 

Gannett  (NYSE)  . 

Gray  Comm.  (OTC)  . 

Harte  Hanks  (NYSE)  . 

Jefferson-Pilot  (NYSE)  . 

Knight  (NYSE)  . 

Lee  Enterprise  (AMEX)  . 

Media  General  (AMEX)  . 

Multimedia  (OTC)  . 

New  Yoik  Times  (AMK)  . 

Panax  (OTC)  . 

Post  Corp.  (Wise.)  (OTC)  . 

Ouebecor  (AMEX)  . 

Bidder  Publications  (NYSE)  . 

Speidel  (OTC)  . 

Thomson  Newspapers  (CE)  . 

Time  Inc.  (NYSE)  . 

Times  Mirror  (NYSE)  . 

Toronto  Star  (CE)  . 

Washington  Post  (AM^j  . 

SUPPLIERS 

Abitibi  (CE)  . 

Addressograph  Multi.  (NYSE)  . 

Altair  (OfC)  . 

Ball  Corp.  (NYSE)  (OTC)  . 

B.  C.  Forest  (CE)  . 

Berkey  Photo  (NYSE)  . 

Boise  Cascade  (NYSE)  . 

Compugraphic  (AMEX)  . 

Compuscan  (OtC)  . 

Crown  Zellarbach  (NYSE)  . . 

Cutler-Hammer  (NYSE)  . 

Dayco  (NYSE)  . 

Digital  Equipment  (NYSE)  . 

Domtar  (AMEX)  . 

Dow  Chemical  (NYSE)  . 

Dymo  (NYSE)  . 

ECRM  (OTC)  . 

Eastman  Kodak  (NYSE)  . 

Ehrenreich  Photo  (AMU)  . 


Lee  Enterprises  up 

Lee  Enterprises  Inc.  Davenport,  Iowa- 
based  newspaper  group  reported  increased 
revenues  and  earnings  per  share  in  both 
the  quarter  ending  June  30,  1974  and  total 
earnings  to  date. 

Revenues  for  the  quarter  ending  rose  to 
$12,637,021  compared  with  last  year’s 
comparable  period  figure  of  $11,506,894; 
an  increase  of  9.8%.  Earnings  for  the 
quarter  reached  $1,411,633,  up  20.1%  from 
$1,175,796.  Per  share  earnings  rose  from 


ABITIBI  ANNOUNCEMINT 


J.  E.  Haire  J.  I.  McGibbon 

Abitibi  Paper  Company  Ltd.  announces  the  appointment  of 
John  E.  Haire  as  Vice-President— Finance  and  J.  Ian  McGibbon 
as  Vice-President— Corporate  Development. 

Mr.  W.  S.  Rothwell,  former  Senior  Vice-President— Finance, 
is  retiring  from  active  duties  with  the  company  after  services 
extending  over  a  period  of  28  years.  He  will  continue  as  a  member 
of  the  Board  of  Directors. 

Mr.  Haire,  a  former  Comptroller  of  the  company,  has  been  a 
member  of  the  Abitibi  management  organization  for  many  years. 
Prior  to  his  new  appointment  as  Vice-President— Finance,  he 
served  for  6  years  as  Vice-President— Corporate  Development. 

Mr.  McGibbon  came  to  Abitibi  in  an  engineering  capacity  in 
1951.  He  has  been  Director  of  Planning  since  1969  and  previously 
was  General  Manager,  Building  Materials— Canada. 
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Washington  news  will 
subject  release  date 
to  possible  change 

Enterprise  Sunday  Features,  a  division 
of  Newspaper  Enterprise  Association,  w’as 
in  the  midst  of  mailing  an  exclusive  arti¬ 
cle  representing  former  Attorney  General 
Elliot  L.  Richardson’s  comments  on  Water¬ 
gate,  the  Agnew  episode  and  the  credibility 
crisis  as  last  Wednesday’s  rumors  of  an 
impending  Presidential  resignation  gained 
momentum. 

Media  comments  and  speculation  that 
Richardson  “could  very  conceivably”  be¬ 
come  Gerald  Ford’s  vice  president  in  the 
event  Ford  moves  to  the  White  House 
w'cre  behind  the  syndicate  executive  editor 
Robert  J.  CochnaFs  alert  to  editors  that 
news  developments  out  of  Washington 
would  dictate  whether  the  original  re¬ 
lease  date  of  August  25  would  hold.  He 
informed  E&P  Wednesday  afternoon  that 
in  the  event  of  President  Nixon’s  resigna¬ 
tion,  editors  could  use  the  Richardson 
article  “on  receipt.” 

Richardson,  who  has  also  been  Presi¬ 
dent  Nixon’s  Secretary  of  Health,  Educa¬ 
tion  and  Welfare,  resigned  last  October  20 
while  Attorney  General  rather  than  fire 
special  Watergate  prosecutor  Archibald 
Cox.  Richardson  has  been  traveling  in  the 
Far  East  after  a  recent  visit  in  Moscow. 

The  former  Attorney  General  wrote  the 
3,500-word  article,  “Listening  to  Unquiet 
Americans”,  prior  to  his  departure  for 
Moscow.  It  is  based  on  reactions  to  his 
speeches  and  conversations  with  citizens 
throughout  the  United  States  during  the 
past  six  months. 

In  the  article,  Richardson  writes,  “The 
comments  and  questions  put  to  me  reveal 
a  prevailing  skepticism  bordering  on 
cynicism  toward  governmental  institutions, 
which,  left  unchecked,  can  threaten  the 
very  foundations  of  our  system  of  free, 
representative  self-government.” 

Richardson  notes  in  the  articles  that  his 
talks  with  “the  bright  young  people”  edit¬ 
ing  college  newspapers  on  campuses 
across  the  nation  reveal  they  share  the 
“prevailing  skepticism”  in  common  with 
professional  men  and  women,  educators, 
business  leaders,  housewives,  and  “just 
about  every  audience  I  have  spoken  to  . .  •” 

After  noting  that  framers  of  the  Consti¬ 
tution  would  be  “highly  pleased  by  their 
handiwork”  if  they  could  see  how  effec¬ 
tively,  “in  response  to  the  excesses  of  one 
branch  of  government,  the  other  co-equal 
branches — the  Congress  and  the  Courts — 
have  risen  to  the  responsibilities  .  . 
Richardson  comments  on  the  media. 

The  media  have  also  played,  their  “or¬ 
dained  parts,”  he  writes,  “and  admirably 
so,  not  only  in  terms  of  the  full  exercise 
of  the  rights  conferred  by  the  First 
Amendment,  but  the  full  exploitation  of 
the  opportunity  to  boost  circulation,  Niel¬ 
sen  ratings,  and  (only  incidentally,  of 
course)  advertising  sales.” 

• 

Hartz  named  host 

Jim  Hartz,  a  10  year  veteran  of  NBC- 
TV  news  in  New  York,  has  been  chosen 
permanent  co-host  of  NBC’s  “Today” 
show. 


Comics  Museum  opens 

(Continued  from  page  9) 


wife  Tina  are  parents  of  two  married 
children.  They  live  in  Westport. 

Both  Mrs.  Walker  and  Mrs.  Tippit  were 
volunteers  in  all  the  work  that  has  gone 
into  opening  the  museum  and  on  the  press 
preview  morning,  they  were  out  early 
sweeping  the  carriage  entrance  and  drive¬ 
way.  They  were  quick  to  point  out  that 
the  workdays  were  blessed  with  any  num¬ 
ber  of  cartoonists’  offsprings  as  volunteers 
and  other  local  residents  who  have 
dropped  by  and  found  themselves  at  work, 
even  washing  windows,  polishing  the 
floor,  laying  stair  carpet.  As  the  first 
press  visitors  arrived  ahead  of  schedule, 
Tippit  and  Walker  emerged  from  behind 
the  book  shop  counter  sorting  a  tangle  of 
electric  cords.  The  old  speaking  tubes  of 
the  house  did  yeoman  service  during  the 
opening  work  as  the  staff  and  volunteers 
scattered  throughout  more  than  20  rooms 
of  the  house. 

The  museum  hours  for  the  present  are 
Tuesday  through  Saturday  from  10  a.m. 
to  5  p.m.  and  Sunday  from  1  to  5  p.m. 

• 

Tennis  anyone? 

Two  Australian  tennis  players  regarded 
as  among  the  world’s  best.  Rod  Laver  and 
Roy  Emerson,  have  doubled  up  to  produce 
their  first  newspaper  column,  a  30-part  in¬ 
structional  series  now  being  distributed  by 
Newspaper  Enterprise  Association.  Each 
installment  is  in  a  two-column  by  6  inch 
space,  illustrated  with  photographs  of  La¬ 
ver  and  Emerson  in  action  or  by  photos  of 
their  students,  including  Charlton  Heston 
and  Clint  Eastwood. 

• 

Abitibi  profit  doubles 

Abitibi  Paper  Co.  Ltd.  reported  that 
profit  for  the  first  half  of  the  year  more 
than  doubled  to  $23,840,000  or  $1.30  a 
share  against  $10,398,000  or  56  cents  a 
share  a  year  earlier. 

The  results  included  Abitibi’s  interest 
in  the  earnings  of  Mattabi  Mines  Ltd. 
which  yielded  $5,437,000  compared  with 
$3,145,000  in  the  first  half  of  1973. 

Abitibi  said  that  the  strong  market  for 
its  products  is  continuing  with  all  princi¬ 
pal  plants  operating  at  capacity.  The  only 
soft  market  was  for  building  materials  in 
the  United  States. 

• 

JWT  posts  report 

J.  Walter  Thompson  Co.  announced  its 
second  quarter  1974  net  income  of  $1,637,- 
000,  or  62  cents  per  share,  was  a  sharp 
reversal  from  the  deficit  of  77  cents  per 
share,  reported  for  the  first  quarter. 

In  the  second  quarter  of  1973  earnings 
were  85  cents  per  share. 

There  was  a  net  loss  of  $407,000,  or  15 
cents  per  share,  in  the  six-month  period 
ending  June  30,  1974,  versus  net  income  of 
$2,759,000  or  $1.03  per  share,  in  the  same 
period  of  1973. 

J.  Walter  Thompson’s  billings  for  the 
second  quarter,  was  $223  million. 


No  matter  where  you  tuck  it 
away,  readers  will  treasure  it. 
(No  feature’s  fans  are  as  fanatic 
as  WORD  GAME  fans!) 


WORD  GAME 

Today's  word  — WRESTED 
(WRESTED:  REST  ed.  Forced 
by  wringing  or  twisting.) 

Can  you  find  35  or  more  words  in 
WRESTED?  The  list  will  be 
published  tomorrow. 

Average  mark,  30  words;  time 
limit,  50  minutes. 

KL'LES  OF  THE  GAME:  1.  Words 
must  be  four  or  more  letters.  2.  Words 
which  acquire  four  letters  by  the 
addition  of  “s."  such  as  "bats."  "cats." 
are  not  used.  3.  Only  one  form  of  a 
word  is  used.  4.  Proper  names  are  not 
used. 

Yesterday’s  word— GYRATORY 
gory  gyro  rotary  tarry  troy 

goat  yoga  argot  lory  tray 

gray  roar  arty  toga  tyrp 

gorat  rota  taro  torr  orgy- 

grot 


UNITED  FEATURE  SYNDICATE 

220  East  42nd  Street 
New  York,  N  Y.  10017 
(212)  6B2-3020 


MARQUIS  CHILDS  - 

as  well  known 
in  the  capital  as 
the  Washington 
Monument.  His 
WASHINGTON  CALLING 
brings 

news,  insight, 
and  perspective  to 
editorial  and 
op-ed  pages. 

A  Pulitzer  Prize 
winner  who  doesn't 
rest  on  his  laurels. 

Twice  a  week 

Scannable  (any  font).  Camera-Ready,  or 
Electronic  Feed 

UNITED  FEATURE  SYNDICATE 
220  East  42nd  Street 
New  York,  N.Y.  10017 
(212)  682-3020 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


ANNOUNCEME^TS 


NEWSPAPER  BROKERS 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


ADVERTISING  AIDS 


SEHIIES  OF  52  ADS  on  exclusive  an¬ 
nual  franchise  for:  insurance,  real 
estate,  savings  and  loan,  pharmacies, 
automotive  and  funeral  homes.  Contact 
Ad  Vantage  Ad  Inc.,  Box  8,  Oconomo- 
woc.  Wise.  53066.  (414)  567-6138.  , 


BOOK  REVIEWS 

From  Puget  Sound  to  Saddle  River,, 
readers  love  our  weekly  column!  You! 
wiW  too!  Write  Interlude  Productions,! 
Biix  157,  Maplewood.  N.J,  07040. 


CARTOONS  I 


STAMPEDE:  Rural  Western  Humor, 
Political  Humor.  Editorial  or  Adver¬ 
tising.  The  fastest  growing  Western 
cartoon  series  in  the  nation  today. 
.Sample  copies:  Kamp  Stool  Features, 
Box  145  Meriden  Rt.,  Cheyenne,  Wyo. 

'2001.  j 


COMIC  STRIPS 


HEALTH  ADVICE 


HEALTH  advice; — Offer  your  readers 
a  chance  to  have  their  health  questions 
answered  by  doctors  from  one  of  the 
nation's  largest  and  most  prestigious 
medical  universities — at  no  cost. 

We  will  furnish  any  newspaper  a  week¬ 
ly  series  of  guestion-and-answer  article 
free  of  charge.  For  a  sample  of  thi 
valuable  public  service,  write  Box  1180, 
Editor  &  Publisher. 


HUMOR 


WEEKLY  COMMENTARY  in  song 
parodies  on  current  topics,  events,  holi¬ 
days.  Samples  free.  Parodix,  Box  2240, 
Chicago,  III.  60690. 


SYNDICATED  FEATURES 


OFFSET  WEEKLY  CARTOON  PANEL, 
Outdoor  type  for  family  reading.  FREE 
SAMPLES.  SIERRA  FEATURES.  P.O. 
Box  740.  Grass  Valley.  Calif.  95945. 


ALAN  G.  LEWIS 
Media  Broker 

On  file  —  over  800  active  qualified 
buyers  for  your  daily,  top  weekly  or 
shopi>er.  Ridge  Road,  Hardwick.  Mass. 
01037.  Phone  (413)  477-6009. 


HARDPAN— A  weekly  comic  strip  pr^  AgK  YOUR  TRAVEL  AGENT!  Build 
sentmg  all  the  Farm  News  that  s  wit  travel  advertising  with  weekly  hard 

^  ‘  hitting  factual  inside  information  col 

Seattle.  Wash.  98104.  I  Bv  tr»vol  nrnf».»ional. 


ENTERTAINMENT  REVIEWS 


CRITIC  will  review  New  York  City 
dance/music/theatre  events  for  your 
paper  or  syndicate.  Weekly  or  you- 
name-it-basis.  Box  1177,  Editor  &  Pub¬ 
lisher. 


GENERAL 

CONSERVAT-IVE  READERS  relate  to 
his  entertainment  columnist.  Free 
amples.  Box  898,  Editor  &  Publisher. 


hitting  factual  inside  information  col 
umn  written  by  travel  professionals. 
Samples:  JCA,  Box  19083,  San  Diego, 
Calif.  92119. 


WASHINGTON,  D.C. 

WASHINGTON  SYNDICATED 
COLUMN.  COVERAGE. 
WILLIS  NEWS  SERVICE 
Clayton  Willis 
8  Pomander  Walk  N.W. 
Washington,  D.C.  20007 
(202)  338-3900 

Five  >  ars  with  Nixon  administration, 
former  editor-publisher  with  energy, 
national,  international  background. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


NEW  SOLUTIONS  for  old  problems. 
Let  us  survey  your  operation.  Reason¬ 
able  :  substantial  returns.  What's  your 
problem?  Associated  Media  Con¬ 
sultants,  P.O.  Box  1029,  (Georgetown, 
S.C.  29440. 


$10,000  TO  $50,000  EXPANSION  capi¬ 
tal  needed.  We  have  our  own  weekly 
publication  plus  own  distribution  com¬ 
pany.  $175,000  first  6  months,  need 
capital  for  expansion.  Ek]uity  position 
available  for  someone  with  editorial 
or  advertising  background  and  is  a  pro 
in  the  field.  Zone  5.  Box  1141,  Editor 
A  Publisher, 


JOB  SHOPS  FOR  SALE 

$50,000  VOLUME  OFFSET  job  shop. 
$5000  down  payment  required  on 
$40,000  price.  Nice  county  seat  town 
in  South.  Eixcellent  terms  for  right 
person.  Send  complete  details  about 
yourself  to  Box  2006,  EMitor  & 
Publisher,  A  money-maker  with  fine 
growth  potential. 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  EISTATE  TAX, 
partnership,  loan,  depreciation  and  in¬ 
surance  purposes.  Sensible  fees.  Bro¬ 
chure.  Marion  R.  Krehbiel,  Box  88.  Nor¬ 
ton,  Kans.  67654,  or  Robert  N.  Bolitho, 
Box  7133,  Shawnee  Mission,  Kans. 
66207. 


NEW  SPARER  BROKERS 

Negotiations  for  sales  purchasing,  ap¬ 
praising  of  newspapers  our  business. 

CLAREa^CE  W.  TABB  A  ASSO., 
6614  Rutgers  Street 
Houston,  'Texas  77005 
Ph  (713)  664-9414 

BILL  MATTHEW  COMPANY 
Conducts  professional  confidential  ne¬ 
gotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  news¬ 
papers  in  the  country.  Before  you  con¬ 
sider  sale  or  purchase  of  a  property, 
you  should  call  (813)  446-0871  day¬ 
time;  (813)  733-8053  nights;  or  write 
Box  3364,  Clearwater  Beach,  Florida 
33515.  No  obligation,  of  course. 


JOSEPH  A.  SNYDER.  BROKER 
Western.  Mid-Western  Newspapers 
2234  E.  Romneys,  Anaheim,  Cal.  92806 

KREHBIEUBOLITHO 
Newspaper  Service.  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(ll'e  handle  different  properties,  all  types, 
frotn  our  two  offices.) 

MARION  R.  KREHBIEJL,  "Norton 
Office,”  P.O.  Box  88,  Norton,  Kans. 
67654.  Office  phone  (913)  927-3407. 
ROBERT  N.  BOLITHO.  "Kans:is  City 
Office,”  P.O.  Box  7133,  Shawnee 
Mission,,  Kans.  66207.  Office  (913) 
236-5280;  Res.  (913)  381-6815. 


SYD  S.  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers” 
SALEIS,  SERVICES.  MANAGEMENT 
Mobile.  Ala.  (205)  666-0893 
5464  Government  Blvd. 


CONWAY  C.  CRAIG,  newspaper  spe¬ 
cialist,  negotiates  in  strictest  confidence 
the  purchase  and  sale  of  newspapers. 
Mr.  Craig  is  associated  with  Doubleday 
Media,  brokers  of  Radio,  TV,  Cable 
TV,  and  newspaper  properties.  Call 
collect:  (512)  434-4900.  Or  write:  P.O. 
Box  28182,  San  Antonio,  Texas  78228. 

CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 
W.  B.  GRIMEIS  A  Co. 

National  Press  Building 
Washington,  D.C.  20004 
(202)  NAtional  8-1133 


ITS  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper— it's  the  iier- 
sonality  and  ability  of  the  buyer.  'This 
is  why  we  insist  on  i)ersonal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  189,  Mount  Pleasant.  Mich.  48858 

PRESERVE  UTMOST  SECURITY  and 
avoid  haggling  in  your  newspaper  sale. 
Newspaper  Service  Co..  Inc.,  P.  O.  Dr. 
12428.  Panama  City,  E7a.  32401. 


NEWSPAPERS  FOR  LEASE 


WEEKLY  IN  ZONE  2;  for  couple;  ad- 
vertisinif  sales  ability  essential.  Box 
1151.  Editor  &  Publisher. 

ZONE  4 — Weekly  duo,  1974  gross 
$1,000,000.  Excellent  dual  web  offset 
plant,  high  growth  locale,  financial 
references  first  letter.  Broker.  Box  2046, 
Editor  A  Publisher, 

TWO  SOUTHWESTERN  suburban  off¬ 
set  weeklies,  each  has  large  shopping 
mall.  One  serves  suburban  city  of  over 
50,000.  $40,000  down  but  buyer  should 
have  funds  to  convert  to  full  coverage 
from  paid  circulation.  Great  opportu¬ 
nity  for  top  suburban  publisher.  J,  A. 
Snyder,  Newspaper  Broker.  2234  E. 
Romneya  Dr.,  Anaheim,  Calif,  92806. 

Rocky  Mountain  Newspapers 
BILL  KING  ASSOCIATES 
2025  Foothills  Rd.,  Golden,  (Golo.  80401 
(303)  279-6345 

TO  SETTLE  ESTATE— 50%  of  grow¬ 
ing.  profitable  offset  Area  6  daily  group 
to  active  or  silent  partner.  $300,000 
cash  required.  Balance  or  will 

consider  stock,  merger,  joint  venture, 
etc.  Box  1189,  Editor  A  ^blisher. 


ONE  OF  NEW  JEffiSEX's  better 
weekiy  newspapers  is  available  for 
purchase  by  a  publisher  wishing  to 
settle  in  attractive,  growing  community 
with  diversified  industry,  good  schools, 
conveniently  located  shops,  cultural  and 
recreational  facilities.  Asking  $225,000, 
terms.  W.  B.  Grimes  A  Co.,  National 
Press  Bldg.,  Washington,  D.C.  20004. 


FLORIDA  PUBLISHING  AND 
PRINTING  COMPANY  FOR  SALE 

Gross  sales  in  excess  of 
$1,600,000.  With  or  without 
real  estate.  Potential 
unlimite(j.  Principals  only. 
Box  2036,  Editor  &  Publisher 


EXCLUSIVE  WEEKLY,  offset,  well- 
equipped.  Earns  man  and  wife  $39,000, 
sound,  only  $35,000  down.  J.  A.  Snyder, 
Newspaper  Broker,  2234  E.  Romneya 
Dr.,  Anaheim,  Calif.  92806. 

GREAT  DEAL  for  school  of  Journalism 
needing  lal)oratory  paper  for  students. 
National  tabloid  easily  relocated.  $14,- 
900.  Bo.x  2081,  Editor  A  Publisher. 


TWO  KANSAS  WEEKLIES,  one  at 
$32,500  including  building,  one  at 
$180M.  Both  re(iuire  29%  cash  down. 
State  cash  first  letter.  Marion  R.  Kreh¬ 
biel.  Krehbiel-Bolitho  Inc.,  Box  88,  Nor¬ 
ton,  Kans.  67654. 


TEXAS  WEEKLY.  $75,000  CLASS,  off¬ 
set  with  Compugraphic  but  far  below 
its  potential.  Requires  29%  down  in 
cash.  State  cash  first  letter.  Marion  R. 
Krehbiel,  Krehbiel-Bolitho  Inc.,  Box  88. 
Norton,  Kans.  67654. 

TWO  COLORADO  WEE'KLIES,  one  at 
$25,000  on  $30,000  gross,  one  at  $75,000 
on  estimated  1974  gross  of  $70,000. 
fast-growth  area.  29'/,  cash  down  on 
either.  State  cash  first  letter.  Marion 
R.  Krehbiel,  Krehbiel-Bolitho  Inc.,  Box 
88,  Norton,  Kans.  67654. 

VERMONT  WEEKLY,  no  plant,  facili¬ 
ties  available,  excellent  area  for  hus¬ 
band/wife  team.  Reasonable  terms.  Box 
1143,  Eklitor  A  Publisher. 


A  BETTER  WAY  TO 
PEDDLE  YOUR  PAPERS- 

E&P  Classifieds! 

This  4-line  ad  ran  1  time, 
brought  37  prospective 
buyers,  and,  under  the  new 
schedule,  would  come  to  o 
total  cost  of  $8.90.  Think 
of  the  profit! 

AREA  5  SMALL  DAILY— ab- 
sentee  owner,  offset,  ideal  man/ 
wife  or  news/ ad  team,  down 
payment,  terms  if  qualified.  Box 
XXX,  Editor  &  Publisher. 

Editor  &  Publisher 
Classified  Ads  are 
as  efFeefive  in  the 
newspaper  community 
as  your  newspaper's 
classifieds  are  in 
your  community. 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 
fParabI*  with  ordtrl 

4-we(ki . $1.25  per  line,  per  issue 

3-wKks . $1.35  per  line,  per  issue 

2-weeks . $1.45  per  line,  per  issue 

1-week  . $1.55  per  line. 


OTHER  CLASSIFICATIONS 
(R«mltfane«  thou/d  accompany  copy 
unlois  credit  hat  boon  osfabliehodJ. 

4-weeks . $1.80  per  line,  per  issue 

3-weeks . $1.90  per  line,  per  issue 

2-weeks . $2.00  per  line,  per  issue 

1-week  . $2.10  per  line. 


Count  5  Oferage  words  per  line  or  38  characters  and/or  spaces 
3  lines  minimum  (no  abbreviations) 

Add  504  per  insertion  (or  box  service  and  count  as  an  additional  line  in  your  copy. 
Air-mail  service  on  box  numbers  also  available  at  $1.00  extra. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your  classified  ad  to 
display.  The  rate  for  display  classified  is  $3.95  per  agate  line — $55.30  per  column  inch 
minimum  space. 

ClattMod  Contract  Ratos  Avolloblo  On  Request 

WEEKLY  CLOSING  TIME 
Tuesday,  4:30  PM  New  York  Time 

Box  numbers,  which  are  mailed  each  day  as  they  are  received,  art  valid  for  1  year. 

Editor  &  Publisher 

850  Third  Ave.,  N.Y..  N.Y.  10022  (212)  752-7050 


CLASSIFIED  ADVERTISING 
Order  Blank 


Address 


Authorized  by 


Classification 


-Zip _ 


ANNOUNCEMENTS 


yEfFSPAPERS  WAyTED 


A  WESTERN  WEEKLY  is  what  we’re 
looking  for.  We  want  to  build  a  good 
product,  editorially  and  economically. 
Up  to  $20,000  down.  Box  2012,  Editor 
&  Publisher, 


WANT  TO  ACQUIRE  A 
CONNECTICUT  NEWSPAPER 
Strong  public  company  wishes  to  ac¬ 
quire  a  newspaper  in  Connecticut, 
preferably  in  Fairfield  County.  Please 
contact  Martin  Cohen,  Chairman, 
Marcon  Communications  Inc.,  1188  Post 
Rd.,  Fairfield,  (lonn.  (203)  255-3501. 


WE  HAVE  QUALIFIED  BUYERS  for 
dailies  and  large  weeklies.  Information 
strictly  confidential. 

DIXIE  NEWSPAPERS.  INC. 

P.O.  Box  400,  Gadsden,  Ala.  35902 
Ph:  (205)  546-3356 

If  you  want  TOP  DOLLAR  for  your 
newspaper,  contact  The  Newsmedia 
Company,  newspaper  management  con¬ 
sultant  and  m^ia  brokers.  James  E. 
Hickey  Jr.,  P.O.  Box  12195,  North- 
side  Station,  Atlanta,  Ga.  30305, 


EQUIPMENT  &  SUPPLIES 
^couTrYPE^oijiPMEi^ 


SPARE  READER  (Dual  Image)  for 
Compugraphic  4961.  $500  or  best  offer. 
(212)  732^552;  evenings  625-4326. 


COMPOSme  ROOM 


EKTOMATIC  PROCESSOR,  63277, 
with  Portable  darkroom  53266,  two 
years  old:  also  AM  Headliner  Model 
820  with  36  fonts.  Best  offer.  Addison 
Press  Inc.,  Middlebury,  Vt.  05753. 


EQUIPMENT  &  SUPPLIES 


COMPOSiyC  ROOM 


WE  GOOFED! 

Last  week  the  ad  below  ran  with  an 
incorrect  phone  number.  We  hope  all 
those  who  called  last  week  and  were 
told  there  was  no  such  number  will 
call  the  correct  number  as  listed  this 
week. 

HBINDRIX  6200  editing  terminal. 
Programmed  for  ACM  9000.  Very 
fine  condition.  (404)  939-4831. 


□  Assign  a  box  number  and  mail  my  replies  dally 

To  Run: _ Weeks _ Till  Forbidden 

Please  indicate  ex^  classification  in  which  ad  is  to  appear. 

Mail  to:  editor  $  publisher  •  SSO  Third  Ave.  •  New  York,  N.  Y.  10022 
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SPEEDY  PHOTOCOMPOSITION 


■I  $"—14”— iO" 

T  witfe 

Smoothly  woxoi  proof$,  nowiprint,  ovor- 
toyi  4  film.  No  wovy  ridpos,  dry  oroat, 
wox  ooio  ot  odgos  or  wox  bloodthrough. 
Cloon  printing.  Procticol.  Cenvoniont. 


^(Juie^eA  Mac/u*te  (h,  P/lc. 


eoiton  Pott  tood 
CLINTON,  CONN.  06413 
Ttltphwit:  12031  66«.6000 


FOR  SALE:  Two  (2)  Photon  560 
Display  maaters.  Excellent  condition. 
44  typefaces,  12  sizes.  Also,  four  (4) 
Fairchild  TTS  keyboards,  excellent  con¬ 
dition.  Large  stock  of  spare  parts. 
Contact  Beryl  Schneider,  Computer 
Printing  Inc.,  1200  W.  Third  St., 
Cleveland,  Ohio  44113.  (216)  621-2003. 

EKTOMATIC  PROCESSORS 
Rebuilt — Model  214K 
Ckunplete  with  daylight  darkroom  hood; 
new  rubber  rollers :  save  money. 

$475. 

Offset  Newspaper  Equipment,  P.O.  Box 
362,  Tucker,  Ga.  30084.  (404)  939-4831. 

JUSTOWRITERS  —  COMPUGRAPHIC 
AH  models.  Service  promoted  by  manu¬ 
facturer.  F^N  Business  Products, 
Church  Rd.,  Mt.  Laurel,  N.  J.  08057. 
(609)  236-7614. 

PHOTON  MODEL  200B-2218.  now  in 
production.  Discs.  $1500  plus  freight 
and  crating.  Daily  Reporter,  Martins¬ 
ville,  Ind.  46151.  (317)  342-3311. 


EycRAViyc 


FAIRCHILD  CADET  Scan-A-Graver, 
excellent  condition,  spare  parts  included. 
85-llne  screen.  $500.  A-H  Sales,  19th 
and  Cleveland,  (jranite  City,  III.  62040. 


MAILROOM 

WILL  SACRIFICE  —  Stepper  PAPER 
MAN  PMIII  QF  3  station  collator 
with  folding  attachment.  This 

$13,000  machine  is  only  14  months  old 
and  in  very  good  condition.  Contact 
FREE  PRESS  NEWSPAPERS,  Kerry 
(/Connor,  (312)  428-5533. 


yEwsPRiyr 


ROLLS  ALL  SIZES— BEHRENS  Pulp 
&  Paper  Corp.,  1896  Westwood  Blvd., 
Los  Angeles,  Cal.  90025.  (213)  474-6526. 

pasteaJp'svppu^ 

McGANN  &  MARSH,  INC. 
Highest  quality  border  tapes,  largest 
assortment  in  the  US.  Request  samples. 
64-1 4th  Street 
Wheeling.  W.  Va.  26003 
Ph:  (304)  233-5211 


PERFORATOR  TAPE 

NOW  STATK^FREE  perf  tapes  at  our 
same  prices — loweat  In  U.S.A.  All 
colors.  Top  quality. 

Call  or  tvritt; 

PORTAGE  (216)  929-4466 
Box  6600,  Akron,  Ohio  44813 
New  York,  N.Y.  10011. 


PRESSES  &  MACHiyERY 

GOSS  SUBURBAN  PRESSES  and 
add  on  units,  complete  with  folder 
and  drive. 

GOSS  URBANITE,  5  units,  folder, 
drive  new  1970. 

GOSS  URBANITE  units  for  add  on. 
COTTRELL  6  unit  V-22,  5  years. 
COTTRELL  V-15  units.  86"  width, 
complete  presses  or  add  on  unita. 
CC/TTRELL  V-25,  5  unit,  RB-1 
folder,  2  years. 

COITRELL  9  unit,  2  folders.  2 
drives. 

FAIRCHILD  (XVLORKING,  4  uniU, 
folder,  drive,  new  1966,  optional 
oven  and  chills. 

FAIRCMILD  NEWSKING,  2  uniU, 
folder,  drive,  new  1966. 

IPEC,  Inc. 

401  N.  Leavitt  Street. 

Chicago,  Illinoii  60612 
Phone:  (312)  738-1200 

TWO  2:1  RATIO  HOE  POLDERS. 
23A"  cutoff.  Single  delivery.  Best  offer. 
Beacon  Journal  Publishing  Co..  44  E. 
Ebcchange  St.,  Akron,  Ohio.  Mr,  Agnello. 

URBANITE  V4,  FOLDER.  Guilmont 
manufacture,  never  used.  Sacrifice. 
Allied  Printing.  (201)  794-0400. 

5  UNIT  COTTRELL  V-22  with  V-25 
folder,  roll  stands,  accumeter,  fully  op¬ 
erational.  Photon  Pacesetters,  AKI  key¬ 
boards,  composition  room  equipment, 
camera  stripping  department.  By 
owner.  Principals  preferred.  Mr.  Mc- 
I  Cormack,  Miami,  Fla.  (305)  377-3721. 


EQUIPMENT  &  SUPPLIES 
'^'^^^^TEREOTYPE 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
^ADMINISTRATIVE 


HELP  WANTED 
IdMINISTR^aTVE 


QUALITY  STEREOTYPE  reproduction 
demands  jmOuralumln  Baae.  Jack 
Moore,  8444  Country  Club,  Madina, 
Ohio  44258. 


WANTED  TO  BEY 


USED  W'BB  PRESS  for  5M  32-page 
quarter-fold  tabloid  weekly  within  next 
6  months.  Will  view  in  operation.  Box 
1116,  Editor  A  Publisher. 


HOE  COLOR  CONVERTIBLE  letter- 
press  unit;  need  one.  will  consider  two: 
tension  lockup;  90  degree  stagger;  81" 
frame;  with  bedplate.  Must  be  in  good 
condition  and  subject  to  inspection  by 
our  machinist.  Reno  Newspapers.  Inc., 
Box  280,  Reno.  Nev.  89504.  Phone 
(702)  786-8989. 


NEWSP.4PER  SERVICES 
PRESS  TIME  AVAILABLE 


PRESS  AND  PAPER  (newsprint,  off¬ 
set)  along  with  complete  typeset,  me¬ 
chanical,  bindery  and  mail  facilities  for 
circular,  periodical  and  book  work 
from  Upper  Midwest  location.  Reason¬ 
able  prices,  quality  work  on  7-unit  Goss 
with  2  folders.  Call  Dave  Ck>lby,  (414) 
748-3136. 


33"  NEWSPRINT,  Press  Time,  in¬ 
serter  available  in  St.  Louis  area. 
Write  Box  111,  Union,  Mo.  63084. 


Help 

Wanted... 


ACADEMIC 


FLORIDA  TECHNOLOGICAL  Univer¬ 
sity  has  immediate  openings  in  Adver¬ 
tising/Public  Relations  and  Photojour¬ 
nalism/News  Writing  and  Elditing.  Re¬ 
quirements  for  the  Advertising/Public 
Relations  position  include  a  PhD  de¬ 
gree  or  near  plus  professional  experi¬ 
ence.  Requirements  for  the  Photo¬ 
journalism  position  include  at  least  an 
MA  degree  with  PhD  preferred,  plus 
professional  experience,  including  dark¬ 
room  experience.  Dr.  I^ymond  W. 
Buchanan,  Chairman,  Dept,  of  Com¬ 
munications.  Florida  Technological 
University,  P.O.  Box  25000,  Orlando, 
na.  32816. 


JOURNALISM  INSTRUCTOR— Central 
New  Jersey  Community  College,  pro¬ 
fessional  newspaper  work.  MA  or 
thirty  (30)  relevant  graduate  credits; 
will  be  responsible  for  teaching  various 
journalism  courses,  advise  student 
newspaper  and  supervise  an  intern¬ 
ship. 

One  year  appointment,  instructor’s 
rank  with  salary  range  of  $9,521  to 
$15,121.  Equal  Opportunity  Employer. 
Send  resume  to  Box  2020,  Eklitor  & 
Publisher. 


CALIFORNIA  STA’TE  UNIVERSITY 
has  Fall  1976  opening  for  Reporting 
and  Blditing  instructor.  PhD  (or  near) 
and  media  experience  required.  Inter¬ 
views  at  AEJ  conference  in  San  Diego 
in  August.  Send  resume  to  Box  2015, 
Elditor  &  Publisher. 


OREGON  STATE  UNIVERSITY  is 
seeking  an  assistant  editor  for  the 
Agricultural  Experiment  Station.  Re¬ 
sponsibilities  for  the  12-month  faculty 
appointment  position;  Science  writing, 
editing,  photc^aphy,  work  with  media. 
The  University  is  an  Affirmative  Action 
Employer.  Applications  from  females 
and  minorities  are  encouraged.  Appli¬ 
cation  deadline  September  1.  For  ap¬ 
plication  form,  contact:  Richard  Floyd, 
Oregon  State  Univ.  AdS  416-R,  Cor¬ 
vallis,  Oregon  97331. 
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MANAGEMENT 

OPENINGS 

GENERAL  MANAGER  To  $50,000 

100,000— f-  daily.  Must  have  prior  gen¬ 
eral  management  experience;  strong 
skills  in  advertising,  production,  circu¬ 
lation. 

GENERAL  MANAGER  To  $30,000-|- 

30,000  daily  located  in  Midwest.  Should 
have  prior  general  management  experi¬ 
ence.  Ideal  candidate  would  have  strong 
background  in  advertising  and  sales. 

GENERAL  MANAGER  To  $26,000 

Weekly,  Area  2.  Prior  general  manage¬ 
ment  experience:  particular  strengths 
in  advertising,  exposure  to  suburban 
newspaper  operations.  Must  be  ^rong 
administrator,  leader,  motivator. 

GENERAL  MANAGER  To  $25.000-|- 
For  16,000  daily  located  in  Mid-Atlantic. 
Should  have  strong  background  in  ad¬ 
vertising  with  high  management  skills. 

GENERAL  MANAGER  To  $35,000 

50,000  daily  Western  U.S.  Must  have 
prior  general  management  or  ojierations 
management  experience  with  medium 
sized  daily.  Punrtion  as  chief  operating 
officer;  total  operating  responsibilities. 

CLASSIFIED  AD  MGR.  To  $18,000 
Large  metro  daily.  Area  2.  Must  have 
prior  classified  management  experience 
with  medium  or  large  property. 

ADVERTISING  MANAGER  To  $20,000 
30,000  daily.  Area  2.  Report  to  pub¬ 
lisher  and  supervise  8-man  staff.  Must 
have  retail  background,  classified  ex¬ 
posure  would  be  most  helpful. 

ADVERTISING  MANAGER  To  $25,000 
Large  group  of  weeklies.  Western  U.S. 
Should  have  strong  retail  and  display 
background;  exposure  to  national  ad¬ 
vertising  most  helpful.  Must  be  strong 
administrator,  motivator. 

CLASSIFIED  AD  MGR.  To  $15,000 
20,000  daily.  Area  2.  Report  to  ad  di¬ 
rector,  supervise  staff  of  6.  Prefer 
heavy  background  in  phone  room  opera¬ 
tion  and  telephone  solicitation. 

RETAIL  SALES  To  $15,000 

Several  openings  throughout  U.S.  for 
senior  salesmen  with  retail  sales  back¬ 
grounds. 

ASSISTANT  CIRCULATION 
MANAGER  To  $24,000 

Large  metropolitan  daily.  Area  9.  Must 
be  strong  manager  and  know  how  to 
manage  effectively  in  non-union  situa¬ 
tion.  Good  growth  potential  for  circu¬ 
lation  management  within  next  few 
years. 

STATE  CIRCULATION 
MANAGER  To  $15,000 

Medium  sized  property.  Area  4.  Report 
to  circulation  manager  with  responsi¬ 
bility  for  out  of  state  circulation.  Must 
be  self  starter  and  able  to  set  and  meet 
your  own  budgets  and  objectives. 

ASSISTANT  CIRCULATION 
MANAGER  To  $25,000 

200,000  daily.  Western  U.S.  Want  indi¬ 
vidual  who  is  sales/marketing  oriented, 
creative  and  innovative.  Degree  pre¬ 
ferred,  supervise  staff  of  100. 

CTRCULATION  MANAGER  To  $20,000 
Large  group  of  weeklies  located  on 
West  Coast.  Should  have  background  in 
voluntary  pay  and  controlled  circulation. 

CITY  AND  SUBURBAN 
SUPERVISOR  To  $17,000 

Large  metro  daily  located  Area  5. 
Should  have  similar  background  with 
large  daily  and  have  exposure  to  labor 
relations  and  carrier  boy  operation. 

DISTRICT  MANAGERS  To  $16,000 

Several  openings  for  district  level  man¬ 
agement  with  various  sized  newspapers 
throughout  U.S.,  teth  AM  and  PM. 

All  Positiona- Fee  Paid 

Patrick  J.  Quinn,  Jr. 

GORDON  WAHLS  CO. 

Executive  Search  Consultants 

Post  Office  Box  30 
Media,  Pennsylvania  19063 
(215)  565-0800 


MANAGEMENT 

OPENINGS 

PRESSROOM  FOREMAN  To  $20,000 
Large  daily.  Area  5.  Report  to  produc¬ 
tion  manager,  supervise  IS  in  union 
plant.  Strong  supervisory  background, 
Goss  Metro  experience  required. 

PRESS  SYSTEMS  MGR.  To  $22,000 
Large  metro  daily.  Area  4.  Report  to 
production  manager,  supervise  200.  De¬ 
gree.  Goss  letterpress  experience  desir¬ 
able. 

PRESS/MAINTENANCE 
DIREICTOR  To  $22,000 

Large  daily.  Area  2.  Report  to  pub- 
fisher  and  supervise  40  emloyees  through 
several  foremen.  Goss  Metro  experience 
and  strong  supervisory  background  re¬ 
quired,  printing  degree  highly  desirable. 

TECHNICAL  SUPERVISOR  To  $25,000 
Major  metro  daily,  Aiea  2.  Report  to 
production  director ;  responsible  for 
servicing  electronic  equipment  in  com¬ 
posing  room.  Strong  electronics  back¬ 
ground.  knowledge  VDT  equipment. 

PRODUCTION/ LABOR 
RELATIONS  MANAGER  To  $25,000 
Large  metro  daily  in  Southwest.  Reixirt 
to  operations  managrer:  responsible  for 
labor  relations  and  union  negotiations. 

PLANT  MAINTENANCE 
MANAGER  To  $26,000 

Major  metro  dally.  East  Coast.  Respon¬ 
sible  for  complete  plant,  all  electrical, 
mechanical  maintenance.  Electrical  or 
mechanical  engineering  background. 

DIRECTOR  OF  SYSTEMS  To  $30,000 
Large  daily.  Area  6.  Resjionsible  for 
complete  department,  both  commercial 
and  production  applications.  Familiarity 
with  small  and  Iarg;e  equipment. 

DATA  PROCESSING  MGR.  To  $26,000 
Large  daily  located  on  East  Coast.  Re¬ 
port  to  general  manager  and  direct 
management  systems  group  in  produc¬ 
tion  and  business  applications. 

SYSTEMS  ANALYST  To  $20,000 

Large  daily  on  East  Cioast.  Report  to 
systems  director  and  supervise  installa¬ 
tion  of  electronic  editing  system  in 
newsroom.  Strong  systems  and  pro¬ 
gramming  background  required. 

ASST.  METRO  EDITOR  To  $18,000 
Large  daily.  Area  2.  Report  to  metro 
editor,  assist  in  supervising.  Background 
as  asrt.  city  editor  or  city  editor  for 
smaller  property  required. 

COPY  EDITOR  To  $15,000 

Large  daily.  Area  2.  Includes  editing 
copy,  writing,  headlines,  page  layout. 
Degree,  strong  news  background. 

EXEC.  NEWS  EDITOR  To  $26,000 
Large  daily.  West  Coast,  Report  to 
managing  editor,  oversee  entire  news 
staff,  be  involved  in  selecting  news  and 
stories  and  department  reorganization. 

STAFF  ACCOUNTANT  To  $20,000 

80,000  daily.  Area  5.  Report  to  general 
manager,  eventually  assume  direction  of 
all  financial  operations.  Degree,  strong 
supervisory  experience  required. 

ASSISTANT  CONTROLLER  To  $18,000 
Large  daily.  Area  5.  Report  to  con¬ 
troller;  primary  responsibilities  consist 
of  budgets  and  cost  control.  Degree, 
strong  accounting  background. 

CONTROLLER  To  $18,000 

Small  daily.  East  Coast.  Report  to  pub¬ 
lisher,  supervise  staff  of  5.  Good  step¬ 
ping  stone  to  general  manager  within 
3  years.  Accounting  degree,  computer¬ 
ized  accounting  background  desirable. 

All  Positions  Fee  Paid 

Robert  H.  Holdsworth 

GORDON  WAHLS  CX). 

Executive  Search  Consultants 
Post  Office  Box  30 
Media,  Pennsylvania  19063 
(215)  665-0800 


EDITOR  6C  PU 


Gi34ERAL  MANAGER  for  established 
paid  circulation  Florida  weekly  in 
teautiful  resort  area.  Unlimited  oppor¬ 
tunity  with  group  for  individual  with 
good  news  and  advertising  background. 
Box  2080,  Eklitor  &  Publisher. 


OPENING  FOB  GENERAL  MANAGER 
for  highly  successful  7-day  newspaper 
of  47,000  circulation.  Excellent  oppor¬ 
tunity  for  right  person.  Must  presently 
have  first  class  track  record  in  news¬ 
paper  management  with  greatest  ex¬ 
perience  and  emphasis  in  editorial, 
circulation,  advertising  departments. 
Should  have  proven  abilities  in  direct¬ 
ing,  communicating,  and  motivating  de¬ 
partment  heads  and  staffers.  Must  be 
cost-experienced  and  profit-oriented. 
Contact  direct  with  detail^  resumes  and 
salary  requirements  to  J.  F.  Breeze, 
Ogden  Standard-Examiner,  Ogden,  Utah 
84402.  All  communications  will  be  kept 
completely  confidential. 


GENERAL  MANAGER 

with  advertising  and  administrative 
exiierience  for  16.000  Zone  2  daily. 
Send  resume  to  Box  1099,  Editor  & 
Publisher. 


WANT  TO  RUN  YOUR  OWN  SHOW? 
Group  seeks  all  around  publisher  for 
small  AM  offset  daily  in  Midwest.  Real 
challenge,  but  right  person  can  share 
in  profit  and  ownership  while  growing 
with  community.  Box  1191,  Editor  A 
Publisher. 


BUSINESS  MANAGER  for  religious 
weekly  in  Area  2.  Knowledge  of  ad¬ 
vertising  and  newspaper  accounting 
required.  Box  2042,  Editor  &  Publisher. 


UNIQUE  NEW  WEEKLY,  mass  cir¬ 
culate  in  major  Midwest  city — not  a 
shopper — seeks  top  caliber  ad  manager. 
Great  opportunity  for  right  person. 
$20,000  plus.  Box  2001,  Editor  & 
Publisher. 


ADVERTISING  COPY 


COPYWRITER 

Promo/ ad  with  1  to  3  years  experience. 
You  must  be  versatile,  productive  and 
exceptionally  talented.  Some  of  the 
most  challenging,  difficult,  rewarding 
work  in  town.  Send  resume  to 
Brandegee  Associates.  1722  Murray 
Ave.,  Pittsburgh,  Pa.  15217. 


CIRCVLATION 


ASSISTANT  circulation  manager  for 
30,000-1-  daily.  Excellent  opportunity 
to  grow  with  an  outstanding  group. 
Chart  Area  2.  Prefer  a  person  who  en¬ 
joys  promotion  aspects  of  circulation. 
Tell  us  about  yourself.  Box  2079,  Editor 
&  Publisher. 


To  an$wcr  box  number  ads  in 


EDITOR  ft  PUBLISHER 


Address  your  reply  to  the 
box  number  given  in  the 
ad,  c/o  Editor  &  Publisher, 
850  Third  Avenue,  New 
York,  N.Y.  10022. 

Please  be  selective  in  the 
number  of  clips  submitted 
in  response  to  an  ad.  In¬ 
clude  only  material  which 
can  be  forwarded  in  a 
large  manilla  envelope. 

Editor  &  Publisher  is  not 
responsible  for  the  return 
of  any  material  submitted 
to  its  advertisers. 


L I S  H  E  R  for  August  10,  1974 


HELP  WANTED 
'cmCVLATIOI^ 


HELP  WANTED 

CLASSIFIED  ADVERTISING 


HELP  WANTED 
^'‘EmrORLiL^ 


HELP  WANTED 
^^DITORIAL^ 


CIRCtTLATION  MANAGER  who  will 
report  to  Circulation  Director.  50,000 
award-winning  suburban  daily  in  Zone 
2,  with  strong  metropolitan  competi¬ 
tion  is  seeking  aggressive,  promotion 
minded  person  who  is  familiar  with 
District  Manager  Operation.  Primary 
responsibility  will  be  working  with 
District  Managers  in  setting  up  strong, 
continuous,  productive,  carrier  boy 
promotions.  Excellent  salary  and  fringe 
benefits.  Full  resume  and  salary  ob¬ 
jective  in  confidence  to  Box  2009, 
Editor  &  Publisher. 


CIRCULATION  MANAGEOt  with  ex¬ 
perience  to  grow  with  established  daily 
in  Zone  8.  Send  qualifications  to  Box 
1186,  Editor  &  Publisher. 


CIRCULATION 

MANAGER 

wanted  for  18,000  circulation  paper  in 
Area  5.  Midwest  background  preferred. 
Compensation  range  $15-18,000.  Must  be 
able  to  properly  handle  entire  depart¬ 
ment,  includini^  motor  routes,  train  and 
supervise  district  men,  handle  promo¬ 
tion,  etc.  Excellent  small  city  to  live  in. 
Ideal  opportunity  for  experienced  person 
who  wants  to  move  up  with  further 
opportunity  for  later  advancement. 
Many  fringes,  including  company  paid 
pension  plan.  Write  full  details  to  Box 
1169,  Editor  &  Publisher,  state  avail¬ 
ability  for  interview  at  our  exiiense. 
All  replies  confidential. 


CIRCULATION  DISTRICT  MANAGER 
needed  by  a  Connecticut  evening  and 
Sunday  newspaper.  We  need  a  self¬ 
starter  who  is  capable  of  providing 
the  finest  in  sales  and  service.  Excel¬ 
lent  pay  and  fringe  benefits.  Send 
resume  and  salary  requirements  to 
Box  2030,  Editor  &  Publisher. 


MANAGER 

Ready  for  your  next  move  up?  News¬ 
paper  group  has  oiiening  for  circula¬ 
tion  manager  on  10,000-|-  newspaper  in 
Midwest.  $15,000  plus  incentive  for 
right  person.  Must  be  strong  in  sales. 
Write  Box  2075,  Elditor  &  Publisher, 
giving  complete  work  history  and  i 
letter  on  your  work  accomplishments. 
Replies  held  confidential. 


DISTRICT  MANAGER  strong  in  pro¬ 
motion  and  leadership,  willing  to  make 
an  investment  of  time  and  self  with  a 
progressive  and  rapidly  expanding  PM 
daily  in  northern  New  England.  Ex¬ 
cellent  opportunity  for  advancement 
and  a  chance  to  work  with  a  young 
management  team.  All  we  can  afford 
now  is  $150  a  week  plus  commissions, 
but  this  is  a  genuine  opportunity  for 
rapid  advancement.  Box  2034,  Editor 
&  Publisher. 


WANTED:  Experienced  circulation 

manager,  for  group  of  10  newspapers, 
who  is  free  to  travel  constantly.  We 
want  someone  who  is  an  expert  on 
promotion  and  carrier  delivery.  Must 
be  willing  to  spend  entire  time  on  the 
road  staying  at  each  location  as  long 
as  necessary.  Good  salary,  good  benefits 
and  excellent  future  for  right  person. 
Box  2055,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  AD  REPRESENTATIVE. 
Work  for  daily  and  Sunday  newspaper 
in  Eastern  Iowa  with  a  circulation  of 
41,000  throughout  a  tri-state  area. 
Some  experience  helpful,  but  not  nec¬ 
essary.  Send  complete  resume  of  e<lu- 
cation,  exiierience  and  salary  require¬ 
ments  to  Personnel  Director,  Telegraph 
Herald.  P.O.  Box  688,  Dubuque,  Iowa 
52001. 


CLASSIFIED  MANAGER— 19,000  six- 
day  evening  daily  seeking  experienced 
classified  person  with  proven  sales 
background,  idea  and  promotion  orient¬ 
ed,  and  the  ability  to  lead  and  direct  an 
eager  staff.  Growing  area — just  1  to  2 
hours  from  recreation  areas  in  the 
SierrsLS,  Coast  and  San  Francisco.  Medi¬ 
cal,  dental  and  retirement  program. 
Write  qualifications,  references  to: 
Advertising  Director,  Merced  Sun-Star, 
P.O.  Box  739,  Merced,  Calif.  95340. 

EDITOR  di  PUBLISHER 


CLASSIFIED  MANAGER 
Experienced  classified  sales  person  with 
ability  *.o  take  charge  of  department. 
Zone  1.  6-day  daily.  Good  staff  and 
living  area.  Box  1158,  Write  Editor  & 
Publisher. 

CLASSIFIED  MANAGER 
A- 1  OPPORTUNITY 
Coming  Your  Way 

Start  with  us  at  the  $18,000  salary 
range  plus  bonus  and  all  major  benefits. 
We  will  fulfill  your  needs!  Fulfill  ours! 
Major  New  Jersey  daily  is  looking  for 
an  all-around  doer.  Suppose  you’re  the 
second  in  command  but  ready  to  take 
hold  of  the  reins.  Why  wait?  You  too 
could  be  the  one  to  give  ability,  leader¬ 
ship  and  motivation  to  this  top  job  we 
have  opened  for  you.  The  time  is  right 
now.  Send  resume  to  Box  1166,  Editor  & 
Publisher. 


DISPLAY  ADVERTISING 


!  DISPLAY  OR  CLASSIFIED  opening 
I  for  experienced  salesperson  or  J-School 
grad  on  small  Florida  daily.  Beautiful 
1  waterfront  community.  Write  Box  2078. 

I  Eilitor  &  Publisher. 

'  AD  MANAGER — Small  Oklahoma  daily. 

,  Fair  salary,  good  bonus,  future.  Box 
I  2019,  Editor  &  Publisher. 

'  DISPLAY  SALESPERSON 

'  Modesto,  California 

'  The  Modesto  Bee  has  an  imme- 
!  diate  opening  for  a  display  adver¬ 
tising  salesperson.  Excellent  oppor¬ 
tunity  with  goo<l  salary  and  fringe 
benefits.  Apply  in  person  or  send 
resume  listing  education,  exiieri- 
ence,  earnings,  etc.,  to: 

The  Modesto  Bee 
14th  &  H  Streets 
Modesto.  California  95354 
(An  Equal  Opportunity  Employer) 

SALESMAN  for  Rocky  Mountain  resort  j 
town  weekly.  Personal  interview  re-  j 
quired.  Send  resume  to  Box  1127,  Editor 
&  Publisher. 


ADVERTISING  REPRESENTATIVEfor 
Arts  and  Letters  Weekly  in  choice 
Zone  5  metro  area.  High  commission 
and  draw.  Must  be  versed  in  agency 
solicitations  for  retail  accounts,  and 
make  a  smashing  appearance.  Box  1110, 
Editor  &  Publisher. 

I  "advertising 

i  SALESMAN 

!  Minimum  1  year  experience  needed  to 
I  head  suburban  newspaper  in  dynamic 
Midwest  growth  area.  Profit  sharing, 
top  fringe  benefits,  stock  options.  We 
want  self-motivated,  highly  ambitious 
I  person  who  is  ready  to  move  into  top 
1  position.  Send  complete  typed  resume 
and  letter  stating  personal  history  and 
I  achievements  to  Box  2000,  Editor  & 
i  Publisher. 

1  - - - 

j  ESTABLISHED  DAILY  in  world’s  rich¬ 
est  petrochemical  area  has  opening  for 
hard-hitting  sales  person.  Good  salary 
I  plus  exceptional  incentive.  Contact  Bill 
I  Buhler,  ’The  News  Citizen,  Box  6192, 
Pasadena.  Texas  77506. 


AGGRESSIVE.  EXPERIENCED  retail 
salesman  for  50,000  New  York  daily. 
Salary,  paid  vacations,  health  and  life 
insurance,  bonus  plus  other  fringe 
benefits.  If  you  are  a  proven  linage 
producer  and  want  to  get  ahead  with 
a  progressive  newspaper  group,  send 
resume  in  strict  confidence  to  Box  2033, 
Editor  &  Publisher. 


EDITORIAL 

MANAGING  EDITOR  with  experience 
for  6-i)erson  staff  of  semi-weekly. 
$12,500.  Michael  J.  de  Sherbinin. 
Publisher,  Amherst  Record,  Box  7. 
Amherst,  Mass.  01002. 


MANAGING  EDITOR  or  assistant  posi¬ 
tion  open  for  well-qualified  individual 
on  small  IHorida  daily  in  beautiful 
waterfront  community.  Write  Box  2076, 
'  Editor  &  Publisher. 

for  August  10,  1974 


OHIO.  45,000  circulation  daily  s^ks 
copy  editor  for  central  desk.  Editing, 
headlines,  layout.  Experience  required. 
Potential  for  growth  in  resiionsibility, 
pay.  Box  2005,  Editor  &  Publisher. 


EXPERIENCED  REPORTER  for  coun¬ 
ty  governmental  beat.  Include  resume, 
clips,  references,  salary  requirements. 
Charles  Martin,  Managing  Editor, 
Martinsville  Bulletin,  Martinsville,  Va. 
24112. 


NEW  MEXICO  semi-weekly  seeks 
editor-reporter.  Start  $135  weekly. 
Box  25,  Belen,  N.M.  87002. 


ENTHUSIASTIC  AND  IMAGINATIVE 
weekend  editor  needed  to  spearhead 
new  and  growing  Sunday  product  for 
progressive  Ohio  daily.  Flair  for  lay¬ 
out  and  solid  background  in  news 
gathering  and  editing  are  musts.  Send 
salary  needs,  resume  and  references  to 
Box  2023,  Editor  &  Publisher. 


EXPERIENCED  managing  editor  to 
build  and  lead  quality  staff  for  Zone  5 
I  12M  offset  daily  desiring  editorial  ex- 
I  cellence.  Box  2077,  Editor  &  Publisher. 


EXECUTIVE  EDITOR,  quality  sub¬ 
urban  experience,  with  creative,  ad¬ 
ministrative  and  budgetary  abilities  to 
lead  a  large  quality-conscious  editorial 
j  staff,  and  to  direct  editorial  content  in 
accordance  with  highest  journalistic 
standards.  We  are  a  technologically 
progressive,  fast-growing,  award-win¬ 
ning.  twice-weekly  publication  with 
i  155,000  circulation  in  Detroit  suburbs, 
j  Excellent  fringe  benefits  plus  a  bright 
!  future.  Salary  negotiable.  Write  to 
Co-Publishers,  Observer  &  Eccentric 
Newspapers,  Box  2428,  Livonia,  Mich. 
,  48150. 


COMPANY  OF  TTIE  CROSS.  Episco¬ 
palian  religious  order,  is  recruiting 
new  members,  men  or  women,  married 
Or  single,  for  desk/rewrite  staff  of  its 
new  western  Canadian  general  weekly 
news  magazines.  Company  members 
receive  as  pay  all  living  essentials  plus 
a  small  cash  allowance.  Experience 
essential.  Write:  The  Minister.  Com¬ 
pany  of  the  Cross,  11224  142  St.,  Ed¬ 
monton,  Alberta,  Canada. 


EDITOR  MOVING  UP 

Multi-talented  news  editor  sought  by 
40,000  daily  and  Sunday.  We’re  hunting 
an  experienced  person  who  can  take 
command  in  our  news  room.  Our  offset 
prize-winner  demands  an  editor  who 
understands  color,  appreciates  eye  catch¬ 
ing  layout  and  can  crop  pictures  for 
maximum  impact.  If  your  experience 
proves  you  can  handle  large  doses  of 
responsibility,  work  well  with  people — 
and  proiluce — we’d  like  you  to  join  our 
hard-working  team  in  a  fast  growing, 
active  city.  Box  1188,  Editor  &  Pub¬ 
lisher. 


SPORTS  EDITOR  who  can  write  sharp, 
interesting  copy,  layout  sparkling 
pages  and  organize  our  most  single- 
handed  coverage  of  a  large  area.  Must 
be  fast  and  accurate.  Write  to  Ronald 
E’.  McIntosh,  Executive  Editor.  The 
Forum  &  Hackettstown  Gazette.  106  E. 
Moore  St.,  Hackettstown,  N.J.  07840. 


THE  ARIZONA  REPUBLIC  has  open¬ 
ings  for  experienced  copy  editors 
capable  of  tight  editing  and  a  high 
standard  of  headline  writing.  Working 
conditions  excellent,  fringe  benefits 
highest  and  pay  as  good  or  better  than 
Southwest  standards.  Apply  (please  do 
not  re-apply  if  we  have  earlier  appli¬ 
cations)  to  Managing  Elditor  Harold 
K.  Milks,  The  Arizona  Republic,  P.O. 
Box  1950,  Phoenix.  Ariz.  85001. 


EDITOR-WRI’TER  needed  for  expanding 
weekly  newspaper-newsmagaizne  (23,- 
000  circulation)  in  Nova  Scotia.  Re¬ 
quires  idea  person  experienced  in  all 
facets  to  compete  with  daily  paper. 
Hard  news  needed.  Should  be  familiar 
with  Canada.  Provide  clips  and  resume 
to  Nick  Fillmore.  The  4th  ESTATE,  Box 
890,  Halifax,  Canada. 


RESPONSIBLE,  able,  versatile  reporter 
capable  of  moving  up  to  a  demanding 
desk  on  dynamic,  professionally  and 
technically  aware  metropolitan  region 
P.M.  Top  pay,  benefits  in  return  for 
above-average  pace,  standards.  At  least 
three  years  solid  experience.  Box  1171, 
Elditor  &  Publisher. 


EHI’TORIAL  COORDINATOR  to  plan 
and  develop  training  books  issued  by 
national  association  in  urban  affairs 
located  in  Washington,  D.C.  10  years 
experience  in  writing  and  editing,  in¬ 
cluding  some  work  with  encyclopedias 
or  textbooks.  Please  send  resume  to 
Box  1199,  Editor  &  Publisher. 


WE’RE  LOOKING  for  the  right  man 
or  woman  to  take  charge  and  run  our 
sports  department.  First  qualification 
is  ability  to  organize  and  motivate  a 
bright  young  staff.  Must  stay  in  touch 
with  coaches  and  teams  in  multi-county 
area,  be  good  at  writing  and  strong  on 
layout.  Goal  of  sports  department,  as 
of  rest  of  newspaper,  is  excellence. 
We’re  a  35,000  daily  in  Zone  3.  Send 
resume  in  complete  confidence  to  Box 
1093,  Editor  &  Publisher. 


REPORTERS 

Reporter’s  dream  position  1  $22,000  a 
year  and  plenty  of  travel.  National 
Enquirer,  Lantana,  Fla.,  needs  man  or 
woman  to  specialize  in  meilical  stories, 
but  who  also  will  be  called  on  to  do 
science  and  human  interest  articles. 
Must  have  at  least  5  years  solid  experi¬ 
ence.  Will  pay  relocation  expenses. 
Write  P.O.  Box  3643,  Lantana,  Fla. 
33462. 


MANAGING  EDITOR— Zone  6.  5-day 
unopposed  county  seat  daily  needs  ex¬ 
perienced  newsman  to  ramrocl  local 
coverage,  handle  wire.  Thorough  local 
coverage  is  our  continuing  objective. 
Full  authority  over  news  staff.  Great 
opportunity  in  town  of  9000  in  heart 
of  recreational  area.  Modern  editing 
terminal  recently  installed.  Must  tell 
all  sides  thoroughly,  eschew  ’’advocacy 
journalism”,  be  able  to  direct  sub¬ 
ordinates  effectively.  Our  growing  paper 
needs  a  hustler.  All  replies  confiden¬ 
tial.  Box  2056,  Elditor  &  Publisher. 


HEADLINE  V^RITER 

Expanding  national  chain  of  medical 
newspapers,  suburban  Washington, 
D.C.  location.  Experience  on  high 
volume  rim  a  must.  Precision  and 
speed  necessary,  in  that  order.  Back- 
.{round  in  medical  terminology  helpful. 
Write:  Managing  Editor.  1223C  Wilkins 
Ave.,  Rockville,  Md.  20852.  Include 
salary  history  and  requirements. 


TWO  REPORTERS  who  can  move  fast, 
write  sharp  breaking  stories  and  in¬ 
teresting  features.  Must  know  AP 
stylebook.  Write  Ronald  E.  McIntosh. 
Executive  Editor,  The  Forum  & 
Hackettstown  Gazette,  106  E.  Moore 
St..  Hackettstown.  N.J.  07840. 


ONE-MAN  BI-WEEKLY  criminal  jus¬ 
tice  newspaper  in  New  York  City  seeks 
editor  to  share  load,  go  weekly.  Excit¬ 
ing  beat  largely  ignored  by  dailies. 
Capital  interest  available.  (212)  732- 
8552.  Box  2053,  Editor  &  Publisher. 

SPORTS  EDITOR  AND 
SPORTS  WRITER 

Both  of  these  positions  are  full  time, 
immediate  openings  for  two  very  ag¬ 
gressive  and  imaginative  writers.  We 
are  a  medium  size  daily  newspaper  lo¬ 
cated  in  Zone  5.  Our  sports  department 
emphasizes  community  siiorts,  major 
college  and  pro  coverage.  We  offer  good 
pay  and  benefits.  Please  send  resume  to 
Box  1122,  Elditor  &  Publisher. 


REPORTER  -  DESKMAN  for  small, 
long-established,  prestige  daily  serving 
legal  field.  Duties  include  reporting, 
handling  wire  copy,  headwriting,  lay¬ 
outs.  No  legal  background  needed,  but 
must  be  willing  to  apply  interest,  skills 
to  this  special  area.  Send  resume, 
samples.  C.  W.  Loomis,  Law  Bulletin, 
415  N.  State  St.,  CTiicago,  Ill.  60610. 


FEATURE  WRITER  who  can  help  us 
produce  interesting  and  informative 
family/ women’s  interest  ’’Life  Style” 
pages.  Writing  will  occupy  most  of 
your  time,  but  you  will  also  do  layouts, 
editing  and  creative  planning.  Recent 
grad  OK  if  you  have  above-average 
exjierience  on  college  daily  or  as  sum¬ 
mer  intern.  Opening  on  morning  staff 
of  Area  2  daily.  Expect  to  fill  spot  by 
September  1,  so  write  promptly  and 
send  samples  to  Box  2044,  Editor  & 
Ihiblisher. 
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HELP  WANTED 


EDITORIAL 


MANAGING  EDITOR  for  Zone  5 
weekly  free  circulation  offset  news¬ 
paper.  Must  be  experienced  in  all 
phases — news  writing,  photos,  advertis¬ 
ing.  makeup.  Must  be  profit-oriented 
and  cost  conscious.  Salary  and  profit 
sharing  plan.  Send  complete  resume 
to  Box  2003,  Editor  &  Publisher. 


KEY  EDITORIAL  POSITION  open  on 
reform-oriented,  independent  national 
Catholic  newspaper.  Strong  journalism 
background  and  awareness  of  religious 
issues  required.  Send  samples  of  writ¬ 
ing,  resume  and  salary  requirements  to : 
Publisher,  National  Catholic  Reporter, 
Box  281,  Kansas  City,  Mo.  64141. 

COPY  EDITOR  who  can  make  copy 
squeek,  heads  sing  and  layout  sparkle. 
Must  know  AP  stylebook.  We  want  a 
pro — young  or  old.  Contact  Ronald  E. 
McIntosh,  The  Forum  &  Hackettstown 
Gazette,  106  E.  Moore  St.,  Hacketts¬ 
town,  N.J.  07840. 


HELP  WANTED 


PRESSROOM 


EDITORS 

NEEDED 

staff  and  Technical  Positions 
available  with  large,  diversified, 
specialized  Publisher.  Interna¬ 
tional  scope  offers  challenge  to 
aggressive  individuals.  Perma¬ 
nent  location  in  beautiful  Cen¬ 
tral  Wisconsin.  Enjoy  excellent 
salary  and  benefit  plan.  Send 
resume  or  call: 

J.  J.  Keller  &  Associates,  Inc. 
145  W.  Wisconsin  Avenue 
Neenah,  Wisconsin  54956 
(414)  722-2848 


JOURNEYMAN  PRESSMAN  —  Offset, 
central  Florida.  Published  weekly.  Shoi>- 
ping  news.  Good  opportunity  for  qualified 
person  seeking  advancement.  Good  sal¬ 
ary,  benefits.  Mr.  Gilly,  (813)  688-8500. 


PRESSMAN — Good  sunshine,  wages, 
benefits  and  security  are  waiting  for 
you  in  Lakeland,  Fla.  8-unit  Scott. 
Call  Bob  Douglass  collect  at  (813) 
688-6011. 

'urbanite  pressman 

SUPERVISOR 

Union  shop.  7-unit  Urbanite  press. 
100.000  daily  circulation  tabloid.  Night 
shift  starting  7  PM.  Collect  run.  We 
need  an  experienced  pressman  to  print 
our  newspaper  and  to  take  charge  of 
the  pressroom.  Will  work  directly  with 
the  Production  Manager,  (jommand  of 
Spanish  helpful  but  not  essential.  Send 
resume  and  salary  desired  to  El  Nuevo 
Dia,  P.O.  Box  297,  San  Juan,  Puerto 
Rico  00902.  Attn :  Personnel  Manager. 

JOURNBJYMAN  PRESSMAN  (combina¬ 
tion  man  preferred)  for  8  unit  Head¬ 
liner.  Air  conditioned  plant.  A  6-day 
publication.  5-PM  editions.  1-AM — no 
Sundays.  36^4  hour  days,  good  scale 
and  fringes.  Please  write  or  call  Ken 
Maloney,  Pressroom  Foreman,  or  Joe 
Muldowney,  Pressroom  Superintendent, 
at  The  News-Sun,  100  Madison  St., 
j  Waukegan,  Ill.  60085.  (312)  689-7004. 

;  ^^'“"''''pRODVCrio^ 

!  ELECTRONIC  MAINTENANCE 
j  SUPERVISOR 

j  For  metropolitan  daily-Sunday  in  Zone 
I  2.  Exjterience  with  Scanners/C^RT  Type¬ 
setters/Terminals  desirable.  Report  to 
Composing  Room  Superintendent.  Full 
range  of  benefits.  Box  1187.  Exiitor  & 
Publisher. 


HELP  WANTED 


PRODUCTION 


ELECTRONIC 

MAINTENANCE 

We  need  a  top  flight  maintenance  man 
to  handle  our  growing  list  of  electronic 
equipment,  VDTs,  Scanners  and  a  505, 
all  on  line.  If  you  enjoy  challenges  and 
aren't  afraid  of  the  new  technology, 
then  we  have  a  great  opportunity  for 
you.  Top  pay  and  benefits  with  a  fast 
growing  organization.  Box  1131,  Editor 
&  Publisher. 


PROMOTION 

PROMOTION 

Number  two  slot  available  for  person 
who  can  direct  art.  copy,  and  produc¬ 
tion  staff.  Strength  in  design  and 
graphics  required.  Handle  all  phases 
of  advertising  and  sales  promotion  for 
combination  of  dailies  and  weeklies 
located  in  Zone  2.  Send  resume  and 
salary  requirements  to  Box  2050, 
Editor  &  Publisher. 

^^'^^PUBUclRELA^nom 

COMMUNITY  RELATIONS  MANA¬ 
GER  :  Investor-owned  utility  seeks  ex¬ 
perienced  Community/Public  Relations 
Manager  for  its  Midwestern  Operation. 
Will  work  with  Company  President  and 
Operations  Managers  in  developing  and 
implementing  community  relations  poli¬ 
cies  for  11  water  utilities  in  4  states. 
Write  to  Box  1163,  Elditor  &  Publisher, 
providing  background,  experience  and 
salary  requirements. 


HELP  WANTED 


PUBLIC  RELATIONS 


CLBARBROOK  CEINTER  is  seeking  a 
Director  of  Development  and  Commu¬ 
nity  Relations.  The  Center  is  a  private, 
not-for-profit  community  based  agency 
serving  developmentally  disabled  chil¬ 
dren  and  adults  in  the  northwest  sub¬ 
urbs  of  Chicago.  Salary  range  $12,600 
to  $14,500.  Send  resume  in  confidence 
to  Executive  Director,  3201  W.  Camp¬ 
bell,  Rolling  Meadows,  III.  60008. 

PUBLIC  INFORMATION 
OFFICER 

Educational  research  organization  needs 
project  public  information  officer  to 
perform  full  range  of  Public  Rela¬ 
tions/ Public  Information  tasks,  in¬ 
cluding  writing  and  distribution  of 
news  releases,  holding  news  confer¬ 
ences  and  editing  of  informational 
publications.  Requirements :  experience 
in  Public  Relations/ Public  Information, 
editing,  education  related  writing, 
maintenance  of  media  contacts,  organi¬ 
zation  of  news  conferences,  as  well  as 
knowledge  of  syntax,  style,  journalism 
operations  and  publications  law.  Please 
send  resume :  Education  Commission  of 
the  States.  1860  Lincoln  St..  Suite  300. 
Denver,  Colo.  80203,  attention  Per¬ 
sonnel  Dept.  Affirmative  Action/ Equal 
Opportunity  Employer. 

REGIONAL  MAGAZINE  wishes  to 
double  circulation  quickly.  Seeks  crea¬ 
tive  sales  manager  with  experience  in 
media  promotion.  Salary  negotiable. 
Box  63,  Pippa  Passes,  Ky.  41844,  or 
call  (606)  368-2101,  ext.  29. 


Positions  Wonted ... 


SPORTS  WRITER  for  hard-hitting  ag¬ 
gressive  PM/Sunday  daily.  Send  resume 
and  writing  samples  to:  State  News 
and  Daily  Eagle,  Dover,  Del.  19901.  An 
E'lual  Opportunity  Employer.  i 

WANTED :  Experienced  reporters  to 
work  as  senior  editorial  assistants  with 
America’s  biggest  weekly  newspaper. 
Job  entails  finding  and  developing 
stories  and  liaising  with  IT.S.  stringers 
under  supervision  of  an  editor.  Start¬ 
ing  salary  $11,700.  Reply  to  P.O.  Box 
3643,  Lantana,  Fla.  33462. 

FREE  PLACEME34T  SEHIVICE 

Daily  Neivspapers 

Send  us  your  resume:  we  will  duplicate 
and  refer  it  on  current  job  openings. 
Full  range  of  editorial,  advertising, 
circulation  and  back  shop  jobs  usually 
available. 

New  Ehigland  Daily  Newspaper  Assn. 
840  Main  St.,  Room  527 
Worcester,  Mass.  01608 

THE  CHARLOTTE  OBSERVER  is 
looking  for  a  religion  writer  who  will 
cover  the  spiritual  part  of  our  readers' 
lives,  including  organized  religion,  un- 
organiz^  religion  and  ethical  and 
moral  issues.  You  must  be  someone 
who  can  write  better  than  most  people 
and  whose  idea  of  covering  religion  is 
not  putting  out  a  "church  page”.  Sin¬ 
ners  welcome.  Send  your  ideas  and 
clips  to  Metropolitan  Eiditor  Walker 
Lundy.  Box  2138,  Charlotte.  N.C.  28233. 
An  Equal  Opportunity  Employer. 

PHOTOGRAPHER/REPORTER  for 
Maryland’s  largest  weekly  newspaper. 
Recent  Journalism  graduate  with  top 
record  or  1-2  years  experience.  Send 
resume,  samples  of  work  to:  Editor. 
The  Catholic  Review,  320  Cathedral 
St..  Baltimore,  Md.  21203. 

^l^ARKETING^^^JRES^ 

MEDIA  RESEARCHER 

Major  research  company  located  in 
Detroit.  Michigan,  seeks  experienced 
research-marketing  analyst  with  Mas¬ 
ters  degree  or  equivalent.  Need  news¬ 
paper  experience.  Write  Market  Opin¬ 
ions  Research,  28  W.  Adams,  Suite  601, 
Detroit.  Mich.  48226. 


NEED 

PROVEN 

CAPABLE 

WORKING 

SUPERINTENDENT 

for  back  shop  in  high  quality  trade 
typography  operation.  Mergenthaler 
VIP  experience  helpful,  also  strong  on 
hot  metal.  Southwest. 

Rush  resume  stating  salary  re- 
.  quirements  to  Box  I  176,  Editor 
I  &  Publisher. 

*  LINOFILM  MAINTENANCE  MAN  for 
newspaper  daily.  Also  Compugraphic 
equipment.  Midwest.  Salary  open.  Send 
complete  resume  to  Box  2031,  Editor 
&  Publisher. 

PRODUCTION  MANAGER,  night  shift. 
Chicago  advertising  typographer.  Top 
salary  for  right  person  with  profit 
oriented  firm.  Contact  R.  G.  Silverman, 
(312)  337-1383. 

COMPOSING  ROOM 
FOREMAN 

Modesto,  California 
The  Modesto  Bee  is  looking  for  a 
top  flight  foreman  with  proven 
leadership  ability.  Must  be  knowl¬ 
edgeable  in  computerized  cold  type 
operation  and  fully  understand 
operation  of  an  ITU  Composing 
Room.  A  challenging  opportunity 
with  good  salary  and  fringe  bene¬ 
fits.  Apply  in  person  or  send  de¬ 
tailed  resume  to  show  full  details 
as  to  education,  exiierience,  earn¬ 
ings,  etc.  to:  The  Modesto  Bee, 
14th  &  H  St.,  Modesto,  California. 
(An  Equal  Opportunity  Employer) 

E6F  ClattMtd*— 

At  affaeflv*  la 
flia  newtpopar  commoai$y 
os  your  newspaper's  classifieds 
I  are  In  your  cemmaaltyl 


ADMINISTRATIVE  CIRCULATION 

12  YEARS  EXPERIENCE  as  auditor  EXPERIENCTED  in  all  phases  of  cir- 
and  controller  of  daily  newspapers  culation  and  conversions  dailies-week- 
with  job  printing  and  Cable  TV  lies,  paid  and  voluntary  paid.  Worked 
divisions  plus  degree  in  Business  Ad-  with  district  manager  and  counselor 
ministration  qualifies  for  Business  systems.  Strong  on  promotion.  Chicago 
Manager  or  Controller  position.  Prefer  area  preferred.  Box  1197,  Editor  & 
Zone  5.  Box  2022,  Editor  &  Publisher.  Publisher. 

GENERAL  MANAGER/ AD  DIRECT  INTERNATIONAL  AWARD-WINNING 
TOR.  Daily,  weekly,  shopper  manage-  circulation  manager.  Mature,  fully  ex- 
ment.  All  advertising  phases,  promo-  perienced,  lioth  AM,  PM  and  com- 
tion,  circulation,  collection.  traininKt  o>nation.  Experienw  on  major  metro 
motivating.  Profit,  budg^ct  oriented,  newspapers,  but  will  consider  any  size 
Zones  2.  3,  4.  Resume,  references.  Box  proper  opportunity  and  challenge. 

2027,  Editor  &  Publisher.  Thrive  on  big  challenge.  Box  2064. 

- - - - -  Editor  &  Publisher. 

GENERAL  MANAGER,  with  16  years  NUMBER  ONE  circulation  manager 
extensive  responsibility,  achievemente  (Area  4)  wants  to  relocate  to  Area  8. 
and  innovations  as  Ad  Director  Pub-  Age  34.  college  background,  top  refer- 

^i\Tc??  7TsT  ‘^"res.  Trained  promoter.  Boi  2060, 

(515)  673-7480. _  Editor  &  Publisher. 

GENERAL  AND/OR  ADVERTISING  _ _ 

manager.  20  years  proven  experience  as  DISPLAY  ADVERTISING 
general  manager  and  advertising  mana¬ 
ger  of  small  and  medium  size  news-  ' 

papers.  Strong  on  revenue  production  AVAILABLE  SOON  for  a  Florida, 
and  cost  control.  Prefer  Zone  1  or  2.  Missouri  or  Kentucky  newspaper.  36. 
Box  1160,  Editor  &  Publisher.  9  years  sales,  art  degree.  Box  2024, 

Editor  &  Publisher. 

EFFICIHINT  COPY  FLOW,  thoroughly 
IfJIi  trained  salesmen,  more  productive  ads, 

special  promotions,  increased  linage — 

-•  i„„b:.,~  yes-  these  and  more  from  young  ad 

p:  If  you  are  leaking  ^^nager,  30.  seeking  to  reWe  in 
:h  Circulation  Dir^tor/  3  5  5  g  3  2057,  Editor 

lan  that  can  motivate.  ^  Publisher. 

ong  on  promotion.  Age - 

kground,  12  years  in  all  AD  MANAGER-SALESMAN,  good  at 
■  man,  top  records  and  motivating  and  leading  a  staff  in  sell- 
lished.  Prefer  Zones  3,  ing.  servicing,  layout,  copy,  promo- 
)66,  Editor  &  Publisher,  sions  and  all  the  rest  in  advertising 

- with  excellent  record  as  manager  and 

J  MAN,  young,  now  salraman.  Daily  and  metropolitan  ex- 
nager  small  daily,  seeks  perience.  College  graduate.  Box  2068, 
to  larger  newspaper  as-  Editor  &  Publisher. 

er.  Elxperienced  in  all  _ 

fant  to  keep  learning.  ’vnfrrtDTTi 

1  details  about  iiosition  t-irl  I  tJKIAL 

ting  salary  range.  Box  - — — - - — - - — 

Publisher.  REPORTER  with  4  years  experience 

•  1  .  a.  a.  Writing.  Uyout  seeks  job  in  Colo- 

DED  circulator  wants  to  rado.  Newspaper.  PR,  house  organ, 
cu  ation  manager  15,000  1142,  Editor  &  Publisher. 

.  10  years  experience  as - - 

Br.  zone  supervisor.  Like  EXPERIENCED  NEWSMAN  wants 
1  results.  Age  32.  mar-  copyreading  or  advanced  reporting  job. 
Sone  3  or  5,  but  will  Zones  2,  3,  BA  English,  (^od  writer, 
;  in  Midwest.  Box  2038,  knowing  editor.  Box  1156.  Editor  & 
sher.  Publisher. 

EDITOR  ec  PUBLISHER  for  August  10,  1974 


CIRCULATION 


MR.  PUBLISHER:  If  you  are  looking 
for  a  top-notch  Circulation  Director/ 
Manager,  a  man  that  can  motivate, 
reorganize,  strong  on  promotion.  Age 
33.  college  background,  12  years  in  all 
phases.  Family  man.  top  records  and 
references  furnished.  Prefer  Zones  3, 
4  or  8.  Box  2066,  Editor  &  Publisher. 

CIRCULATION  MAN,  young,  now 
circulation  manager  small  daily,  seeks 
October  move  to  larger  newspaper  as¬ 
sisting  manager.  Elxperienced  in  all 
phases,  but  want  to  keep  learning. 
Please  give  all  details  about  iiosition 
including  starting  salary  range.  Box 
2070,  Editor  &  Publisher. 

CAREER  MINDED  circulator  wants  to 
step  up  to  circulation  manager  15,000 
to  40,000  daily.  10  years  experience  as 
district  manager,  zone  supervisor.  Like 
the  street  and  results.  Age  32.  mar¬ 
ried.  Prefer  Zone  3  or  5,  but  will 
I  consider  others  in  Midwest.  Box  2038, 
I  Editor  &  Publisher. 


Positions  Wonted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


EDITORIAL 


EDITOR/ REPORTER,  now  with  na¬ 
tional  weekly  magazine,  seeks  i>ost  on 
daily  newspaper.  Skills  developed  on 
news  staffs  of  The  New  York  Times 
and  St.  Louis  Post-Dispatch.  BJ  Mis¬ 
souri.  Areas  1,  2,  5.  Box  2016,  Editor 
&  Publisher. 


EXPERIENCED  REPORTER  seeks  sim¬ 


EDITORIAL 


VERSATILE  WRITEHl-EDITOR  on 
40,000  AM.  J-Grad.  5  years  daily  and 
weekly  experience.  Seeks  news  slot  on 
large  daily  or  editor  on  smaller  paper. 
Consider  PR.  Now  earning  $13,000. 
Box  2025,  Editor  &  Publisher. 


SPARKLE  PLENTY:  Young  reporter/ 
photographer  (5  years  experience,  2 
degrees)  seeks  opportunity  on  metro 
daily  as  feature  writer/op-^/ investiga¬ 
tive  reporter.  Prefer  Zone  1,  2  or  9. 
Available  mid-September.  Box  2036, 
Editor  &  Publisher. 


FXiORIDA  is  fine,  but  I  miss  the  big 
leagues.  I’m  a  sportswriter  with  6 
years  experience,  including  major 
league  baseball  coverage  in  2  cities.  I 
can  also  strengthen  your  desk.  Big 
league  or  large  suburban  paper  pre¬ 
ferred.  For  some  eye-opening  clips  and 
references,  write  to  Box  2002,  Editor 
&  Publisher. 


INVESTIGATIVE  TEAM  REPORTER 
for  ranking  metro  daily  (175,000)  and 
former  reporter  for  international  daily 
newspaper  seeks  investigative  reporter 
opening  on  major  daily.  Box  1135, 
Editor  &  Publisher. 


FILM  CRITIC  and  feature  writer  on 
metro  daily  desires  similar  position  on 
metro  daily.  Female,  under  30,  with 
MA  in  Journalism  from  name  school. 
Box  1162,  Editor  &  Publisher. 


EXPERIENCED,  employed  slotman/copy 
editor.  30,  seeks  better  paying  job  on 
AM  or  PM  daily.  Box  1182,  Editor  & 
Publisher. 


VERSATILE  NEWSMAN,  presently  top 
reporter  for  12,000  circulation  AM, 
seeks  editorial  jiost  with  small  or  medi¬ 
um  daily.  Wire,  layout  exiierience.  Box 
2048,  Editor  &  Publisher. 


PROFESSIONAL  JOURNALIST  with 
3  years  daily  newspaiier  experience 
seeks  new  assignment.  Resume  and 
references  available.  Contact  Bruce  Mc- 
Clellin,  810C  B.  Cherry  Ave..  Moses 
Lake,  Wash.  98837.  (509)  765-7610. 


MY  BOSS  sorry  to  lose  me  but  I 
desire  challenging  job  in  Zone  8. 
Strong  writer  in  all  fields,  experienced 
editor,  top  organizer  and  proven  leader 
with  individual  awards.  Box  2041, 
Editor  &  Publisher. 


REPORTER  on  23,000  Zone  5  daily 
seeks  reporting  job  with  at  least  100,000 
daily,  any  Zone.  Have  covererl  all 
major  l)eats  and  ran  city,  copy,  wire 
desks.  Box  2045,  Editor  &  Publisher. 


SCIENCE  EDITOR.  Medical  specialist. 
Former  managing  editor  willing  to  sit 
in  on  copy,  other  desks.  Now  in  indus¬ 
try.  Box  2043,  Editor  &  Publisher. 


E'XPERIENCED  SUBURBAN  editor  of 
30,000  PM  seeks  publisher  ready  to  de¬ 
velop  prize-winning  news  prorluct.  Win¬ 
ner  of  12  state  newspaper  awards,  in¬ 
cluding  best  newspaper.  Knowledge  of 
weekly-to-daily  conversion,  combination 
oi)erations.  pro  in  local  news.  Young, 
can  handle  people.  Any  Zone.  Box 
2049.  Editor  &  Publisher. 


NEWSMAN,  30,  solid  reporting,  edit¬ 
ing  experience.  J-Grad.  Want  responsi¬ 
bility  in  5,  7,  Box  2052,  Editor  & 
Publisher. 


SPORTS  EDITOR/ WRITER  seeks  posi¬ 
tion  in  Pennsylvania.  Experienced.  Box 
2051,  Ekiitor  &  Publisher. 


EAGLE-EYED  EDITOR,  41.  Had  PR 
fling.  Seeking  permanent  desk  job. 
Strong  on  heads,  layout.  10  years  ex¬ 
perience.  Prefer  New  England,  Ohio 
or  New  York.  Box  2054,  Editor  & 
Publisher. 


COPY  EDITOR  with  slot,  wire,  layout 
experience  looking  for  work.  Fast,  con¬ 
scientious  and  talented.  Married:  de¬ 
gree;  age  33.  Zones  1,  7,  8,  9.  Box 
2059,  Editor  &  Publisher. 


EXPERIENCED  writer,  photographer, 
erlitor  wants  job  on  newspaper,  indus¬ 
trial  house  organ  in  Kansas-Oklahoma 
area.  Dave  Mackie,  1901  S.  Volutsia, 
Wichita,  Kans.  67211. 


EDITORIAL _ 

HUMOR  can  help  every  paper.  Creative 
young  wire  editor  could  brighten  up 
your  desk,  editorial,  entertainment 
page.  5  years  experience  reporter/ desk. 
Present  job  of  desk/editorial  is  respon¬ 
sible  but  promotion/ raises  are  distant. 
Box  2040,  Editor  &  Publisher. 


REPORTE'R  WITH  MOXIE,  24,  now 
working  metropolitan  weekly,  seeks 
small  city  daily  in  which  to  grow. 
English  BA,  year  and  a  half  news, 
feature,  photo,  editing,  design,  layout, 
headline  experience.  Strong  creative  im¬ 
pulse,  fast  learner  and  firm  ethics.  Box 
2058,  Editor  &  Publisher. 


SEASONED  PRO,  44,  willing  to  give 
up  congestion  and  smog  for  editor’s 
slot  on  small,  medium  daily.  Any  Zone 
as  long  as  skies  are  blue,  a  cough 
comes  from  a  cold  and  I  can  put  my 
talents  to  work.  Box  2062.  Editor  & 
Publisher. 


MEDILL  GRAD  student  seeks  real 
world  news  or  sports  reporting  job  on 
daily :  founder,  editor-in-chief  college 
daily:  bright,  aggressive,  ambitious; 
familiar  all  aspects  newspaper;  Zones 
1.  2,  3.  4.  5:  resume,  clips:  just  1 
chance  needed.  Box  2061,  Editor  & 
Publisher. 


ANGRY  YOUNG  MAN 
Sports  reporter/writer/editor  for  major 
(375,000)  daily  with  8  years  under  belt, 
fe<l  up  with  antiquated  ideology,  nei>o- 
tism  and  office  politics.  Seek  news, 
sports  or  managerial  position  with 
Ichi  Ban  publication.  Street-wise, 
knowledgeable  and  versatile.  Box  2065, 
Editor  &  Publisher. 


NEWS?  FEATURES?  ARTS?  I  can 
write  them  all.  and  more.  Seek  full 
time  spot  in  city  of  50.000-j-.  ’73  BA 
Journalism,  literature.  Prorligious,  ex- 
periencerl,  23.  Marshall  Fine,  (612) 
823-6653.  2905  Knox  S.,  Minneapolis. 
Minn.  55408. 


EXPERIENCED  Italian  journalist  seeks 
sports  job  on  daily  paper,  preferably 
Western  states.  8  years  experience.  6 
with  La  Nazione  (Florence  daily,  cir¬ 
culation  150,000).  Education  Italy, 
France,  England.  Speak  3  languages. 
Box  2073,  Mitor  &  Publisher. 


AWARD-WINNING  sportswriter-col- 
umnist.  No  shill  or  houseman.  Not 
afraid  to  step  on  local  toes  when 
necessary.  Box  2071.  Editor  &  Publisher. 

YOUR  EDUCATION  BEAT  WANTED 
IF  it's  important  to  your  magazine  or 
paper.  I  offer  metro  daily  experience 
backed  by  dedication,  proved  by  many 
awards.  Box  2069,  Eklitor  &  Publisher. 

PROFESSIONAL  rock  music  writer 
seeks  column  to  bring  you  more  youth 
readers  and  more  youth-oriented  adver¬ 
tising!  I  can  include  photos  with 
column.  Will  mail  samples  to  prove 
advertising  pull  and  quality.  Box  2067, 
Eklitor  &  Publisher. 


PHOTOGRAPHY 

NEWS  PHOTOGRAPHER— 3  years  ex¬ 
perience  on  medium  sized  Southern 
daily.  Seek  varied  photo  job  in  any 
Zone.  Box  2018,  Editor  &  Ihiblisher. 


PHOTOGRAPHER  for  West  Coast 
metro  wants  to  match  up  his  talents 
with  more  photo-oriented  newspaper. 
Creative  style,  technical  excellence, 
boxfuls  of  awards.  Box  2013,  Editor 
&  Publisher. 


PHOTOGRAPHER,  30,  10  years  on- 
the-job  experience,  seeks  challenging 
career  with  daily.  Formerly  on  staff 
of  ’The  Milwaukee  Journal,  ^perienced 
with  color  and  color  separations.  Ready 
to  move.  Box  2010,  Editor  A  Publisher. 


PHOTOJOURNAUST.  ’74  grad  of 
University  of  Rochester.  Experience 
with  major  college  daily.  All  Zones. 
Single.  Good  news  sense.  Can  shoot 
sports,  features,  spot  news,  people  well. 
Innovative.  Can  write.  Desire  chal¬ 
lenge,  responsibility.  Box  1195,  Editor 
&  Publisher. 


PRODUCTION 


PRODUCTION  MANAGER— Composing 
Room  Superintendent.  Hot  metal  or 
cold  type.  Know  all  phases  of  operation 
and  conversion.  Union  law.  Will  relo¬ 
cate.  Resume  on  request.  Available 
immediately.  Box  1108,  Editor  A 
Publisher. 


COLOR  SEPARATOR  AND 
STRIPPER.  BOX  2072,  EDITOR 
A  PUBLISHED. 


HUSBAND/ WIFE  TEAM  seek  oppor¬ 
tunity  with  young  job  shop  or  weekly. 
He :  6  years  in  cold  type-composing 
room  foreman.  She:  10  years  photo¬ 
typesetting/markup  (ad  composition) — 
ACM  9000,  Photon,  Linofilm.  Possible 
future  investment  in  right  company. 
Prefer  Zones  5,  3  or  8.  Box  2063, 
Editor  A  Publisher. 


DESIRE  TO  SERVE  as  production 
manager,  assistant  production  manager, 
composing  superintendent.  20  years 
printing  experience  with  last  10  in 
cold  type  supervision  and  management. 
Box  2047,  Editor  A  Publisher. 


PUBLIC  RELATIONS 


BOSTON  CONNECTIONS  sought  by 
PR  consultant  experienced  in  college, 
non-profit,  business  public  relations. 
Box  2039,  Editor  A  Publisher. 

WRITER  seeks  corirarate  or  agency 
employer  demanding  good  writing,  good 
ideas,  top  New  York  CTty  media  con¬ 
tacts.  Experienced  in  political  public 
relations  counseling.  New  York  City 
daily  journalism  background,  now  in 
TV  news,  interested  in  switching  to 
full  time  public  relations.  Box  2017, 
Editor  A  Publisher. 


ilar  position  in  Zone  8.  9.  Four  years 
in  writing.  layout.  Journalism  degree, 
honors.  Box  1198,  Editor  A  Publisher. 


12-YEAR-SPORTS  VETERAN  seeks 
position  as  editor  or  writer.  Cover  all 
'  sports  including  prep,  college  and  pro. 

I  Makeup,  layout,  pasteup.  Hot  or  cold 

'  type.  Excellent  with  camera,  would 

t  consider  fulltime  photographer  position. 

Have  darkroom  experience.  Looking  for 
permanent  position.  Available  anytime. 
Box  1181,  ^itor  A  Publisher. 


CINCINNATI  PRO— 29.  MA,  experi¬ 
ence:  3  years  intelligent  magazine 
features  and  editing,  writer  for  nation¬ 
al  business  papers,  PR,  talk  show  host. 
Box  2014,  Eklitor  A  Publisher. 


SENIOR  REPORTER-WRITER  —  Hard 
news,  investigative,  magazine-quality 
features,  editorials,  some  sports.  Daily, 
wire  service,  foreign  background.  48. 
Box  1165,  Editor  A  Publisher, 


EDITOR 

Senior  Editor  of  second  largest  national 
business  magazine,  34,  ready  for  top 
editorial  spot  at  magazine,  newspaper 
or  book  publisher.  A  take-charge  per¬ 
son  with  solid  8  years  experience. 
Strong  in  investigative  reporting  and 
lively  feature  writing.  Frequent  re¬ 
sponsibilities  as  managing  editor.  Some 
overseas  coverage.  Also  3  years  with 
major  book  publisher.  AB  (English) 
Princeton,  MA  (Management)  NYU. 
Looking  in  Zones  1  and  2.  Box  2028, 
Editor  A  Publisher. 


STOP  RIGHT  HERE  if  you’re  looking 
for  a  young  reporter,  copy  editor  or 
sportswriter.  1974  MSJ  from  Columbia. 
Eidited  major  college  weekly.  Use  cam¬ 
era  and  car  if  necessary.  Prefer  Zones 
1  and  2,  but  would  consider  others. 
Salary  open.  Call  (212)  538-4375  or 
write  Box  1112,  Editor  A  Publisher. 


BUSINESS  REPORTER— 5  years  with 
Business  Week,  3  with  metro  daily, 
seek  investigative  reporting  position. 
Box  2032,  Editor  A  Publisher. 


I’TLM  RETVIEWER,  entertainment 
writer ;  young,  4  years  experience  on 
dailies;  seeking  publication  which  cares 
al)Out  films.  Box  2074,  Editor  A  Pub¬ 
lisher. 


NEW  YORK  BASED  freelance  sports 
writer  last  6  years,  32,  wants  change. 
Seek  full-time  spot  on  pai)er.  radio,  'TV 
or  other  situation  where  can  make  use 
of  wide  background,  all  media.  Excel-  . 
lent  references.  Will  relocate.  Box  1179, 
Editor  A  Publisher.  I 


FARM  EDITOR  of  60,000  daily  with 
5  years  writing  and  managing  experi¬ 
ence  seeks  new  challenge.  J-Grad. 
W’ould  consider  PR.  Box  2029,  Editor 
A  Publisher. 


SPORTSWRITER— 26;  9  years  experi¬ 
ence,  4  as  editor  of  award-winning 
Midwest  daily.  Seek  job  on  metro  daily. 
Box  1117,  Elditor  A  Publisher. 


24-YEAR-O'lD  female,  BA  Journalism- 
Communications,  seeks  job  as  reporter. 

I’m  sincere  about  my  career  and  like 
people,  places  and  politics.  Zone  2 
preferably:  others  considered.  Pub¬ 
lished  articles  available.  Box  2007, 

Eiditor  A  Publisher, 

EDITORIAL  PAGE  TRAINEE:  Rich 
22-year  editorial  background  including 
3  years  reporting.  Newly-earned  MA  in 
government.  Want  apprenticeship  to 
editorial  page  director  nearing  retire¬ 
ment,  or  like  opportunity.  Striven  with 
independent  streak,  flair  for  layout.  Box 
1172,  Editor  A  Publisher, 

YOUNG  PHOTOJOURNALIST  trappe<l 
on  a  nonfuture  paper  wants  out.  Ex¬ 
perienced  in  darkroom,  head  of  de¬ 
partment.  need  a  chance  at  a  future. 

Box  2004,  Eklitor  A  Publisher. 
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free  world  will  see  through  the  thin 
veneer  of  the  Peruvian  government’s  jus¬ 
tification  for  its  actions. 


Shop  Talk  at  Thirty  By  Robert  U.  Brown 


Peru^s  propaganda  barrage 


The  press  of  this  hemisphere,  and  prob¬ 
ably  the  rest  of  the  free  world,  is  being  or 
is  about  to  be  subjected  to  a  massive 
propaganda  barrage  from  the  Peruvian 
government  attempting  to  justify  its  ex¬ 
propriation  of  all  the  independent  news¬ 
papers  in  the  capital  city  of  Lima. 

The  official  “line”  is  that  this  is  “expro¬ 
priation  with  compensation”  to  the  previ¬ 
ous  owners;  the  government  is  not  taking 
over  the  papers  but  is  turning  them  over 
to  the  workers  in  one  year;  meanwhile 
they  will  be  directed  by  government- 
appointed  “independent”  people  who  will 
train  the  untrained  workers  to  run  the 
properties. 

Peruvian  spokesmen  say  that  press  crit¬ 
icism  of  this  development  is  the  result  of 
“misunderstanding  and  misinformation.” 
They  also  assert  there  is  complete  free¬ 
dom  of  the  press  in  Peru  and  there  is  no 
censorship. 

To  bolster  their  claim  they  also  assert 
that  only  the  newspapers  of  Lima  have 
been  affected  and  the  other  dailies  and 
weeklies  throughout  Peru  have  not  been 
touched. 

All  of  this  might  have  a  ring  of  truth 
to  it  if  the  handwriting  on  the  wall  were 
not  so  obvious.  If  we  were  a  publisher  of 
a  provincial  daily  in  Peru,  we  would  be 
wondering  how  soon  the  echo  of  military 
boots  would  be  heard  in  our  own  plant. 

Ever  since  the  military  government  oust¬ 
ed  the  elected  government  six  years  ago, 
it  has  been  moving  in  this  direction. 

A  so-called  Statute  on  Freedom  of  the 
Press,  enacted  Dec.  30,  1969,  is  merely  a 
codification  of  official  restrictions  on  the 
press.  Two  dailies,  Expresso  and  Extra, 
were  taken  over  five  years  ago.  Radio  and 
television  stations  have  been  brought  un¬ 
der  government  control.  The  importation 
of  newsprint  is  now  controlled  under  a 
government  monopoly.  Well-knowm  jour¬ 
nalists  who  had  been  critical  of  the  reg¬ 
ime  were  exiled.  The  publisher  of  La 
Prensa  was  forced  to  sell  his  shares  to  his 
employes  because  theoretically  he  had  vio¬ 
lated  the  statute  by  being  out  of  the  coun¬ 
try  for  more  than  six  months  which  was 
forbidden.  The  publisher  of  El  Comercio 
is  now  under  house  arrest. 

Peruvian  spokesman  deny  that  this  is  a 
communist  regime  and  yet  these  are  the 
same  tactics  followed  by  Castro  in  Cuba 
and  were  being  pursued  by  Allende  in 
Chile.  The  same  takeover  plans  were  ap¬ 
plied  to  the  industrial  area  in  those  two 
countries  and  by  Peru. 

.411  of  this  is  in  the  name  of  “the  peo¬ 
ple”  which  is  a  subterfuge.  What  it  means 
for  Peru  is  what  it  meant  for  Cuba,  and 
what  it  would  have  meant  for  Chile  if 
.411ende  had  continued  in  power,  which  is 
complete  government  control. 

Revelation  of  Peru’s  propaganda  plans 
came  early  this  week  in  a  report  to  an 
emergency  meeting  of  the  executive  com¬ 
mittee  of  the  Inter  .4merican  Press  Asso¬ 
ciation  called  to  consider  the  Peruvian 
situation.  Peruvian  embassies  have  been 
ordered  to  flood  newsrooms  with  letters 
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and  communiques  of  official  explanation. 
Exhibit  number  one  was  the  complete  test 
of  a  communique  complete  with  instruc¬ 
tions  from  Lima  to  the  ambassador  on 
what  to  do  with  it  by  placing  it  as  an 
“advertisement  or  paid  editorial  copy” 
which  was  carried  as  an  ad  by  a  new'spa- 
per  in  Santo  Domingo.  The  ambassador 
had  neglected  to  delete  the  paragraph  of 
instructions. 

While  the  lAPA  group  was  meeting, 
the  Peruvian  delegation  to  the  United  Na¬ 
tions  called  a  press  conference  for  the 
next  day,  which  we  attended.  The  official 
spokesman  delivered  the  government’s 
position  as  outlined  above.  He  was  on  his 
way  to  Washington,  presumably  to  have 
another  press  conference. 

The  following  day  the  New  York 
Timed,  which  had  carried  an  editorial 
denouncing  Peru’s  takeover  of  the  press 
on  July  30,  carried  a  letter  of  protest 
from  the  Peruvian  ambassador  in  Wash¬ 
ington  which  repeated  the  line:  “I  believe 
a  more  careful  examination  of  the  mea¬ 
sures  might  have  proved  useful  to  its 
better  understanding.” 

Other  newspapers  that  have  criticized 
the  government  of  Peru  may  expect  simi¬ 
lar  letters,  although  up  to  now  E&P  has 
not  received  one. 

There  is  evidence,  also,  that  the  Peruvi¬ 
an  government  is  indulging  in  some  mili¬ 
tary  blackmail  by  calling  upon  friendly 
Latin  American  governments  to  silence 
press  opposition  in  those  countries.  Brazil 
is  an  example. 

Final  add:  Three  days  after  the  news¬ 
paper  expropriation,  Peru’s  president  led 
a  military  parade  to  observe  the  153rd 
anniversary  of  Peruvian  independence 
from  Spanish  rule.  Soviet-built  tanks 
rumbled  in  formation.  Raul  Castro  of 
Cuba  was  an  observer.  An  open  letter 
from  the  publisher  of  El  Comercio  re¬ 
ceived  in  New  York  this  week  said  the 
expropriation  of  the  independent  organs  of 
the  press  came  “when  they  were  engaged 
in  a  determined  campaign  to  impede  the 
advance  of  communism  in  Peru.”  He  is 
the  only  one  to  be  put  under  house  arrest. 

We  trust  that  newspaper  editors  of  the 


Multimedia  gains 

Multimedia  Inc.,  parent  company  of  the 
Greenville  (S.C.)  News-Piedmont  and 
three  other  newspapers  in  North  Caroli¬ 
na,  Alabama  and  Tennessee,  announced  a 
13  percent  increase  in  operating  revenues 
for  both  the  second  quarter  and  the  first 
half  of  the  fiscal  year. 

Profits  as  well  increased  14  percent  as 
compared  to  1973  second  quarter.  For  the 
first  half  profits  were  up  13  percent.  Net 
earnings  of  $1,972,186  reflected  a  gain  of 
16  percent  over  the  second  quarter  or 
about  45  cents  per  share. 

Total  operating  revenue  was  $14,730,599 
for  the  second  quarter  and  $27,332,025  for 
the  first  half.  In  1973,  it  was  $13,068,213 
for  the  second  quarter  and  $24,280,138  for 
the  first  half. 

The  newspaper  holdings  of  the  company 
showed  an  8  percent  increase  for  the  sec¬ 
ond  quarter  and  a  9  percent  increase  for 
the  first  six  months.  Multimedia’s  broad¬ 
casting  revenues  increased  17%  during  the 
second  quarter  and  13  percent  for  the  first 
half.  It  owns  five  radio  and/or  television 
stations. 

• 

Southland  profits 

Newsprint  manufacturer  Southland  Pa¬ 
per  Mills  Inc.  in  Houston  reported  in¬ 
creases  in  income  and  revenues  for  both 
the  second  quarter  and  the  first  six 
months  of  1974.  Net  income  for  the  quar¬ 
ter  reached  $3.7  million,  or  35  cents  a 
share,  compared  with  $3.3  million,  or  31 
cents  a  share,  for  the  same  quarter  in 
1973,  an  increase  of  12  percent. 

Revenues  for  the  quarter  rose  from 
$25.5  million  in  1973  to  $28.5  million  this 
year,  an  increase  of  11.8  percent. 

For  the  first  six  months,  net  income 
climbed  to  $7.4  million,  or  69  cents  a 
share,  compared  with  $6.7  million,  or  63 
cents  a  share,  in  1973,  an  increase  of  11.1 
percent.  Revenues  for  the  period  reached 
$55.6  million,  compared  with  $49.2  million 
last  year,  an  increase  of  13  percent. 

Company  officials  said  a  new  200,- 
000-ton-a-year  newsprint  machine  is  near¬ 
ing  completion  at  its  Houston  mill  and 
in  production  during  the  third  quarter. 


SELLS 

NEWSPAPERS 


Brokers  of  Radio,  TV,  Newspaper  and  CATV  Properties 

WASHINGTON,  D  C.:  1730  K  Street,  N.W.  20006  (202)  393  3456 
CHICAGO;  1429  Tribune  Tower,  60611  (312)  337  2754 
DALLAS:  151 1  Bryan  Street,  75201  (214)  748  0345 
SAN  FRANCISCO:  1 1 1  Sutter  Street,  94104  (415)  392  5671 


EDITOR  Sc  PUBLISHER  for  August  10,  1974 


"'■m 


HA/IR/S 

fjjiat 


xpjmmESFOf 


HOOVER 


HEW  1973  f 
VEB  UPRIGHT^' 


w 

s 

1 

■  "  _ 

The  ins-and-outs  of  electronic  ad  composition. 


The  Harris  2200/4000  System  gives  you  a  fast,  completely  auto¬ 
mated  ad  processing  system. 

On  the  input  side,  you  use  the  Harris  2200  Video  Layout  System 
to  arrange  ad  copy  in  a  full-size  electronic  image  to  match  the 
advertiser’s  layout.  The  operator  can  manipulate  copy  on  the 
screen,  changing  point  size,  typeface,  leading  and  position,  until  he 
is  satisfied  with  the  appearance  and  strikes  the  “set-it”  key. 

On  the  output  side,  the  Harris  Fototronic  4000  includes  an  on¬ 
line  automatic  stabilization  paper  processor /dryer  which  delivers 
high  quality  composition,  ready  for  page  makeup. 

If  you’re  looking  for  more  efficiency  in  ad  setting,  look  to  the 
Harris  2200/4000  System.  Harris  Corporation,  Harris  Composition 
Systems  Division,  P.O.  Box  2080,  Melbourne,  Florida  32901. 
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When  it  comes  to  raising  money  for 
scholarships,  The  Cleveland  Press 
doesn't  play  around.  The  annual  Hole- 
in-One  contest  has  provided  more  than 
$50,000  for  The  Press  Youth  Fund  in  the 
last  six  years. 

Funds  from  the  recently  completed 
10-day  tournament  are  distributed  in 
the  form  of  $250  scholarships  to  "aver¬ 
age"  students;  not  honor  students  "who 
might  qualify  for  scholastic  scholar¬ 
ships  and  not  the  underprivileged  who 
are  often  aided  by  organizations.  Re¬ 
cipients  of  Press  Youth  Fund  scholar- 


•  ships  are  often  students  who  could  not 
afford  college  without  this  extra  finan¬ 
cial  help. 

Cleveland  golfers  turn  out  in  droves 
for  their  two-shots-for-a-dollar  in  The 
Press  tournament.  Prizes,  which  include 
a  car,  are  paid  for  by  sponsors.  All  of 
the  money  raised  goes  to  the  scholar¬ 
ship  fund. 

The  Press,  an  afternoon  Scripps- 
Howard  newspaper,  is  proud  of  its 
game  of  helping  youngsters  become 
college  successes. 


The  Cleveland  Press 

a  Scripps-Howard  newspaper 
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